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This February, Macy’s cele-
brates Black History Month by
hailing a host of rising stars
from a variety of fields includ-
ing art, music, film, television,
literature, community empower-
ment, the culinary arts and jour-
nalism.  Black culture has elec-
trified the pulse of American life
for generations, from music and
fashion to film, television and
activism; creating a wave of
change that has helped propel
the country to new heights.
Young, up-and-coming artists
and community leaders are the
heart of this revolution, powered
by creative self-expression and a
strong connection to their her-
itage. As part of Macy’s Black
History Month celebrations,
film and television actress
Jurnee Smollett-Bell will lead
panel discussions with other
emerging stars, focused on the
influence and impact of black
culture on all facets of American
life.

Joining Smollett-Bell in cities
across the country will be
Grammy® Award-winning
singer Monica in New York
City, Philadelphia, San
Francisco and Los Angeles; film
and stage star and children’s
book author Taye Diggs in
Atlanta and Miami; actor
Terrence J in New York City;
Black Girls Rock! founder
Beverly Bond and social activist
Eunique Jones Gibson in
Washington, D.C.; chef G.
Garvin and illustrator Shane
Evans in Atlanta and Miami; and
sports reporter Rosalyn Gold-
Onwude in San Francisco.

‘Race’ tracks the journey of
Jesse Owens at 1936 Olympics;
Hitler’s Aryan beliefs debunked

Based on the incredible true
story, RACE tracks the journey
of James Cleveland “Jesse”
Owens (portrayed by Stephan
James of Selma), whose quest to
become the greatest track and
field athlete in history thrusts
him onto the world stage of the
1936 Olympics, where he faces
off against Adolf Hitler’s vision
of Aryan supremacy. 

As a student and athlete in
Depression-era America, Jesse
bears the weight of family
expectations, racial tension at
his college, Ohio State
University, and his own high
standards for competition. 

RACE is an enthralling film
about courage, determination,
tolerance, and friendship, and an
inspiring drama about one man’s
fight to become an Olympic leg-
end.

RACE will be in theaters in
February.

For more information on Jesse
Owens and the 1936 Olympics,
visit your library , other retail
outlets, or e-books to help pass
on this historic event in Black
History and American history.

MEMPHIS, TN- The exhibition
Lawrence Matthews III: The
Perception of Marketing will be
on display at the Martha and
Robert Fogelman Galleries of
Contemporary Art at the
University of Memphis Feb. 15-
March 4. There will be an open-
ing reception Friday, Feb. 19,
from 5 to 8 p.m.
The exhibit features Matthews’

recent work exploring issues of
race, image and appropriation.
Derived from cigarette and alco-
hol advertisements in issues of
Ebony magazine from the 1960s
and ’70s, the artist’s vibrant pho-
tographs of African-American
men and women, featured out of
their original context, provoke
questions of image-making on
both literal and figurative levels.
Stemming from Matthews’
recent foray into photography,
the exhibition also includes his
trademark video installations
comprised of analog televisions

Smithsonian's National
Museum of American
History to display Little
Rock Nine Objects
from page 9

To thwart desegregation, Little
Rock closed its four public high
schools from 1958 to 1959 and it
was a lost year for most stu-
dents. Trickey, whose donation
includes both a letter of thanks
from Eisenhower to her parents
in appreciation for her integrat-
ing the school and her suspen-
sion notice, was subsequently
expelled from the high school.
She was welcomed into the fam-
ily of psychologists, Kenneth
and Mamie Clark and was able
to graduate from New Lincoln
School in 1959. Like Trickey,
some students had to move in
with family or friends to contin-
ue their schooling while others
joined the military or sought
employment without graduating.
Trickey, the eldest of four chil-
dren of Willie and Imogene
Brown, was born Sept. 11, 1941,
in Little Rock. Her mother was a
homemaker and nurse's aide,

and her father was an independ-
ent mason and landscaping con-
tractor. Members of the Little
Rock Nine were awarded the
Congressional Gold Medal by
President Bill Clinton in 1999.
Other Little Rock Nine objects
in the museum's education col-
lections, which are housed in the
Division of Home and
Community Life, include two
report cards and a certificate
from Terrance Roberts, who was
another of the nine students.  
Through incomparable collec-

tions, rigorous research and
dynamic public outreach, the
National Museum of American
History explores the infinite
richness and complexity of
American history. It helps peo-
ple understand the past in order
to make sense of the present and
shape a more humane future.
The museum is continuing to
renovate its west exhibition
wing, developing galleries on
democracy, immigration and
migration and culture. For more
information, visit http://ameri-
canhistory.si.edu. The museum
is located on Constitution
Avenue, between 12th and 14th
streets N.W., and is open daily
from 10 a.m. to 5:30 p.m.
(closed Dec. 25). Admission is
free. For Smithsonian informa-
tion, the public may call (202)
633-1000. 

Macy’s hosts, from left: Jurnee Smollett-Bell, Taye Diggs, Monica, Beverly Bond, G. Garvin, Shane Evans and Rosalyn
Gold-Onwude at eight stores nationwide – including in Atlanta and Miami – for conversations on Black History and
popular culture. (Photo/courtesy: Macey’s)

“As a retailer with a rich histo-
ry of providing A-list entertain-
ment within the shopping expe-
rience, we are thrilled to give
our customers a glimpse into the
lives and careers of a diverse
group of today’s undeniably tal-
ented leaders from a variety of
industries as they discuss the
contributions of Black
Americans who came before
them and how they are helping
to inspire a new generation,”
said Dineen Garcia, Macy’s vice
president of diversity strategies.

Jurnee Smollett-Bell is an
award-winning actress who will
star in the hotly-anticipated
escape thriller, "Underground,"
executive produced by John
Legend and set to debut March
9, 2016 on WGN America.
Smollett-Bell was most recently
seen on NBC’s critically
acclaimed series, “Parenthood,”
for its fifth season and concur-
rently co-starred in HBO’s “True
Blood."  Other select credits
include Tyler Perry’s
“Temptation,” “Friday Night
Lights” and “The Defenders.”
She will next be seen on the big
screen alongside Robert DeNiro,
Edgar Ramirez and Usher in the
much-anticipated feature,
“Hands Of Stone.”  Smollett-
Bell was awarded the NAACP
Image Award for Outstanding
Lead Actress in a Motion Picture
for her role in “The Great
Debaters” and acts as a board
member of Artists for a New
South Africa (ANSA).

“I am thrilled to be working
with Macy’s to celebrate Black
History Month,” said Jurnee

Smollett-Bell.  “As we reflect
and pay tribute to the trailblazers
who had strength and courage
before us, I look forward to con-
necting with a lot of great people
throughout the country and
engaging in a dialogue about
finding that strength and
courage in ourselves every day. "

Taye Diggs is a stage, film and
television actor best known for
“How Stella Got Her Groove
Back,” “Chicago,” “Hedwig and
the Angry Inch,” “Rent,”
“Wicked,” and “Private
Practice.” Diggs is the author of
“Mixed Me.”
“I am honored to be amongst

those who have been selected by
Macy’s to discuss the powerful
impact that artistic black minds
are having on today’s American
culture,” said Taye Diggs. “The
time to shed light on these
important topics is now.”
Grammy Award-winning RCA

Records recording artist,
Monica, is the first artist to top
Billboard’s R&B/Hip-Hop
Songs Chart with No.1 songs

‘Lawrence Matthews III: The Perception
of Marketing’ explores race and image at
Martha and Robert Fogelman Galleries

playing commercials from the
period.
“In college, I began to collect

copies of Ebony from the 1960s
and ’70s,” Matthews says. “I
was amazed by the progressive-
ness of the articles, as well as the
beautiful photography in the
ads. They portrayed black peo-
ple as intelligent and successful

over the span of three consecu-
tive decades. Delivering chart
topping hits such as, “Don’t
Take it Personal,” “Before you
Walk Out of My Life,” and “The
Boy Is Mine,” Monica has sold
more than 25 million albums
worldwide. Her new album,
CODE RED debuted at the top
of Billboard’s R&B Albums
Chart.

“I can’t wait to engage with
young people in some of my
favorite cities and share person-
al stories of how my mentors
and black culture have made a
positive impact on my life,” said
Monica.
Following the panel discussion,

Macy’s will host a meet and
greet opportunity with
JurneeSmollett-Bell and addi-
tional talent. At each of the
Black History Month events,
Macy’s customers will receive
an exclusive “Underground” T-
shirt and see a first-look at the
series in which rising star
Smollett-Bell stars. 
For a complete listing of Macy’s
Black History Month events,
please visit macys.com/cele-
brate. Share your experience
using #macysculture.
Macy's, the largest retail brand

of Macy's, Inc. (NYSE:M),
delivers fashion and affordable
luxury to customers at approxi-
mately 800 locations in 45
states, the District of Columbia,
Puerto Rico and Guam, as well
as to customers in the U.S. and
more than 100 international des-
tinations through its leading
online store at macys.com 

Macy’s  hosts a series of conversations
on Black History and popular culture

“I am thrilled to be working
with Macy’s to celebrate
Black History Month,” said
Jurnee Smollett-Bell.  “As
we reflect and pay tribute to
the trailblazers who had
strength and courage before
us, I look forward to connect-
ing with a lot of great people
throughout the country and
engaging in a dialogue about
finding that strength and
courage in ourselves every
day.”

“However, I began to
notice nearly all of these
ads were for liquor and
cigarettes. Brands I’d
known as stereotypically
‘black,’ such as Newport,
Seagrams, Hennessy and
Salem, were repeated
throughout the pages. I
started to wonder why
products known to be
harmful were featured so
prominently in a magazine
existing to uplift black
Americans.”

members of society. However, I
began to notice nearly all of
these ads were for liquor and
cigarettes. Brands I’d known as
stereotypically “black,” such as
Newport, Seagrams, Hennessy
and Salem, were repeated
throughout the pages. I started to
wonder why products known to
be harmful were featured so
prominently in a magazine exist-
ing to uplift black Americans.”

Matthews’ close zoom brings to
the forefront products once sub-
tly placed in everyday scenes,
while his deliberate cropping
removes the ad copy that once
surrounded these images. His
photographs take on new mean-
ing as stand-alone images of
cool, sexy, powerful and
respectable individuals, yet
under their veneer, also allude to
a contentious, racialized history
of corporate power and blighted
communities.
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“To thwart desegregation,
Little Rock closed its four public
high schools from 1958 to 1959
and it was a lost year for most
students. Trickey, whose dona-
tion includes both a letter of
thanks from Eisenhower to her
parents in appreciation for her
integrating the school and her
suspension notice, was subse-
quently expelled from the high
school.” 


