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Nate Parker's movie The Birth
of a Nation has revived the
question: What caused Nat
Turner's 1831 uprising? Turner,
first of all, was not a deranged
misfit who acted outside of a
historical context of previous
African freedom fighters.
Throughout slavery's duration,
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NEW YORK, /PRNewswire/ --
Black Millennials are 11.5 mil-
lion strong and leading a viral
vanguard that is driving African-
Americans' innovative use of
mobile technology and closing
the digital divide. Nielsen high-
lights this group in a new report
called "Young, Connected and
Black: African-American
Millennials Are Driving Social
Change and Leading Digital
Advancement." With $162 bil-
lion in buying power and undis-
puted cultural influence, Black
Millennials are using their
power to successfully raise
awareness of issues facing the
Black community and influence

The T.D. Jakes Show is more
than just usual talk; Tune in

21st Century ‘Birth of a Nation’
movie should be  viewed from
Nat Turner’s multi-motivations

Ezrah Aharone

resistance was not only constant
and fatal, but twofold . . .
Africans equally resisted both
slavery and Americanization. 
Contrary to popular "feel good"

versions of history, the "fight
against slavery" should not be
presumed as a "fight to become
American."  For enslaved
Africans like Turner,
Americanization was the obsta-
cle -- not the vehicle -- to the
freedom they sought.  
A largely overlooked factor that
forged Africans into Americans
was their inability to muster
enough weapons to militarily
free themselves from
Americanization.  Along with
the 2nd Amendment which
allowed Whites to bear arms,
slavery was also backed by
America's military, which is
why 800 soldiers deployed
against Turner.  Within this con-
text of warfare (which fomented
at least 313 recorded armed
uprisings), there is provable evi-
dence that Africans became
Americans -- not by virtue of

winning the Civil War -- but by
virtue of prior military defeats.
CNN Town Halls won't discuss
this, but numerous captives were
already soldiers in Africa
beforehand, who like Turner,
held deep monotheistic beliefs.
Once in America these battle-
tested troops launched guerrilla
forms of warfare whenever pos-
sible, using whatever weapons
possible, with clear theological
convictions that fused spirituali-

ty with revolution.  Naturally,
after being forcibly uprooted
5,000 miles from long-lived
kingdoms and cultures, they
deemed Euro-Americans as new
adversaries, and
Americanization was certainly
not their goal.   
This explains why tens of thou-

sands of Africans militarily
fought with the British against
America during the
Revolutionary War and the War
of 1812.  Plus, another 100,000
fled or died fleeing to join
British forces.  Conclusive stats
are unknown, but from a sheer
combat perspective, the
Revolutionary War could be
framed as the largest uprising of
Africans who ever unified to
militarily free themselves from
Americanization . . . including
Africans reportedly owned by
George Washington and Thomas
Jefferson.    

Despite being defeated, it is
still necessary to credit legitima-
cy to such Africans, beyond dis-
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“What caused Nat
Turner's 1831 uprising?
Turner, first of all, was not
a deranged misfit who
acted outside of a histori-
cal context of previous
African freedom fighters.
Throughout slavery's
duration, resistance was
not only constant and
fatal, but twofold . . .
Africans equally resisted
both slavery and
Americanization.” 

Nielsen 2016
Report: Black 

millennials close
the Digital Divide

decisions shaping our world.
Media and brands are taking
notice, creating campaigns and
content that target this increas-
ingly influential demographic
with greater ad spends and more
diverse programming. The sixth
in Nielsen's Diverse Intelligence
Series focused on Black con-
sumers, "Young, Connected and
Black" paints a picture of a
Black diaspora that is tech-
savvy; socially and civically
engaged; growing in population
(46.3 million or 14% of the U.S.
population) and buying power
(nearly $1.2 trillion in 2015);
and optimistic about the future.

Please see ent.  page 2

NASHVILLE, TN.,
/PRNewswire/ -- With the flip of
a switch, Nashville's Gaylord
Opryland Resort turned on its
2.3 million holiday lights and
officially kicked off its 33rd
annual A Country Christmas cel-
ebration.
A Country Christmas, presented
by FUJIFILM INSTA, runs
through Jan. 1, and includes a
sleigh-full of over-the-top holi-
day experiences, from dazzling
holiday shows and attractions to
towering Christmas trees and
enormous ornaments.
"It takes months to transform

our 2,882-room resort and nine
acres of indoor gardens into one
of the most Christmassy destina-
tions in the country," said
Gaylord Opryland
Entertainment Director Amanda
Taylor. "The effort is well-worth
it when we get to see visitors
young and old enjoying heart-
warming holiday traditions and
making memories with us."
The resort's signature holiday
attraction—ICE!, presented by
Pepsi—returns with a new
theme that might just "go down
in history." This year, the
beloved Christmas tale, Rudolph
The Red-Nosed Reindeer comes
to life like never before in 2 mil-
lion pounds of colorful, larger-
than-life ice sculptures. Kept at
nine degrees Fahrenheit, the
exhibit is hand-carved by 40
master artisans from Harbin,
China, and includes favorite
scenes with Rudolph and his
friends, plus multi-story ice
slides. For more chilly fun,
guests can head outdoors and

From the news desk of
The Mid-South Tribune

No one can argue that Bishop
T. D. Jakes has become an estab-
lished household name mainly
associated with the Christian
community, but over the years
his name has crossed the reli-
gion sector and now intersects
with both the religion and com-
mercial sectors, placing him on
yet another level of popularity. 
His latest book, “Destiny,” and
those books which preceded it
landed on the New York Times
Bestseller list numerous times
and sold in the millions. So, it
was no surprise that T. D. Jakes
ventured into the secular section
with the T.D. Jakes Show which

debuted in September of 2016.
One has to only read his works
or listen to his sermons on
DayStar, TBN, or Word net-
works to see why this jump into
commercial television was a nat-
ural.

The syndicated show can be
seen on such non-cable net-
works as Fox, NBC, ABC and
other networks and on such
cable networks as OWN: Oprah
Winfrey Network (Check local
networks for times, dates, and
channel designation). For more
information on the series specif-
ic networks, viewers can visit
http://www.tdjakes.com/show/s
how-listings.
Already the T.D. Jakes show has
tackled in-depth such subjects as

abusive relationships, interracial
relationships, marital affairs,
dating, teenage pregnancy,
online abuse, in-law problems,
financial—this list goes on, but
if you think this is another run-
of-the-mill-have-seen-that talk
show,  it isn’t. This is because
the charismatic Jakes puts his
knowledge base and experience
to solve problems and he brings
in other experts and those regu-
lar folks who have gone through
whatever issued being explored.
Even the Bishop’s spouse, Mrs.
Serita Jakes, offers insight into
her ordeal and miraculous
recovery when she encountered
a head-on car collision. Oprah
Winfrey herself has been a guest
in this down-home setting.

Another popular guest was Tyler
Perry who came from hardships
to become one of America’s
most beloved filmmakers intro-
ducing the icon ‘Madea’ charac-
ter.  Intriguing guests and other
topics are set for the 2017 sea-
son. 

Viewers can also call 1-800-
BISHOP-2 or participate on
Twitter with #tdjakesshow or
Tweet at @tdjakesshow or visit
Facebook.com/tdjakesshow to
suggest topics or volunteer to be
a guest if they want to share their
experience on various problems.
Viewers can also use their own

Twitter accounts to get the word
out about the new T.D. Jakes
Show.

To advertise in the 22nd Annual 
Black History Month 2017 Special Edition, email to

MSTbusiness@prodigy.net

Gaylord Opryland
Resort presents its
big 33rd annual ‘A
Country Christmas’

brave the resort's extreme snow
tubing hill covered in 1.5 million
pounds of real snow or go on a
yuletide glide on the 6,000-
square-foot ice rink. 
Audiences will find their hearts
growing a few sizes along with
The Grinch's as Dr. Seuss' How
The Grinch Stole Christmas!
The Musical returns bigger,
meaner and greener for its final
year at the Grand Ole Opry
House now through Dec. 25.
Hailed by The New York Times
as "100 times better than any
bedside story," this classic holi-
day musical will enchant adults
and children alike. The show
features the hit songs "You're A
Mean One Mr. Grinch" and
"Welcome Christmas" (written
by Albert Hague and Dr. Seuss)
from the original animated tele-
vision special. Max the Dog nar-
rates while the mean and schem-
ing Grinch, whose heart is "two
sizes too small," decides to steal
Christmas away from the love-
able Whos. All new for 2016 is
Breakfast with the Grinch—an
interactive dining experience
with the star of the Broadway
show—The Grinch himself!
Grand Ole Opry members Larry
Gatlin & The Gatlin Brothers
are bringing their trademark
family harmonies to a holiday
dinner show at Gaylord
Opryland. After a feast prepared
by the resort's award-winning
chefs, audiences will be dazzled
by the incredible Grammy
Award-winning trio. Known for
major hits like "All The Gold In

Please see ent. page 4

A decade of economic and educational prosperity
propels Black America's viral vanguard, led by 11.5 mil-
lion digitally empowered persuaders, says report

On the T. D. Jakes Show, guests meet with popular host T.D. Jakes to discuss problems to get answers. (Photo/courtesy
T.D. Jakes Show)
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Welcome, Travelers!

‘Where there is no vision, the people will perish.”

“The Freedom Schools” by Jon N. Hale  recounts activism of young students participat-
ing in the historic Freedom Summer of 1964. The book is available in bookstores,
retail, and Amazon.com.

Nielsen 2016 Report: Black millennials
close Digital Divide ... from front page
"We have entered a new era
whereby technology has become
a great equalizer," said Cheryl
Grace (née Pearson-McNeil),
Senior Vice President, U.S.
Strategic Community Alliances
and Consumer Engagement.
"Black Millennials are leading
the way in their use of technolo-
gy to impact change and get
their voices heard."

The 83.1 million U.S.
Millennials are considered a key
voting bloc in the November
election. Black Millennials rep-
resent 14% of all Millennials
and 25% of the total Black pop-
ulation. The top five markets for
Black Millennials (by popula-
tion) are New York, Atlanta,
Chicago, DC and South Florida
(Miami/Ft. Lauderdale). Weeks
before the 2016 presidential
race, the power of the Black
electorate is a particular point of
interest given the records set in
2012 when, bolstered by its
Millennial population, African-
Americans had the highest rate
of voter registration and voter
turnout of any demographic
group in the U.S.
"African-American Millennials

are blazing trails to the center of
the debate over matters that are
paramount to their future suc-
cess and safety—all as their
influence over mainstream con-
sumers grows," said Deborah
Gray-Young, Managing Partner,
D. Gray-Young Inc., a multicul-
tural marketing consulting firm
and Nielsen External Advisory
Council member. "Nielsen con-
tinues to be the definitive source
of independent third-party
insights on consumers of color.
This annual report is an essential

tool for organizations looking to
develop a deeper contextual
understanding of the influence
and economic power of Black
consumers."

The 2016 report (released in
October) delves into the spend-
ing and viewing habits of
African-Americans overall and
credits a voracious appetite for
television content with the dra-
matic increase in diverse televi-
sion programming. Between
2011 and 2015, broadcast net-
work TV ad spend focused on
Black audiences (defined as ad
dollars placed on programming
with greater than 50% Black
viewers) increased by 255%.
The Top 10 TV shows among
Black Millennials 18–24 and
Blacks 35+ all had predominate-
ly Black casts or lead actors who
are key to the storyline (e.g.
"Empire," "How to Get Away
With Murder," and "The
Walking Dead").

Some other key highlights
from the report:

African-Americans are
Closing the Digital Divide
African-American Millennials
are 25% more likely than all
Millennials to say they are
among the first of their
friends/colleagues to try new
technology products.

As smartphone owners,
African-Americans (91%) are
second only to Asian-Americans
(94%).
91% of African-Americans say
they access the Internet on a
mobile device, an increase from
86% in 2015, which further
cements their status as digital
leaders.

A Viral Vanguard: Social
media engagement

55% of Black Millennials report
spending at least one hour a day
on social networking sites,
which is 6% higher than all
Millennials, while 29% say they
spend at least three hours a day,
9% higher than all Millennials.
28% of African-Americans age
35+ say they use social network-
ing sites for at least one hour per
day, which is 2% higher than the
total population in this age
group. Ten percent of African-
Americans age 35+ say they use
social networking sites for at
least three hours per day, which
is 2% higher than the total popu-
lation age 35+).

Voracious Content Consumers
African-American Millennials
watch nearly 33 hours of live
and DVR time-shifted television

MEMPHIS, TN. Memphis in
May International Festival took
home eleven Pinnacle awards,
including a bronze Grand
Pinnacle for overall excellence
at the 2016 International
Festival & Events Association’s
Annual Convention & Expo in
Tucson, Arizona, on September
27, 2016. This award places
Memphis in May alongside fes-
tival and event leaders such as
the Kentucky Derby Festival,
Portland Rose Festival and
Destination New South Wales.

The top industry benchmark,
the Pinnacle competition solicits
entries from the world’s leading
festivals and events in 68 award
categories. Memphis in May
winning categories include
“Best Educational Program,”
“Best Event Website,” and “Best
Overall Sponsorship Program,”
among many others.
“We would like to congratulate
all of our Pinnacle winners for
their outstanding entries into this
year’s competition,”said IFEA
President & CEO, Steven Wood
Schmader, CFEE.  “The
IFEA/Haas & Wilkerson
Pinnacle Awards Competition
recognizes the outstanding
accomplishments and top quali-
ty creative, promotional, opera-
tional and community outreach
programs and materials pro-
duced by festivals and events
around the world.  Striving for
the highest degree of excellence
in festival and event promotions
and operations in every budget
level and every corner of the
globe, this competition has not
only raised the standards and
quality of the festivals and
events industry to new levels,
but also shows how event pro-
ducers can use innovation and
creativity to achieve a higher
level of success.”

per week, about 12 and half
more hours per week than total
Millennials.

African-American Millennials
spend about two hours more per
week (eight hours and 29 min-
utes versus six hours and 28
minutes) using the internet on
PCs, and about an hour more
weekly (three hours and 47 min-
utes versus two hours and 33
minutes) watching video on PCs
than total Millennials.

Education advancements of
Black Millennials

89% of African Americans ages
25–34 completed high school,
compared to 77% of Black
Americans ages 55 and older.
21% of African Americans ages
25–34 have an associate's col-
lege degree or higher, versus
17% of those who are 55 and
older.

African-American incomes
and spending power
Overall Black spending power is
projected to reach $1.4 trillion
by 2020.
From 2004 – 20014 the number
of Black households with annual
incomes of $50,000 - $75,000
increased 18% compared to 2%
for the total U.S. For Black
households earning $100,000+
annually, the increase between
2004 and 2014 was 95%, com-
pared with 66% for the total
population.
The share of Black households
with an income less than
$25,000 declined from 43% in
2004 to 37% of the total
African-American population in
2014.

AT&T contributes $1 mil to National Museum
for African American History and Culture 

Set Your Calendar
2017 Memphis in May International Festival Dates

Beale Street Music Festival: May 5-7, 2017
International Week: May 8–14, 2017

World Championship Barbecue Cooking Contest:
May 17-20, 2017

901Fest: May 27, 2017
Great American River Run: May 28, 2017

Memphis in May
wins 11 Pinnacle
Awards; Events
ready for 2017

Entries were received from festi-
vals and events in Europe, Asia,
Canada, and Australia, as well as
prominent U.S. events like the
Philadelphia Flower Show,
Cherry Creek Arts Festival, Indy
500 Festival, Fiesta Bowl and
Pasadena Tournament of Roses.
In total, Memphis in May
received four Gold Pinnacle
Awards, two Silver Pinnacle
Awards and five Bronze
Pinnacle Awards.
“We have spent the past 40 years
creating a truly world class
event, a festival that pays tribute
to both the city of Memphis and
a different foreign country each
year,” stated James L. Holt,
president and CEO of Memphis
in May. “It is an honor to be rec-
ognized as an international
leader in our industry. We proud-
ly accept these awards on behalf
of our board and all the volun-
teers who work to make our fes-
tival great.”
Listed below are the 2016
Pinnacle awards won by
Memphis in May International
Festival:
Gold
•Memphis in May International
Festival: Best Commemorative
Poster
• 901Fest: Best Full Length TV
Program – produced by Local24
•Great American River Run:
Best T-shirt Design
•Great American River Run:
Best Miscellaneous On-Site
Decor

Silver

•Memphis in May International
Festival: Best Educational
Program
•Memphis in May International
Festival: Best Overall
Sponsorship Program

" A f r i c a n - A m e r i c a n
Millennials are blazing
trails to the center of the
debate over matters that
are paramount to their
future success and safe-
ty—all as their influence
over mainstream con-
sumers grows," said
Deborah Gray-Young,
Managing Partner, D.
Gray-Young Inc., a multi-
cultural marketing con-
sulting firm and Nielsen
External Advisory Council
member. 

To advertise in
The Mid-South Tribune’s

2017 Black History Edition, 
email to MSTbusiness@prodigy.net

Also, email your Black History Month events
and specials to:

MSTentertainment@prodigy.net

DALLAS, TX/PRNewswire/ --
AT&T* (NYSE: T) is giving $1
million to the National Museum
for African American History
and Culture in Washington, D.C.
The contribution qualifies
AT&T as a Founding Donor.
The museum opened to the pub-
lic on Sept. 24, on the National
Mall. It will tell the full story of

The National Museum for African American History and Culture is located in
Washington, D.C. and is open for tours. 

African Americans through 11
galleries. Visitors will learn
about the rich history, communi-
ty and culture.
"It's important to understand the
challenges and contributions of
a culture because it helps us to
understand who we are as a
country," said David Huntley,
senior executive vice president
and chief compliance officer.
"Supporting the preservation
and recognition of this history
and rich culture is also important
to AT&T."
AT&T history is also African

American history.
Alexander Graham Bell hired
African American inventor
Lewis Latimer in the 1800s. He
developed the drawings neces-
sary for the first telephone's
patent.
AT&T has set out to become the
world's premiere integrated
communications company. And
diversity continues to be a vital
part of our success:
• AT&T share a commitment to
student success in school and
beyond. AT&T Aspire, our sig-
nature philanthropic initiative
that focuses on education, as
well as our involvement with
Historically Black Colleges and
Universities across the country
help to see this commitment
through.
• AT&T contributed or directed

Please see ent. page 9

AT&T history is also
African American history.
Alexander Graham Bell
hired African American
inventor Lewis Latimer in
the 1800s. He developed
the drawings necessary for
the first telephone's
patent.

more than $177 million to
organizations and projects that
strengthen the African American
community through corporate,
employee, social investment and
AT&T Foundation giving pro-
grams over the past 5 years.
• AT&T’s diverse programming
lineup competes well with that
of major pay TV providers in the
U.S. It includes more than a
dozen African American owned-
and-targeted networks.
•AT&T spends billions with
African American suppliers and

Please see ent. page 12
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Santa Claus landed at the Memphis Pink Palace via helicopter at an event which benefit-
ted a fundraiser for for Le Bonheur Children’s Hospital.With his epic dash around the
globe scheduled for Christmas Eve, Santa Claus needed to let his eight tiny reindeer get
their rest, so he decided to helicopter in. Among the many on hand to meet and greet
Santa were  Rocky Redbird, Jabberblabber! Bella Caffe  Duane and Abby from KIX 106.
(Photo/Courtesy of Memphis Pink Palace and Santa Claus)

 

Nia Long and Idina Menzel star in
new ‘Beaches’ movie on Lifetime;
Other 2017 specials announced

 

Below is a schedule of events
for The Memphis Pink Palace
for January 2017. For more
information, detour to
www.memphismuseums.org
or call 901.636.2362.

***
Name of Event: Science of Beer
Dates: January 13, 2017
Location: The Pink Palace
Museum, 3050 Central Ave.
Memphis, TN 38111
Time(s): 6:00-9:30 pm

Mark your 2017 calendar
for events at Pink Palace
and other city museums

Appropriate Ages: 21 and up
Description: 
• Taste beer from local profes-
sional and home brewers
• Learn about the science behind
their favorite brew through
activities, mini-lectures, and
talking with expert brewers.
•Enjoy food from various local
vendors
Price:  Participant:  $45
Member Participant:  $40
Designated Drivers:  $20  
VIP Member:  $60

VIP Participant:  $65  
No designated driver tickets will
be sold for VIP level.
Phone Number: 901.636.2362
Website: http://www.memphis-
museums.org
TEMPORARY EXHIBITS
Name of Event: EXTREME
DEEP: Mission into the Abyss
Dates: January 21 - May 6, 2017
Location: Bodine Exhibit Hall,
the Pink Palace Museum, 3050
Central Ave.  Memphis, TN

Lifetime network recently
announced a slew of specials for
the month of January. Below are
just a few. For more information
on these and others, check your
local cable network for times
and channel designation .

Beaches
Premieres Saturday, January 21,
2017 at 8pm ET/PT

Friends are family that you
choose to have for a lifetime.
Grammy and Tony Award win-
ner Idina Menzel (Frozen) and
NAACP Image Award winner
Nia Long (The Best Man
Holiday) star as lifelong best
friends in Beaches. In this con-
temporary remake, Beaches fol-
lows the serendipitous meeting
of two young girls on the Venice
Boardwalk, who, though worlds
apart in lifestyle, embark on
unexpected and lifelong friend-
ship. CC (Menzel) is an aspiring
singer trying to make it in Los
Angeles until she is discovered
by a director who gives her her
first big shot. Hillary (Long) is
the daughter of a prominent civil
rights lawyer who struggles to
find her own destiny. Their
friendship—even with its ups
and downs—sustains them for
decades. Beaches is directed by
Emmy Award nominee, Allison
Anders. It features new takes on
the classic songs “Wind Beneath
My Wings” and “The Glory of
Love” and includes several other
songs recorded specifically for
the movie

Love by the 10th Date
Premieres Saturday, January 28,
2017 at 8pm ET/PT
Love by the 10th Date follows

Nia Long (left) and Idina
Menzel star as best friends
in remake of “Beaches”
(Photo/Courtesy Lifetime)

Gabby (Meagan Good), Nell
(Kellee Stewart), Billie (Keri
Hilson) and Margot (Kelly
Rowland) who balance their dat-
ing adventures alongside their
career ambitions at an upscale
digital magazine in Los
Angeles, under the watchful eye
of their editor, Maureen (Cat
Deeley). Inspired by the site’s
relationship advice column to
find the one, Gabby and Nell
embark on their own journeys
towards the elusive 10th date,
the dating world's Holy Grail
when it comes to commitment.
Meanwhile, Billie finds herself
at a major crossroads in her mar-

riage and Margot unsuccessfully
tries to fight her growing attrac-
tion to a famously controversial
reggae musician she is assigned
to interview. As the ladies navi-
gate the ups and downs of mod-
ern dating, romance, exes and
friendships, they learn what they
really want out of life and love.
Brandon T. Jackson stars as
Dante, a creative director at the
site and Jeffrey Bowyer-
Chapman is Freddy, Nell’s
bisexual boyfriend.

Mommy, I Didn't Do It
Premieres Sunday, January 1,
2017 at 8pm ET/PT

Mommy I Didn’t Do It is the
sequel to the 2013 hit movie,
The Wrong Woman. After fin-
ishing law school, Ellen
Plainview (Danica McKellar,
The Wonder Years) is looking
forward to spending some much
needed time with her seventeen-
year-old daughter, Julie (Paige
Searcy,Days of Our Lives). But
when Julie is charged with the
murder of her teacher she was
rumored to be having an affair
with, Ellen stops at nothing to
clear her daughter's name, even
when the evidence that seems to

The Rap Game
Season 3 returns
from executive

producers  Queen
Latifah and

Grammy winner
Jermaine Dupri .
Let the battle for

redemption begin!

 

Please see ent. page 12 For Tiger basketball stats and facts, detour to www.gotigersgo.com
Please see ent. page 8
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NASHVILLE, TN— Christmas
trees are not the only draw to
Tennessee’s Christmas tree
farms.
“The best reason to visit a local

Christmas tree farm is to make
great memories,” Tennessee
Department of Agriculture
Marketing Specialist Clay
Dunivan said. “People have so
much fun being outdoors at a
farm during the holiday season.
Friends and families can enjoy a
wagon ride through the trees,
drink hot chocolate or cider, see
Santa Claus, take a holiday
crafts class, and even make their
own wreaths and garland—with
the help of the farmer, of
course.”

Even if you don’t plan to pur-
chase a tree from a farm, farmers
work hard to make a visit a hol-
iday experience that will draw
visitors year after year. The
addition of petting zoos, gift
shops and other attractions
assure that customers go home
planning to return next year.

Lush, natural wreaths and gar-
land for a home’s exterior are a
perfect solution for those who

California," "Houston(Means
I'm One Day Closer To You),"
"Broken Lady" and "I Just Wish
You Were Someone I Love,"
brothers Larry, Rudy and Steve
will perform holiday classics
and many of their career hits.
The resort also features The Elf
on the Shelf  Scavenger Hunt.
By finding all the scout elves
hiding in the resort and solving
the puzzles in the scavenger
hunt booklet, families will
reveal the elves' names so they
can receive their Christmas
magic. Guests who help the
scout elves will receive a special
prize.
At the Gingerbread Decorating

Corner, presented by Hallmark
Channel's Countdown to
Christmas, guests can choose a
delectable gingerbread kit and
decorate to their hearts' content.
New for 2016 is a memorable
Build-A-Bear Workshop® expe-
rience that lets guests make their
very own furry friend. Choose
from an exciting array of ani-
mals and characters, including
some from popular movies.
Each furry friend comes to life
at our signature stuffer and can

be personalized with cozy win-
ter clothing, accessories and
more! Guests also can buy an
exclusive light-up polar bear and
a furry friend-sized parka,
designed exclusively for
Gaylord Hotels.
The Noerr Programs is the offi-

cial Photos with Santa and ICE!
photography provider for A
Country Christmas and is proud
to partner with the resort again
this year to accept donations in
support of Nashville's Children's
Miracle Network Hospital.
Guests can also enjoy carriage

MEMPHIS, TN – FedExForum
will soon see the electrifying
return of America’s most power-
ful concert force and number
one selling solo artist in U.S.
history when Garth Brooks hits
the stage on Saturday, Feb. 4 at
7:30 p.m. for the Garth Brooks
World Tour with Trisha
Yearwood, his first visit to
Memphis in 19 years.

Tickets for the Garth Brooks
World Tour at FedExForum go

rides, a kids' train and holiday
cruise experiences on the resort's
Delta Riverboats and the
General Jackson Showboat.
Fan-favorite Parade of Trees is

back this year with some of the
biggest names in country music
and Nashville. This free, self-
guided tour features spectacular-
ly decorated trees placed
throughout the resort. Each
tree's decorations and presents
are up for grabs to the highest
bidder—all to benefit favorite
charities.
Other free activities include the

Brightest Star Fountain Show,
Treasures for the Holidays Craft
Show and the Outdoor Nativity
with an audio rendition of the
biblical story.
A Country Christmas has been

hailed as one of the "Ten Great
Places to Catch Up with Santa"
by USA Today; "The Most
Christmassy Hotel in the
Nation" by the Travel Channel's
"Extreme Christmas"; one of the
top 10 places to spend Christmas
in the world by Travel + Leisure;
and a "Nashville Treasure" by
Southern Living.
Tickets and packages are now

Gaylord Opryland Resort turns on 2.3 million holiday lights, ushering in its annual  33rd
Annual ‘A Country Christmas’ celebration. (Photo courtesy/PRNewsFoto/Gaylord Opryland
Resort)

Travel on the Entertainment lane on The Mid-South Tribune
and the blackinformationhighway.com

Gaylord Opryland Resort presents‘A
Country Christmas’ ... from front page

available at
ChristmasAtGaylordOpryland.c
om or 1-888-677-9872.
Gaylord Opryland Resort &
Convention Center, located at
2800 Opryland Drive in
Nashville, Tenn., is the flagship
property of Gaylord Hotels, part
of the Marriott portfolio of
brands. The 2,882-room hotel
offers "everything in one
place"— diverse dining options,
a full-service spa, top-notch
entertainment, on-site shopping,
an award-winning golf course
and more. For more information,
v i s i t
www.GaylordOpryland.com.
BY THE NUMBERS
•2.3 million holiday lights
•1 million visitors to the resort
during the holidays each year
•15,000 poinsettias
•15 miles of green garland
•10 miles of hand-tied, red rib-
bon
•48-foot-tall Christmas tree
•1.5 million pounds of snow on
tubing hill
•2+ million pounds of ice for
signature ICE! attraction
•Nearly 7,000 giant blocks of
colored ice
•40 ice artisans from Harbin,
China

For more info on  Gaylord Opryland’s 
‘A Country Christmas,’

detour to ChristmasAt GaylordOpryland.com
or call 1-888-677-9872

A Country Christmas has
been hailed as one of the
"Ten Great Places to
Catch Up with Santa" by
USA Today; "The Most
Christmassy Hotel in the
Nation" by the Travel
Channel's "Extreme
Christmas”; one of the top
10 places to spend
Christmas in the world by
Travel + Leisure; and a
"Nashville Treasure” by
Southern Living.

Christmas tree
farms are not just
for trees anymore 

want to enjoy aromatic,
straight–from-the-farm green-
ery. Many Christmas tree grow-
ers have special equipment for
wreath and garland making, and
work with customers to create
the wreath that is exactly the
variety and size they want.

“You can find the perfect tree,
too,” Dunivan said. “Whether
you want to cut your own tree,
pick out one that’s already cut,
or get one balled and burlapped
to transplant after the holidays.”

The Pick Tennessee website,
www.PickTnProducts.org, and
the Pick Tennessee mobile app
offer a directory of 58 Christmas
tree farms across the state.

Pick Tennessee Products is the
Tennessee Department of
Agriculture’s program to con-
nect consumers to farms, farm-
ers and farm products. Now in
its 30th year, Pick Tennessee
lists more than 2,500 Tennessee
farmers and farm direct busi-
nesses with almost 10,000 prod-
ucts. Follow Pick Tennessee on
the Web, mobile app, and social
media.

on-sale to the general public
Friday, Dec. 2 at 10 a.m. (eight
ticket limit) and are available
only at ticketmaster.com, ticket-
master.com/garthbrooks, 1-800-
745-3000, or Ticketmaster
Express (1-866-448-7849).
There will be no sales at the
FedExForum Box Office or
Ticketmaster outlets on
December 2.

Tickets are $74.98 ($60.55 +
$6.18 tax + $2 facility fee +

$6.25 service charge) and all
seats are sold best available.
Select seats are protected with
paperless delivery.

Visit ticketmaster.com/garth-
brooks and click “On Sale Tips”
to create an account or refresh
your existing Ticketmaster
account for a quicker purchasing
experience.

The Garth Brooks World Tour is
sponsored by Amazon Music
Unlimited.

Garth Brooks World Tour with
Trisha Yearwood heads for
FedExForum to electrify fans

Tickets now on sale
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ATLANTA,  /PRNewswire/ --
The biggest collection of the
baddest African-American
movies of all-time have a new
subscription-video-on-demand
streaming home as Brown Sugar
launches today.
Brown Sugar is now available

for mobile phones and tablets in
the Google Play Store and
iTunes App Store and for com-
puters at
www.BrownSugar.com.  There
is a free initial trial period for
subscribers with a retail price of
$3.99/month thereafter.
Brown Sugar features an exten-
sive library of iconic black
movies, all un-edited and com-
mercial-free as they were origi-
nally seen in theaters. The Mack,
Foxy Brown, Shaft, Super Fly,
Dolemite, Cotton Comes to
Harlem, Uptown Saturday
Night, Cooley High, Three The
Hard Way, Coffy, Black Caesar,
Five on the Black Hand Side,
Cleopatra Jones,
Mandingo,Willie Dynamite,
Which Way is Up?, Car Wash,
The Original Gangstas– Brown
Sugar has them all. Brown
Sugar's one-of-a-kind library
consists of titles licensed from
all the top Hollywood studios.
Brown Sugar is a black explo-
sion of hot chicks, cool cats and

SILVER SPRING, Md. and
NEW YORK, /PRNewswire/ --
RLJ Entertainment (NASDAQ:
RLJE), the entertainment con-
tent distribution company which
owns and operates Acorn TV,
the premier streaming service
for British mystery and drama,
and UMC (Urban Movie
Channel), the first urban-
focused subscription streaming
service, has formed a strategic
partnership with AMC Networks
(NASDAQ: AMCX), the com-
pany behind several of the most

Brown Sugar, a new streaming service
for African Americans featuring the
biggest collection of the baddest movies

GERMANTOWN, TN
Germantown Community
Theatre is proud to announce the
promotion of Justin Asher to the
title of Artistic Director.  Asher
joined GCT in January of 2015
as the then Technical Director.
His work- both as a set designer
and director- has earned numer-
ous accolades for GCT. 

Germantown Community
Theatre promotes Justin
Asher to  artistic director

cult classics:  Fred "The
Hammer" Williamson, Pam
Grier, Jim Brown, Richard
Roundtree, Jim Kelly, Godfrey
Cambridge, Max Julien, Richard
Pryor, Rudy Ray Moore, Billy
Dee Williams, James Earl Jones,
Isaac Hayes, Tamara Dobson,
Yaphet Kotto, Keenan Ivory
Wayans, Bernie Casey, Leon
Isaac Kennedy, Thalmus
Rasulala and many others are all
streaming now on Brown Sugar.
Williamson and Grier, the King
and Queen of the genre, are offi-
cial ambassadors for Brown
Sugar, as is contemporary rap
artist and producer Rick Ross, a
huge fan of the movies.

"Brown Sugar is just like
Netflix, only blacker," said the
iconic Grier, who can be seen in
Foxy Brown, Coffy, Black
Mama/White Mama, Original
Gangstas, Drum and more.
"These movies are entertaining
and fun, but they were also
empowering to the black com-
munity as theydepicted African
Americans as strong leading
characters and heroes for the
first time."
"You wonder why we call it
Brown Sugar? Because it's bad
ass – like me," commented
Williamson, whose Brown
Sugar movies include Black

Caesar,Three The Hard Way,
Hammer, Hell Up in Harlem,
Bucktown and many others.
"Brown Sugar is the coolest
streaming movie service on the
planet."
Rick Ross commented, "You can
see the influence of these
movies in every aspect of rap
and hip-hop; in the music, the
lyrics, the fashion and overall
style - the Blaxploitation genre
is where it all began."
Brown Sugar curates its films
for fans, including themes like:
•War in Harlem - Cotton Comes
to Harlem, The Black Godfather,
Across 110th Street
•Foxy Mamas - Foxy
Brown,Coffy,Cleopatra Jones,
Friday Foster, Sheba Baby
•Righteous Revenge - Dolemite,
Black Caesar, Hell Up in
Harlem, Hammer
•Stickin' it to The Man - The
Mack, Black Gunn, Three The
Hard Way
•Good Cop, Black Cop - Action
Jackson, They Call Me Mr.
Tibbs
•#BlackLove - Bad, Black &
Beautiful, Brothers, Black
Sister's Revenge
•Shake Down, Take Down -
Blue Collar, Amazing Grace,
Cool Breeze
•Jive Ass Turkeys - I'm Gonna

Git You Sucka, Car Wash,
Uptown Saturday Night
•Black Horror - Blacula, Sugar
Hill, Blackenstein
•They Got Game - The Bingo
Long Traveling All-Stars &
Motor Kings, Greased
Lightning, Joe Bullet 

In the early 1970's, movies
began to be made starring
African Americans in lead roles.
Many of these films were
action-fueled crime dramas,
along with some comedies and
even some camp, all infused
with funk and soul music.
Audience appeal of the genre
eventually broadened across
racial and ethnic lines as stars
like Pam Grier and Fred
Williamson became household
names and songs from the
movies such as the "Theme from
Shaft" and "Super Fly" cracked
America's Top 40. The movies
not only had an enormous influ-
ence on filmmaking, which con-
tinues to this day, but on all
other art forms - especially hip-
hop - as well as American cul-
ture overall.

Brown Sugar is owned by
Bounce TV, the fastest-growing
African-American network on
television.

RLJ Entertainment and AMC Networks cut deal
for SVOD Streaming Channels  and other entities

recognized brands and shows in
entertainment, including AMC,
BBC AMERICA, WE tv (a lead-
ing network for African
American audiences),
SundanceTV, AMC Networks
International, IFC, and IFC
Films. The announcement was
made by RLJ Entertainment
Chairman Bob Johnson, the
founder of Black Entertainment
Television (BET), and AMC
Networks President and CEO
Josh Sapan.
The partnership builds on each

company's long track-record of
successfully developing high-
quality content for targeted audi-
ences and capitalizing on new
technology and changing view-
ing habits to make that content
available to consumers.
As part of the agreement, AMC
Networks has invested $65 mil-
lion in the form of loans to RLJ
Entertainment to refinance the
company's existing senior credit
facility, add working capital,
reduce the cost of capital
through lower interest rates, and

provide revised covenants that
will allow for increased opera-
tional flexibility. In addition,
AMC Networks has received
warrants which, if exercised,
would provide AMC Networks
with at least 50.1% of the out-
standing RLJ Entertainment
common stock on a fully diluted
basis. 

AMC Networks' support and
investment will accelerate the
distribution and development of
diverse content and independent

films from RLJ Entertainment
across multiple platforms,
including its direct-to-consumer
streaming video-on-demand
channels: Acorn TV is the pre-
mier SVOD destination for
world-class British television,
with more than 370,000 paying
monthly subscribers (which has
grown by 92 percent since
December 31, 2015) and a deep
library that includes thousands
of hours of programming,
including exclusive, award-win-
ning content. UMC is quickly

becoming a leading destination
for African American and urban
viewers, with a rapidly growing
fan base seeking diversity of
creative voices.

By aligning Acorn TV and
UMC with AMC Networks and
its channels and film business –
most notably BBC AMERICA,
WE tv and IFC Films, which
serve similar audiences -- Acorn
TV and UMC will have the
potential to cross-promote,
develop and distribute content
ultimately reaching even more
viewers of high-quality British
television dramas, urban con-
tent, and independent film.

Commenting on the new part-
nership and investment by AMC
Networks, Johnson stated, "I am
both delighted and excited that
RLJ Entertainment is joining
with the AMC Networks family
to help capitalize on the oppor-
tunities that exist to provide con-
sumers with more diverse con-
tent across multiple platforms.
RLJ Entertainment has a leading
position, through Acorn TV with
British television programming,
and through UMC with quality
urban-focused content, and
independent films that we will
be able to further develop and
grow with the capital and sup-
port of AMC Networks."

To advertise in The Mid-South Tribune’s 2017 Black History Month edition, email to MSTbusiness@prodigy.net

Asher was promoted in July of
2016 to the title of Associate
Producer and has assisted in the
productions of the titles in
GCT’s 45th season.  Actors and
directors alike find working with
Mr. Asher to be something of
excellence.  It is for this reason
that GCT’s Executive Director,
Dr. Michael D. Miles, petitioned
the Board of Directors for the
promotion.

Dr. Miles stated, “Justin exem-
plifies the caliber of employee
and caliber of work that we are
proud to produce at GCT.  I am
excited for him to have this
opportunity to take on the pro-
ductions whole-heartedly and
know that he will help us contin-
ue to impress our audiences.”

The 2016-2017 season of
Germantown Community
Theatre is sponsored by Conway
Services, An ARS/Rescue
Rooter Company, the City of
Germantown, Tennessee Arts
Commission, ArtsMemphis, and
Members of the GCT Trust. 

Justin Asher

Hallmark Channel
continues to ‘count’
down to Christmas

The biggest col-
lection of the

baddest African-
American

movies of all-
time have a new

subscription-
video-on-

demand stream-
ing home with
the launch of
Brown Sugar.

Brown Sugar is
now available

for mobile
phones and

tablets in the
Google Play

Store and iTunes
App Store and

for computers at
www.

BrownSugar.
com. 

(Photo/Courtesy of
Bounce)

Hallmark has been dubbed “TV
with a Heart”—its tag mark for
feel good TV.  Among the many
original and new productions
this year are: “A Nutcracker
Christmas,” “Journey Back to
Christmas” and “A December
Bride.” Check your cable net-
work for times, dates, and chan-
nel designation, then gather your
favorite people around to
Christmas countdown binge
watch over eggnog, candy
canes, cookies, and other treats. 

To advertise in The Mid-South Tribune’s 
2017 Black History Special  Edition, email to

MSTbusiness@prodigy.net

You have to smile and admit
that you are among the millions
who now have made it a holiday
tradition to mark calendar days
off when the Hallmark Channel
begins its Countdown to
Christmas.  This year Hallmark
started the countdown in late
October and will continue its
marathon of Christmas and holi-
day movies through December
25th. This big countdown of
movies with themes of love,
romance, and family is why

“A Nutcracker
Christmas” is
just one of new

Hallmark
movies in the
countdown to

Christmas
marathon.

(Photo/courtesy
Hallmark)
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NEWARK, N.J. –  Audible Inc.,
the world’s largest seller and
producer of downloadable
audiobooks and other spoken
word entertainment, recently
announced that in honor of
Ralph Ellison’s influence on its
formation, Invisible Man,
Ellison’s masterpiece about an
African-American man’s strug-
gle to succeed in a segregated
society, will be available free on
Audible for the remainder of the
year. The audiobook, which is
performed by Emmy Award-
winning actor Joe Morton in a
rendition lauded by Audible cus-
tomers in over 1,000 reviews on
Audible’s website, can now be
downloaded free at
audible.com/ellison.

The offering coincided with a
forthcoming words-and-music
tribute to the great American
novelist, literary critic and
scholar and his remarkable jazz
collection which took  place in
NJPAC’s Prudential Hall in
Newark on November 1. The
evening featured live music by
trumpeter Wynton Marsalis,
singers Catherine Russell,
Angelique Kidjo and Patti
Austin and music director Andy
Farber, as well as special guest
readers including Scandal actor
and audiobook narrator Morton,
hip-hop artist Talib Kweli,
Audible founder and CEO Don
Katz, and noted Ellison scholar
Robert O’Meally.
The event was introduced by

Katz, who was taught by Ellison
while an undergraduate at NYU
and was supported by Ellison
through his first career as a
writer. 
“Many people are unaware that

Audible was founded by one
professional writer but inspired

“Forgiving Christmas” by Arelya J. Mitchell, Publisher/Editor-in-Chief of The
Mid-South Tribune, is now available on Kindle and in print in bookstores and at
Amazon.com. The audio version of the novel performed by Janine Santana is
available  also at Amazon.com

Miss Robbie continues to delight
fans on ‘Sweetie Pie’s’ on OWN
with business, pleasure and family

Ralph Ellison’s ‘Invisible Man’
available for free download at
Audible in celebration of writer

at root by one of the most impor-
tant novelists of the 20th centu-
ry. From its earliest days,
Audible’s vision and mission
have been inspired by Ralph
Ellison’s understanding of the
power of oral tradition and his
ability to hear the music in well-
wrought arrangements of spoken
words,” said Katz. “My own fas-
cination with the sound of well-
composed words and the music
embedded in language goes way
back to my good luck of having
Ralph as my teacher and mentor.
In many ways, Audible exists
today to honor his legacy.”

“It is also fitting that we will
celebrate Ralph’s deep love of
jazz—and the jazz in his bril-
liant prose—in Audible’s adopt-
ed home town. Newark, New
Jersey’s deep and formative con-
nection to the African-American
experience and to the American
art form that is jazz is one of the
many reasons Audible is head-

quartered here and why we
believe in Newark’s bright
future.”

“We’re delighted to have this
opportunity to encourage our
growing population of listeners,
including students of all ages, to
rediscover Ellison or to marvel
at his prose for the first time,”
added Katz.

For more information about
“Jazz in the Key of Ellison,” vis-
ithttp://www.njpac.org/events/d
etail/jazz-in-the-key-of-ellison.

Audible invented and commer-
cialized the first digital audio
player in 1997, and has since
been at the forefront of the
explosively growing audiobook
download segment. Audible
members downloaded an aver-
age of more than 17 books over
the course of the year. More than
half of new Audible members
are first-time audiobook buyers.

ABOUT AUDIBLE, INC.
Audible, Inc., an Amazon.com,
Inc. subsidiary
(NASDAQ:AMZN), is the lead-
ing provider of premium digital
spoken audio information and
entertainment, offering cus-
tomers a new way to enhance
and enrich their lives every day.
Audible was created to unleash
the emotive music in language
and the habituating power and
utility of verbal expression.
Audible content includes more
than 300,000 audio programs
from leading audiobook publish-
ers, broadcasters, entertainers,
magazine and newspaper pub-
lishers, and business informa-
tion providers. Audible is also
the preeminent provider of spo-
ken-word audio products for
Apple’s iTunes Store

‘Jazz in the Key of Ellison’ presented to honor the masterpiece

From its earliest days,
Audible’s vision and mis-
sion have been inspired by
Ralph Ellison’s under-
standing of the power of
oral tradition and his abil-
ity to hear the music in
well-wrought arrange-
ments of spoken words,”
said Katz. “My own fasci-
nation with the sound of
well-composed words and
the music embedded in
language goes way back to
my good luck of having
Ralph as my teacher and
mentor. In many ways,
Audible exists today to
honor his legacy.”

Travel on the Book lane on The Mid-South Tribune and Black Information Highway.com

Tickets are now on sale for
hot Super Bowl Opening
Night Fueled by Gatorade
The NFL will kick off Super
Bowl LI festivities in Houston
by hosting the participating
teams and fans in primetime at
Super Bowl Opening Night
Fueled by Gatorade on Monday,
January 30, 2017 at Minute
Maid ParkTM. Starting today,
fans may purchase tickets at
Ticketmaster.com.

Super Bowl Opening Night,
which debuted at Super Bowl 50
in the San Francisco Bay Area,
will be the first time the players
and coaches meet with the
media in Houston. The event
will begin at 7:00 p.m. CT with
interviews from 7:15-8:15 p.m.
CT and 9:00-10:00 p.m. CT.

"Building on the success at
Super Bowl 50, we're excited to
bring Super Bowl Opening

Night to Houston and provide
fans more opportunities to be a
part of the excitement of Super
Bowl week," said NFL Senior
Vice President of Events PETER
O'REILLY. "Hosting the event at
the stadium allows us to bring
more fans closer to the action, as
media from around the world
interview members of Super
Bowl teams for the first time."

Fans will sit in the stadium
stands and watch thousands of
media interview the Super Bowl
players. In addition, the event
will feature live musical per-
formances from premiere talent,
special appearances and auto-
graphs by NFL Legends, cheer-
leaders and team mascots, and a
Red Carpet fan photo opportuni-
ty.

Super Bowl Opening Night in
Houston will be televised live on
NFL Network. Fans in atten-
dance will receive gift bags with
a radio to tune into NFL
Network coverage and listen to
some of the individual player
interviews from the podium
microphones.
Tickets are available for pur-

chase at Ticketmaster.com and
start as low as $20.00. Doors
will open at 5:30 p.m. CT.
Super Bowl LI will be played
February 5, 2017 at NRG
Stadium in Houston.

For more information and
updates on the event and other
Super Bowl LI celebrations,
fans may visit SuperBowl.com
or follow @SuperBowl on
Twitter.

 

LOS ANGELES – Viewers can
continue to watch soul food
entrepreneur and matriarch Miss
Robbie Montgomery, her son
Tim Norman and their vibrant
family on OWN: Oprah Winfrey
Network on Saturdays at 8 p.m.
CT in the family drama-fueled
reality  “Welcome to Sweetie
Pie’s.” The series, an NAACP
Image Award-winning docu-
series, is produced by Pilgrim
Media Group. (Check your cable
network for channel designa-
tion.)

The series follows the fun-lov-
ing, musical Montgomery fami-
ly through their highs and lows
as they work to expand their
soul food empire.
This season, the family experi-
ences a devastating tragedy
when they learn of the senseless
murder of Miss Robbie’s grand-
son, Andre, forcing them to
reflect on other dark moments
from the family’s past. Tim also
revisits the prison where he was
incarcerated for 10 years, and
Miss Robbie joins him “behind
the wall” to witness first-hand
the shocking reality her son
experienced at the young age of
17.
Meanwhile, as Miss Robbie and
Tim continue to expand the
Sweetie Pie’s brand, they don’t
always see eye-to-eye on the
best approach. And after 30
years, Miss Robbie revives her

Miss Robbie Montgomery shows that she still has the moves of a former Ikette and a
present sensation on her docu-series, ‘Sweetie Pie’s’ which airs on OWN:Oprah Winfrey
Network. (Photo/Courtesy of OWN)

music career, this time doing it
her way with exciting opportuni-
ties on the horizon. As always –
amid personal tragedy, legal tur-
moil and new ventures – the
Sweetie Pie’s family manages to
find strength, love and humor
throughout their journey.

“Welcome to Sweetie Pie’s” is

produced by Pilgrim Media
Group. Executive producers are
Craig Piligian, Melodie Calvert,
Robbie Montgomery, Tim
Norman, Jeff Keane, Tim
Breitbach and Steve Luebbert.

About Welcome to Sweetie
Pie’s and Miss Robbie

When Robbie Montgomery’s

Fans can find Miss Robbie’s
“Sweetie Pie’s Cookbook” on
Amazon.com, bookstores, and
other retail outlets for recipes
for the holiday season and
year around entertaining.
(Photo/Courtesy of OWN)

lung collapsed, the 1960’s back-
up singer and former Ikette had
to hustle to keep her family
afloat, so she whipped out her
mother’s recipes and turned her
second love—cooking, into a
soul food empire. Today, with
five locations and counting
across St. Louis and Los
Angeles, Miss Robbie and her
son Tim are hoping to bring their
brand to the masses.

OWN: Oprah Winfrey Network
is the first and only network
named for, and inspired by, a
single iconic leader. Oprah
Winfrey's heart and creative
instincts inform the brand – and
the magnetism of the channel.
Winfrey provides leadership in
programming and attracts super-
star talent to join her in prime-
time, building a global commu-
nity of like-minded viewers and
leading that community to con-
nect on social media and
beyond. OWN is a singular des-
tination on cable. Depth with
edge. Heart. Star power.
Connection. And endless possi-
bilities.
OWN is a joint venture between
Harpo, Inc. and Discovery
Communications. The network
debuted on January 1, 2011. The
venture also includes the award
winning  digital platform
Oprah.com. For more informa-
tion, visit www.oprah.com

FFoorrggiivviinngg CChhrriissttmmaass

A Contemporary Novel

By Arelya J. Mitchell

***

Performed in audio
by

Janine Santana

Available on Kindle, in audio, and print

at Amazon.com

When Christmas brings you the best and worst and delivers you
the bonus of the Great Recession, can you keep your family together?
“Forgiving Christmas” is a contemporary novel wrapped in symbolic

twists and the reality that ‘life’ happens and what happens
transcends all seasons.

Travel on the Book lane on The Mid-South Tribune and the
Black Information Highway at www.blackinformationhighway.com

Welcome, Travelers!

Email entertainment news to MSTentertainment@prodigy.net
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The Mid-South Tribune's Credo  
By Mr. Frederick Douglass, Editor and 

Publisher of the North Star, an African American newspaper (1845)  

"Let me give you a word of the philosophy of reforms. The whole history of the
progress of human   liberty shows that all concessions, yet made to her august
claims, have been born of earnest struggle. The conflict has been exciting, agi-

tating, all-absorbing, and for the time being putting all other tumults to silence.
It must do this or it does nothing.    

“If there is no struggle, there is no progress. Those who profess to favor
freedom, and yet depreciate agitation, are men who want crops without plowing
up the ground. They want the ocean without the awful thunder and lightening.
They want the ocean without the awful roar of its many waters. This struggle
may be a moral one: or it may be a physical one: or it may be both moral and
physical; but it must be a struggle. Power concedes nothing without demand."

Please see page 8

21st Century ‘Birth of
a Nation’ ... from front page
torted narratives that label
Turner an "African American"
even though men like him
sought America's military down-
fall.  Olaudah Equiano (an Ibo,
captured at age 11, who pub-
lished the first surviving "slave
account" in 1789:The
Interesting Narrative of the Life
of Olaudah Equiano) wrote,
"When you make men slaves,
you compel them to live with
you in a State of War."  Once
freed in 1792, he bolted like
lightning to England. 

Haiti's independence (1804)
ignited further military motiva-
tions.  On July 4th, 1804, instead
of recognizing US independ-
ence, hundreds of Blacks in
Philadelphia stormed
Independence Hall to live
Haitian independence vicarious-
ly.  Flanked in military forma-
tions, they carried swords and
attacked Whites for two days,
chanting "we will show them
[Whites] St. Domingo [blood-
shed like Haiti]." 

So, by the dawn of his 1831
uprising, Turner was just one
cog in a long continuum of such
idealists.  Other notable military
operations involved: Fort Mose
in Florida (1738-1763); the
Stono Uprising in South
Carolina (1739); the German
Coast Uprising in Louisiana
(1811); Negro Fort in Florida
(1815); and David Walker's
Appeal (1828) advocated revo-

By Raynard Jackson
(NNPA Newswire Columnist)

President-elect Donald Trump
owes the Black community
absolutely nothing. Let me
repeat that: HE OWES US
NOTHING!
Blacks gave Trump just 8 per-
cent of their vote and Hillary
Clinton won 88 percent ;
Clinton’s share of Black voters
was considerably lower than
Obama’s 93 percent in 2008 and
96 percent in 2012. Trump has
said that he will make things a
lot better for Blacks and that he
wants to be president of all of
America.
Trump won the election and “to
the victor belong the spoils,” but
if he’s serious about making
things better for Blacks, he’s
going to need the expertise and
wealth of experience of Black
Republicans during his transi-
tion to the White House and in
his administration.

I find it extremely offensive
that Trump would meet with lib-
eral Democrat Bob Johnson,

Dear Editor,
People who want to stay on

Santa’s “nice” list (iPads aren’t
cheap) should be mindful of the
goodies they leave for old St.
Nick on Christmas Eve. That
tired milk and cookies routine
ain’t gonna cut it. 
Since cow’s milk is formulated

to the specific needs of calves,
who gain hundreds of pounds in
a matter of months, it has been
linked to obesity in humans. So
unless you have a Dodge Ram-
sized chimney, you probably
don’t want jolly old St. Nick
packing on pounds. Since
humans aren’t built to digest
milk after infancy, cow’s milk
has also been known to cause
digestive issues. No toddler
wants to wake to find Santa in
the bathroom asking for the
Pepto. Milk also contributes to
heart disease. And I’m pretty
sure I want my Santa’s face to be
red from laughter, not from
shortness of breath.
To keep Santa around for years

to come, give him some almond
milk, soy nog, or OJ with calci-
um and vitamin D. Heck, leave
the big guy a beer. You never
hear anyone come in from a long
day of work and say, “Man, I
could really use an ice cold bot-
tle of a lactating bovine’s breast
milk right now.”

Sincerely,
Michelle Kretzer
The PETA Foundation

Trump owes Black community nothing!
founder of BET, and call Al
Sharpton, a known race hustler.
Black Republicans have been
calling me constantly with this
complaint, but most are too
afraid to go on the record with
their criticism.
Well, I am not seeking favor or

goodies from the incoming
Trump administration and even
if I were, I still wouldn’t remain
silent on this issue.
Let me put it this way: How

would Trump feel if his employ-
ees stayed at a Marriott Hotel
when a Trump property was lit-
erally next door? Well, this is
how Black Republicans feel
every time one of our leaders
engages with liberal Black
Democrats and ignores us.
Why hasn’t Trump called Black
Republicans like Bob Brown,
the highest-ranking Black in the
Nixon Administration? He is a
walking history book on Blacks
in the Republican Party. Why
has he not called Fred McClure
who served in consecutive pres-
idential administrations advising
President Ronald Reagan and

President George H. W. Bush on
legislative affairs as a senior
member of the White House
staff? He also served as
Legislative Director to U.S.
Senator John Tower, the
Associate Deputy U.S. Attorney
General, Chairman of the Board
of Visitors of the United States
Naval Academy, and as a mem-
ber of the National Civil
Aviation Review Commission
and the Secretary of
Energy’s Advisory Board.

Oh, and what about Connie
Newman?

Newman served as U.S.
Assistant Secretary of State for
African Affairs, Assistant
Administrator for Africa for the
U.S. Agency for International
Development (USAID), and
Director of the U.S. Office of
Personnel Management (OPM),
just to name a few.
The bigger tragedy is most of
the Republicans in leadership
have no idea who these people
are. These are folks with serious
relationships and credibility
within the Black community and

Merry Christmas, Atheists!*
By Arelya J. Mitchell,

Publisher/Editor-in-Chief
The Mid-South Tribune 

and the 
Black Information Highway

Well, it’s getting near Christmas
which means the atheists will be
crawling out of the woodworks
to tell us how much they’re
looking forward to going to hell
this time of the year. And I’m all
for that if they choose to do so
(God would know I would be
lying if I said I wasn’t, and I
fully well understand the ramifi-
cation of expressing such
because it could get me to hell
with them.). I just wish they’d
gone before this time of year, so
the rest of us non-atheists can
make a joyful noise unto the
Lord, put up a Christmas tree,
have Christmas parties, wait for
Santa, crack open eggnog, watch
for 24-hours “A Christmas
Story” or “It’s a Wonderful Life”
or watch Scrooge get redemp-
tion. Yeah, yeah, I know I’m
being un-Christian by wishing
them well on their way to hell,
but I mean they want to go, so
go. One of those expressing that
he would be happy to go to hell
is Ron Reagan, son of the late
president. I watch Ron espouse
his non-belief with profound
faith (in nothing). Ron loves
telling us how much he’s look-
ing forward to going to hell
because he’s an atheist. I tho
ught his commercials were quite
self-serving.

Then there’s Starbucks going
through hell because of red cups
sans Christmassy stuff on them
this year because it seems they
don’t want to offend the atheists
and/or non-Christians, and I
suppose to make it easier for sin-
ners to enjoy coffee (as if they
don’t all year anyway.). I say the

hell with that! I am going to
enjoy Christmas the way I have
always done come hell or high
water. Now I have nothing
against atheists. Some of my
best friends are atheists (Okay,
I’m telling a little fib here—only
two of them are.).
I love me some Christmas. It’s
my favorite time of the year. It’s
my favorite
holiday and holy day. These
days I am rebellious about lov-
ing Christmas just because of
all the attacks against this holy
day and holiday. I don’t mind
being part of a defense of
Christmas, even a renegade in
defending Christmas by yelling
out “Merry Christmas!”
and fighting red cup windmills
with quixotic stubbornness.
I love Christmas memories
when both my parents were
alive and we kids would relish in
our toys (and I with my numer-
ous dolls!), Christmas cakes, my
mother’s perfect lemon icebox
pie, her delicious from scratch
carrot cake (We could even for-
give her for that one year she
made that horrible peppermint
candy cane pie which tasted like
melted peppermint over a year-
old biscuit.).
I love Christmas! Hear ye! Hear
ye! I love Christmas!
I love sending Christmas cards.

I even love the commercializa-
tion of Christmas because it puts
me even more in the Christmas
spirit. When I’m walking
through malls or other stores, or
riding up on escalators, I crave
to hear Christmas tunes. Yes, I
love to Jingle Bell my head off
and twist my hips to “I Saw
Mommy Kissing Santa Claus”.

I love Christmas trees— real
ones which environmentalists
wouldn’t approve of—and I also
love artificial ones that come in

colors nature didn’t provide. I
love how the “Grinch Stole
Christmas” but had to give it
back, a lesson the atheists could
learn. I love watching Barbara
Stanwyck in “A Christmas in
Connecticut”, and I love
“Miracle on 34th Street”; I love
the smell of Christmas cakes
that promise to make you fat
with joy and calories; I love
oranges, apples, pies, cookies,
spiked and un-spiked eggnog. I
even love fruitcake! I love chil-
dren’s laughter, I love the cheer-
ful ho, ho, ho from Santa. I love
the ringing of the Salvation
Army bells, I love seeing people
give gifts to those who are needy
and non-needy. I love the love of
Christmas!
I love me some Christmas!

I love Charlie Brown’s
Christmas. I love walnuts,
pecans, and nutty ugly
Christmas sweaters! I love Nat
King Cole singing the
“Christmas Song” where he has
chestnut s on an open fire. I also
love Nat singing “The Little Boy
That Santa Claus Forgot”, I love
hearing Mariah Carey singing
“All I Want for Christmas is
You”, I love hearing B.B. King’s
“Merry Christmas, Baby”, I love
Elvis’ “Blue Christmas”; I love
all of the Lifetime and Hallmark
Channel networks’ million
Christmas movies starting
before Christmas. I love seeing a
zillion shopping red bags with
pictures of Santa and Christmas
trees. I love Rudolf’s red nose! I
love Christmas office parties. I
even love seeing Bruce Willis
save Christmas day in “Die
Hard”. I love putting on my
Santa cap or my green foam
cheap reindeer ears.
I love my jingle bell earrings! I

Please see ent. page 8

have great standing and stature
within the White community, as
well.
As I often say, the best way to

get attention as a Black
Republican is to be a Black
Democrat. As of this moment,
Trump has not named one Black
to his cabinet. Former neurosur-
geon and presidential candidate
Ben Carson has been mentioned
as a possibility to lead the
Department of Housing and
Urban Development (HUD).
Putting Carson at HUD is like
asking me to perform brain sur-
gery on your kid. What does
Carson know about housing pol-
icy? Absolutely nothing.
Furthermore, can we get away

from sticking Blacks and
Latinos in this particular
agency? Believe it or not, Blacks
do have the skills to run the
departments of Defense, Health
and Human Services, Homeland
Security, etc., and even the polit-
ical office inside the White
House.

So, knowing the Republican
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Men like Turner also equat-
ed themselves to other hemi-
spheric freedom fighters (in
nations like Argentina, Chile,
Bolivia, Columbia) who
gained independence . . .
including Euro-Americans.
For example, before being
hanged for their 1800
planned uprising, one of
Gabriel Prosser's soldiers
retorted, "I have nothing
more to offer than what
General [George]
Washington would have had
to offer, had he been taken by
the British and put to trial...

lution and religion (even though
Walker was more an assimila-
tionist than sovereignist). 
Men like Turner also equated

themselves to other hemispheric
freedom fighters (in nations like
Argentina, Chile, Bolivia,
Columbia) who gained inde-
pendence . . . including Euro-
Americans.  For example, before
being hanged for their 1800
planned uprising, one of Gabriel
Prosser's soldiers retorted, "I
have nothing more to offer than
what General [George]
Washington would have had to
offer, had he been taken by the
British and put to trial.  I have
adventured my life in endeavor-
ing to obtain the liberty of my
countrymen, and am a willing
sacrifice in their cause."
Translation, he meant, "Bring It:
I stand upon universal princi-
ples of freedom that -- just like
you -- I will never compromise." 
Interestingly, in a 60 Minutes
interview, Nate Parker paralleled
Nat Turner to George
Washington in terms of their
shared idealisms to "Birth a
Nation."  From this perspective,
whether you agree or disagree
with Turner's guerrilla tactics,
his comparative cause to end
tyranny was no less honorable
than America’s founders. 
Tyranny however can be a very

peculiar and subjective creature,
since "one man's tyranny can be
another man's liberty." Hence,
George Washington, who
enslaved and tyrannized over
300 Africans is deified on Mt.
Rushmore as a hero, while con-
versely, Nat Turner who fought
against slavery's tyranny is
demonized as a savage.  To this
contradiction, James Baldwin
once quipped, "In the US, vio-
lence and heroism have been
made synonymous . . . except
when it comes to Blacks."  

***
Ezrah Aharone is an Adjunct

Associate Professor of Political
Science at Delaware State
University and the author of
Sovereign Evolution: He can be
reached at www.EzrahSpeaks.com. 
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(Family Features) With the sea-
son of giving in full swing, try
turning your attention away
from gift giving in the tradition-
al sense and instead focus on a
whole different kind of giving.

Charitable giving comes in
many forms, and there are
numerous causes in nearly every
community that accept dona-
tions of more than just money. In
addition to giving back to those
in need during one of the most
critical times of the year, by
donating time, money or materi-
al items you may reap positive
benefits of your own, such as
feeling better about yourself,
instilling generosity and a sense
of giving in your children or
family members, or finding a
cause that truly inspires you.
These tips can help you find a

meaningful way to give this hol-
iday season.

Give Money
Vivid red kettles and the tinkling
of jingle bells are icons of the
holiday season. The kettles,
which are found outside retail
locations throughout communi-
ties nationwide and are staffed
by both volunteer and paid bell
ringers, are part of The Salvation
Army’s Red Kettle Campaign,
one of the country’s oldest and
largest charitable campaigns.
Donations to The Salvation
Army stay in the local commu-
nity where the donation is made,
and you can feel extra good
about how your money is used
within the organization; 82 cents
of every dollar is used to support
social services that fight hunger,
provide shelter and ensure

Lifetime presents new ‘Beaches’
and more for January ... from page 3
point to Julie’s guilt. Mommy, I
Didn't Do It also stars Jaleel
White (Family Matters), George
Wendt (Cheers), Jamie-Lynn
Sigler (The Sopranos), Jonathan
Bennett (Mean Girls) and
Veronica Cartwright

A Surrogate's Nightmare
Premieres Monday, January 2,
2017 at 8pm ET/PT

Angela (Poppy Montgomery,
Without a Trace) returns to her
hometown to reconnect with her
estranged sister, Shelley (Emily
Tennant, Juno) after the death of
their mother. Angela does every-
thing she can do to be the best
sister, including agreeing to be
the surrogate for Shelley and her
husband, David (Steven
Krueger, The Originals). But
Angela's life is in danger as
someone doesn’t want the baby
to be born. All of the secrets
Angela worked so hard to cover
up, is coming back to haunt her
with deadly consequences.

Under the Bed
Premieres Saturday, January 7,
2017 at 8pm ET/PT
Inspired by true events, Under

the Bed follows a young woman
(Hannah New, Black Sails) who
is trying to get over a recent
romantic breakup. But when an
obsessed stalker befriends her
on social media and takes up
residence in her home by hiding
out under her bed, he begins to
wreak havoc. The film also stars
Beverly D'Angelo and Pat Heal.

The Perfect Stalker
Premieres Saturday, January 14,
2017 at 8pm ET/PT
After murdering her husband,
Grace (Danielle Savre, In the
Land of Women) moves to
Philadelphia and finds herself in
love and obsessed with her
neighbor Robert (Jefferson
Brown,RED). In order to make
him fall for her, Grace invents
an imaginary stalker in order to
trick him into helping her. The
film also stars Krista Morin.

Vivica's Black Magic series
Season 1 Premieres Wednesday,
January 4, 2017 at 10pm ET/PT
Vivica A. Fox, an accomplished
actress, producer and entrepre-
neur, is putting her name, her
money and her reputation on the
line to give women a night they
will never forget. With a little
help from her girl squad, Eurika
and Kiana, Vivica auditions hun-
dreds of hot men, narrowing it
down to a group of elite eight
with six-packs and moves wor-
thy of a coveted spot in her
show. The guys must put aside
their egos and personal life dra-
mas, and give it all they have to
make the magic happen. Will
Vivica be able to pull it off and
get Black Magic to her ultimate

goal - a spot on the famous Las
Vegas Strip?

Little Women: Atlanta
Season 3 Premieres Wednesday,
January 4, 2017 at 9pm ET/PT
Little Women: Atlanta returns

this winter with Ms. Juicy,
Minnie, Monie, Amanda and
Andrea, along with new little
lady Tanya. The women will
continue to chase their dreams
and embark on new ventures in
their professional and personal
lives, all while facing the chal-
lenges of living in an average-
size world. 

Bring It!
Season 4 Premieres Wednesday,
January 13, 2017 at 9pm ET/PT
After a meltdown led to her dis-
qualification from the Summer
Slam Battle Round, Miss D
decides she needs to get back to
basics and focus on what really
matters: growing her girls into
amazing dancers. The Bring it
Live! Tour took the girls around
the country and exposed them to
new rivals and new opportuni-
ties. The Dolls will still have a
battle every week but with some
of her key girls getting closer to
graduation, Miss D is pushing
them to think bigger. She’s
enlisted the help of new Ballet
Instructor, Tori to prep them for
a once-in-a-lifetime opportuni-
ty! The Broadway Dance
Company has agreed to give one
of her girls a scholarship for a
summer dance internship. On
top of prepping for Battle
Royale, she and Tori have 10
weeks to prepare the girls for

this life altering audition.

The Rap Game
Season 3 Premieres Wednesday,
January 13, 2017 at 10pm
ET/PT

The rules of The Rap Game
have been broken! From execu-
tive producers Golden Globe
winner and Grammy nominee
Queen Latifah and Grammy
winner Jermaine Dupri, Tally,
season two fan favorite, returns
for redemption to battle it
out against four new young rap-
pers. This season, social activist
Bernice King, the daughter of
Coretta and Martin Luther King
Jr., makes a special appearance.
Rappers Da Brat, Bow Wow,
Rick Ross, Fabolous, Jon Jon, I
Heart Memphis, Jeezy, and
Jadakiss, singer Kelly Rowland,
and producers Brian Michael
Cox, Zaytoven, and Mike
Kalombo, join Dupri to help
guide the artists to victory with a
recording contract with Dupri’s
label, So So Def Recordings.
The Rap Game fueled Lifetime

to rank as the #1 cable network
in its Friday time period among
W18-49 and W25-54.
With a median age of 33, the

show continues to be Lifetime's
youngest series for 2016.

Give the ‘Gift of Donations’ to
enhance your holiday spirit

Christmas assistance for fami-
lies in 5,000 communities
nationwide.
Give Time
During the holiday season and
all year long, non-profit organi-
zations thrive on the contribu-
tions of volunteers. If you have a
special skill or service, check to
see if the organization you favor
could benefit from your expert-
ise. Many other agencies offer
ongoing training so you can eas-
ily learn what you need to know
to contribute. Remember that
the holiday season brings a spike
in volunteering each year, so
making a pledge to continue giv-
ing your time after the holidays
have passed (and your schedule
is less hectic) is truly the gift
that keeps on giving.

Give Food
Hunger is a problem that numer-
ous non-profit groups work to
answer year-round, but the holi-
day season is a time when that
need is pronounced. Giving non-
perishable food items or donat-
ing money toward an organiza-
tion that supplies food to those
in need are important gestures. A

hearty holiday meal is a special
blessing for families of all sizes
and circumstances, and a rela-
tively meager donation can
make a big difference for numer-
ous families in need. 

Give Items
You may not realize it, but there
is actually value to the unwanted
items you have laying around.
Items like automobiles, furni-
ture, household goods and cloth-
ing can be donated and convert-
ed into cash to benefit charities.
Larger items can be picked up at
the curb and are often sold at
auction with the proceeds going
back to the charitable organiza-
tion. Smaller items may go
directly to retail facilities, such
as thrift stores, where sales also
go to benefit the charity. Some
organizations also allow you to
provide new toys and gifts for
kids in need specifically during
the holidays like The Salvation
Army’s Angel Tree program. 

Find more ways to give back
this holiday season and through-
out the year at
redkettlereason.org

Merry Christmas, Atheists! 
from page 7
love your jingle bell earrings! I
love ugly Christmas sweaters
(Didn’t I say that earlier? Oh
well!)
I love church services, Mass, re-
enactments of the first
Christmas, singing Christmas
trees, and caroling. I love even
seeing the atheists put up bill-
boards trying in vain to stamp
out Christmas, not realizing
their gesture is a lost cause when
it comes to fools like me who
just love them some Christmas!
I figure that after they put up
those billboards, they should get
on the ir knees and thank God
that they have the freedom to put
up billboards in the good ole
U.S.A. I mean, non-atheists, we
know they wouldn’t dare put up
any billboards or buy air time in
any place where ISIS or ISIL

resides. (Oops! I guess they’re
not that committed! Okay, so
I’m going to get a piece of coal
for that one!)

I mean I love Christmas so
much that I can say to my fellow
atheist human beings: “Merry

Christmas!” I love it even more
when I can override their
“Happy Holidays ” by yelling
“Merry Christmas!” to the top of
my Santa cap!
I love Christmas parades. I love

the Macy’s Parade and the
Disney Parade. I love even the
equivalent of a Mayberry parade
on the scale of small towns and
rural towns. I love snow at
Christmas. I love rain at
Christmas. I love sunshine at

Opinion

Christmas.
I feel a warmth at seeing a

manger—yes, yes, atheists, I
throw at you the full throttle of
the Nativity Scene.
In spite of all the mess, all the

junk during the rest of the year, I
still love Christmas!
Yes! I love me some Christmas!
Yes! To my atheist human being
persons, I say to you and all of
humankind,

“Merry Christmas! And a
BLESSED New Year!”

Ho! Ho! Ho!
***

* “Merry Christmas, Atheists”
was published December 2015
is on the Editorial and Op/Ed
lanes on The Mid-South Tribune
and Black Information Highway
at www.blackinformationhigh-
way.com. Welcome, Travelers!

Opinion: Trump owes Black community nothing 
from page 7

establishment the way I do, I
know their first response will be,
“Well, Raynard, who do you rec-
ommend?”
Here are just a few people that

come to mind.
Kay Cole James is one of the
most decorated political
appointees in the country. She is
a graduate of Hampton
University, one of the premier
Black colleges in the country,
has served at the highest levels
of the federal government for
the last three Republican presi-
dents (Reagan, Bush, and Bush)
and she currently sits on several
major corporate boards. How
about making her the Domestic
Policy Advisor, someone who
reports directly to the president?
How about making Robert L.

Wallace the administrator of the
Small Business Administration?
He is a Baltimore native,
Dartmouth College graduate in
engineering, a serial entrepre-

neur and has received every
award known to God for men-
toring others; he is also a life-
time Republican.

What about making Shannon
Reeves the White House
Political Director? He is a grad-
uate of Grambling University,
another prominent Black col-
lege; he’s also a serial entrepre-
neur, a lifetime member of the
NAACP, former state director of
the NAACP of California, and is
currently a professor at Alabama
A&M University, a Black col-
lege, and is simultaneously fin-
ishing his doctorate degree in
political science.
Isn’t it a shame that Republicans
know more about Black
Democrats than they do Black
Republicans? Isn’t it also a
shame that Republicans in lead-
ership reach out to more Black
Democrats than they do Black
Republicans?

With our Super PAC, Black
Americans for a Better Future,

we are actively changing these
dynamics. You will see our plan
at work during our upcoming
5th annual Black Republican
Trailblazer Awards Luncheon in
February.
So, to President-elect Donald J.

Trump, please feel free to call
me so we can discuss the issue
of putting “real” Black
Republicans in “real” positions
of power within your adminis-
tration. Mr. Trump, what do
“you” have to lose?

***
Raynard Jackson is founder and
chairman of Black Americans
for a Better Future (BAFBF), a
federally registered 527 Super
PAC established to get more
Blacks involved in the
Republican Party. BAFBF
focuses on the Black entrepre-
neur. For more information
about BAFBF, visit
www.bafbf.org. You can follow
Raynard on Twitter
@Raynard1223.
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MEMPHIS, TN - Memphis in
May International Festival has
opened the application process
and begun the path toward
crowning the World Champion
of Pork at the 2017 World
Championship Barbecue
Cooking Contest. The 40th
anniversary of the iconic compe-
tition will take place in beautiful
Tom Lee Park in downtown
Memphis on May 17-20, 2017,
marking the first year of four-
day competition. Applications to
join the ranks of the smokin’est
pitmasters on the planet are
available now at memphisin-
may.org/wcbcc-teams.
Festival organizers project
another max-capacity competi-
tion, where more than 250 top-
tier barbecue teams will battle it
out for the ultimate title in ‘Cue.
The world-renown competition
routinely draws teams from
across the country and around
the globe. This year those teams
will include at least one team
from Memphis in May honored
country, Colombia. The 2017
contest will be scored by over
300 judges, with some anticipat-
ed 90-plus newly trained offi-
ciants after the sold-out judging
seminar to be held on November
19, 2016.
“This is a significant anniver-
sary for the World
Championship Barbecue
Cooking Contest,” says James
L. Holt, president and CEO of
Memphis in May. “Our judging
seminar sold out in record time
and we expect the same for the
40th anniversary contest. We are
looking forward to some very
serious competition in 2017 as
the teams vie for the title of
World Champion.”
The largest prize purse in the
history of the championship,
totaling $117,150 in prize
money, is expected to draw the
world’s fiercest pitmasters into a
grill-to-grill showdown like
none before. All competition
categories (whole hog, shoulder,
and ribs) will see higher prize
payouts this year. In addition to

AT&T donates $1 mil to Smithsonian African American Museum
from page 2
ranked No. 1 in Diversity Inc's
2015 "Top Companies for
Supplier Diversity."
•African Americans make up
nearly 20% of the AT&T work-
force, 13% of management and
15% of the board of directors.
"The opening of this incredible
museum marks a key moment in
time for our country," said

Huntley. "It's something we can
all be proud of."
AT&T products and services are
provided or offered by sub-
sidiaries and affiliates of AT&T
Inc. under the AT&T brand and
not by AT&T Inc.
AT&T is committed to advanc-
ing education, strengthening
communities and improving

Make the holidays better with bacon;
Add  this delicious twist to entertaining
(Family Features) The holidays
are the ultimate time for con-
necting with friends and family,
so treat them to something spe-
cial this year with your own
mouthwatering take on a holiday
feast. Add a new and delicious
twist to entertaining this season
with a festive bacon bar. 
Mix things up with simple dec-

orating tips and these easy-to-
make – and even easier to eat –
bacon recipes from Smithfield
that can help create the perfect
setting for your next holiday
gathering. Whether drizzled
with caramel and sea salt, twist-
ed with puff pastry or baked
with bourbon and maple syrup,
your guests can enjoy bacon in a
variety of ways. The classic cut
and versatility of Smithfield
Hometown Original Bacon is
ideal for dishes you can include
in your bacon bar like bacon
cheddar biscuits, savory bacon
jam and flavorful bacon salt.
You can also incorporate differ-
ent bacon flavors; with more
than 10 different Smithfield
varieties to choose from, there
truly is something for everyone.

Complete your holiday spread
with printed labels that festively
identify the variety of bacon fla-
vors, unique recipes and side
dishes on display. Simply print
templates onto thick card stock
and cut to your desired shape.
Use twine or holiday ribbon to
tie the labels onto mason jars,
bowls or baskets, or use a small
clothespin to clip the labels onto
your bacon creations. Garnish
your display with garland, red
berries and pine cones for added
holiday cheer.
Visit Smithfield.com/BaconBar

for printable labels, more decor
ideas and recipe inspiration to
give your own bacon bar a per-
sonal touch.

Crispy Bacon Twists with
Gouda and Apricot Preserves
Cook time: 45 minutes
Serves: 15 
Nonstick spray
flour, for dusting
1 package (2 sheets) frozen puff
pastry dough, thawed
1 egg, beaten
1 cup (12 ounces) apricot pre-
serves
2 cups (about 7 ounces) Gouda
cheese, shredded
2 tablespoons chopped fresh
rosemary leaves
2 pounds (about 25-30 slices)
Smithfield Hometown Original
Bacon 

Heat oven to 375 F. Line two
rimmed baking pans with foil,
set baking racks in pans and
lightly spray racks with nonstick
spray.
On lightly floured surface, roll
out one puff pastry sheet to

roughly 8-by-12 inches. Brush
top with egg and thinly spread
1/2 cup preserves over dough.
Sprinkle evenly with 1 cup
shredded cheese and 1 table-
spoon rosemary, lightly pressing
cheese mixture into dough. Fold
short end of dough over to
enclose cheese mixture and
lightly roll to seal. Cut into 15
1/2-inch strips. Repeat with
remaining puff pastry and ingre-
dients.
Lay one slice bacon diagonally.

Grab one strip of prepared
dough by ends and place one
end of dough strip horizontally
at top end of bacon and roll
bacon with dough downward,
stretching dough strip while
rolling. Place spiral-wrapped
bacon twist on prepared rack
and repeat.
Bake twists 35-45 minutes, or

until pastry is browned and
bacon crisp, rotating pans as

needed for even cooking. 
Let cool 5 minutes and gently

use spatula to remove twists
from racks. Serve warm or at
room temperature.
Tip: For a different flavor, try

smoked or aged Gouda or fresh
thyme instead of rosemary. 

Caramelized Bourbon Bacon
Cook time: 30 minutes
Serves: 12

2 packages (16 ounces each)
Smithfield Thick Cut Bacon
4 tablespoons honey
1/2 cup bourbon
4 tablespoons maple syrup

Heat oven to 375 F. Line two
baking pans with parchment
paper. 

Remove bacon from package
and space evenly on pans with-
out overlapping slices.
Place pans in oven and bake 15

minutes. Rotate pans halfway
through baking time.
Meanwhile, combine honey,
bourbon and syrup.
Remove bacon from oven.
Carefully drain grease from
pans. Brush bacon with bourbon
mixture. Return to oven and
bake 3-5 minutes. Let cool
slightly and serve.

Sea Salt Caramel Bacon
Cook time: 40 minutes
Serves: 12

2 packages (12 ounces each)
Smithfield Thick Cut Bacon 
4 tablespoons caramel topping
1 teaspoon flaked sea salt
Heat oven to 375 F. Line two

baking pans with nonstick foil. 
Remove bacon from package

and space evenly on pans with-
out overlapping slices.
Place pans in oven and bake 10

minutes. Rotate pans and contin-
ue baking until crisp, about 20
minutes. Remove from oven.
Using tongs, place bacon slices
on clean parchment paper-lined
baking sheet. Let cool slightly.
Heat caramel in microwave 10

seconds. Drizzle bacon with
caramel. Sprinkle with sea salt.
Return to oven and bake 2 min-
utes. Let sit 5 minutes. Using
tongs, remove to cooling rack.
Cool 5 minutes before serving.

Bacon Cheddar Biscuits
Cook time: 30 minutes
Serves: 12

4ounces shredded cheddar
cheese 
1/4 cup chopped green onions
1/2 cup cooked Smithfield
Hometown Original Bacon,
diced
2 cups all-purpose flour, plus 1
tablespoon and extra for rolling,
divided
1 tablespoon baking powder 
1/2 teaspoon salt 
1/4 cup (1/2 stick) butter 
3/4 cup milk

Heat oven to 450 F. 

In small bowl, toss together
cheese, green onions and bacon
with 1 tablespoon flour. Set
aside. In separate bowl, whisk
together flour, baking powder
and salt. Use pastry cutter or two
forks to cut in butter. 
Add milk and stir just enough to
bring ingredients together.
Gently fold in cheese mixture. 
Turn dough onto floured surface
and knead about 1 minute. Pat or
roll out dough to 1/2- or 3/4-inch
thickness. Cut into rounds with 2
1/2-inch round biscuit cutter. 

Place biscuits on ungreased
baking sheet. Bake 12-15 min-
utes, or until golden brown on
top.

lives. Through its community
initiatives, AT&T has a long his-
tory of investing in projects that
create learning opportunities;
promote academic and econom-
ic achievement; or address com-
munity needs. AT&T Aspire is
AT&T's signature philanthropic
initiative that drives innovation
in education by bringing diverse

resources to bear on the issue
including funding, technology,
employee volunteerism, and
mentoring. 

Through Aspire, the company
passed the $250 million mark on
our plan to invest $350 million
in education from 2008-2017.

the core categories of Whole
Hog, Rib, Shoulder and Patio
Porkers, there are 12 ancillary
contests to add a little spice to
the mix of winners.
Next year’s major anniversary
makes the 2017 World
Championship Barbecue
Cooking Contest a bucket-list
must-do for both barbecue
tourists and locals alike. Primary
sponsors include Cattlemen’s
Barbecue Sauce, Kingsford and
Budweiser.
Applications are available at
memphisinmay.org/wcbcc-
teams with an application dead-
line of February 19, 2017.
2017 Memphis in May
International Festival Dates
Beale Street Music Festival:
May 5-7, 2017
International Week: May 8–14,
2017
World Championship Barbecue
Cooking Contest: May 17-20,
2017
901Fest: May 27, 2017
Great American River Run: May
28, 2017

Memphis in May International
Festival is a not for profit, com-
munity-based organization,
whose programs contribute
more than $88 million annually
in economic impact to the com-
munity, foster civic pride, pro-
mote awareness of Memphis
heritage, and build international
relationships and understanding
through education. 
Memphis in May International is
the official Festival of the City
of Memphis, and the recipient of
195 prestigious Pinnacle Awards
from the International Festival
and Events Association.
Memphis in May International
Festival was recently named to
Travel+Leisure’s international
list of Festivals Worth Traveling
For. 

For additional information
about the Memphis in May
International Festival, visit the
official Memphis in May web
site at www.memphisinmay.org. 

Memphis in May opens
pit for applications for
its 40th Annual world
big barbecue contest

Largest prize purse to date 

How to enjoy the holidays
in spite of  chronic pain
The holidays are a time when
everyone is encouraged to be of
good cheer.
But this joyous time of year is a
lot less merry for those suffering
from chronic bad backs,
migraines, arthritis and other
pain-inducing ailments.
“Any kind of pain can seriously
affect your quality of life,” says
Dr. Tom Macek, an anesthesiol-
ogist and partner at American
Pain Experts
(www.Americanpainexperts.co
m).
“Sometimes, of course, pain is
temporary. It quickly fades and
all is well. But for some people,
the pain doesn’t go away – at
least not for long – and that’s
what we consider to be chronic
pain. In those cases, it’s crucial
to determine what’s causing

your pain and to get it under
control.”
A doctor may prescribe medica-
tion and therapy for patients
who are enduring these worst-
case scenarios, but Macek says
there are steps anyone can take
on their own to avoid or reduce
pain. He says important infor-
mation worth knowing includes:
• A long winter’s nap can be a
pain in the neck. You wouldn’t
think you could harm yourself
much by going to bed at night,
but you actually can cause quite
a bit of damage, Macek says.
Neck pain is common.
Massages, chiropractic adjust-
ment and medication can help,
but in the meantime a few
adjustments with your pillow
might provide relief. If you sleep

Please see ent. page 11
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When you fall, can
you get back up?
Explore your fears

By Dr. Janet Scott,
Columnist

The Mid-South Tribune
and 

The Mid-South Gospel Tribune
on the 

Black Information Highway
www.

blackinformationhighway.
com

“…For all of life is like that
race,

with ups and downs and all.
And all you have to do to win

Is rise each time you fall.
“Quit! Give up, you’re beaten!”

They still shout in my face.
But another voice within me

says:
“Get up and win the race!”

D.H. Groberg

Do you remember when you
were learning how to ride a
bicycle? At first, you probably
had training wheels. Someone
ran beside you the first time you
got on the bike to try and caught
you if you fell. Steering was
wobbly at first. The next time
you got on the bicycle, you had
more confidence. When it was
time to remove the training
wheels, you had reached another
milestone in your life. You also
probably fell the first few times
once the wheels were removed.
Even though, you fell you got
back up and got on the bike
again. You were determined to
ride the bike without training
wheels! You did not want to be
“the baby” of the neighborhood.
So why don’t you take that same
perspective that you had then
and transfer it to life? When you
fall, where is the motivation and
determination to get back up and
strive for the end? Sometimes
adults appear to lack the forti-
tude that they had when they
were children. Many allow fear
and failure to control certain
aspects of their lives.

FEAR

Everyone experiences fear at
some time in their lives. Fear is
an emotion. Thus, it is normal to
experience fear. There is some
fear when you are starting a new
job, getting married, moving to
another location, meeting new
classmates or teachers, etc. This
is healthy fear. This emotion sur-
faces when you are also in dan-
gerous situations. It allows you
to take precautions. Fear is the
first emotion expressed by man
in the Bible, Genesis 3:8-10.
After Adam and Eve had eaten
from the tree of knowledge in
the Garden of Eden, they hid
among the trees when they heard
God walking. When God called
to them, Adam answered, “I
heard you in the garden; I was
afraid and hid from you, because
I was naked.”

FAILURE
Most people are afraid to fail.

They think if they fall, they will

not be able to get back up.
Failure is hard to accept. Failure
is an event in which you don’t
achieve your desired outcome. It
is a human trait. It is not a sign
of one’s personal worth. It is just
a description of a single event
that did not work at the moment.
Failure is only a temporary set-
back. It is not permanent. You
can allow it to destroy you by
wallowing in it. When you put
yourself in the self pity mode,
you make yourself a victim. You
learn to internalize your feelings
of inferiority brought about by
one failure. You keep yourself
down by thinking and acting like
you are a complete failure. You
permit it to encompass your total
being. Remember that failure is
an event. It does not define your
self worth unless you allow it to
happen.

FEAR OF FAILURE

Fear of failure stops you from
achieving your dreams. Your
fear of failure unintentionally
limits and destroys your vision
and hopes. You must be able to
understand and control your fear
of failure to fulfill your dreams.
To do this means continuing to
take risks in life. Fear and failure
are always going to be a part of
taking risks. The unknown per-
meates risking taking behaviors.
To get to your final destination
you will have to take risks.
When you fall, you get back up.
Use your failures as life lessons.
Learn from them. Remember
what worked and what didn’t.
Allow your failures to be spring-
boards to jump again.
Successful people succeed the
most because they are willing to
fail the most if necessary. Most
individuals did not succeed in
their venture the first time they
attempted it. They did it over
and over again. In what shape
would the world be today, if
inventors, educators, civil rights
leaders, parents, etc. gave up the
first time something did not
work? The quote “Quitters never
win, and winners never quit” is
so true. You have to keep the
positive attitude that says “I can
do this”. You don’t allow some-
thing to control you, you control
it. The only way that can control
it is by conquering it. To do this
means that you continue to per-
severe. You do not allow obsta-
cles to block your path. You find
a way to go around, under, over
or through them. Obstacles are
only temporary hurdles that can
be defeated. The next time you
are contemplating not doing
something because you are
afraid of failing ask yourself,
“What is the worse thing that
can happen?” When you think of
the worse thing, you devise a
plan to deal with it. It is also
important to surround yourself
with positive people. These are
individuals who will be there to
continue to encourage you to
strive for your goals. 
If you fall, get back up, brush

yourself off, and keep going for
the finish line! Remember that
everyone falls at some point in
his/her life.  You are not alone!
You can do it!

***
Dr. Scott is a contributing columnist
for The Mid-South Tribune. She is a
National Board Certified Counselor
and a Tennessee licensed profes-
sional counselor with a mental
health provider designation offering
individual, group, couple and family
therapy. Her office is  located at 1331

Union Ave., Memphis, TN. 38104;

phone: 901-722-8751. 

MEMPHIS, TN – Each year, the
American Cancer Society’s
National Cancer Information
Center (NCIC) receives about
800,000 calls, emails and chats
from people who are in need of
answers – they may need infor-
mation and support or they may
want to volunteer or make a
donation. Those contacts lead to
more than 1.7 million services
being provided. Phone lines are
open around the clock, 365 days
a year, to ease fears and give
people all the answers they need
about cancer.

“While many people are famil-
iar with the research efforts of
the American Cancer Society,
few are aware of the full scope
of free services available to can-
cer patients and their loved
ones,” says Kevin Babb, vice
president of the National Cancer
Information Center. “These
services can be obtained through
one easy toll-free call to the
American Cancer Society at 1-
800-227-2345.”

According to Babb, when an
individual calls the American
Cancer Society they will be con-
nected to a live Cancer
Information Specialist. These
specialists, who staff the phone
lines 24 hours a day, 7 days a
week, 365 days a year, are spe-
cially trained to listen to and
identify the needs of cancer
patients and their caregivers,
then match them with services
or resources to meet their needs.

“Our specialists really listen to
where the patient is in their can-
cer journey,” Babb says. “Did
they just get diagnosed and need
educational materials? Are they
in the middle of treatment and
looking for a ride to their
appointments? We make sure to

The American Cancer Society
will provide around-the-clock
help to patients and caregivers

“While many people are
familiar with the research
efforts of the American
Cancer Society, few are
aware of the full scope of
free services available to
cancer patients and their
loved ones,” says Kevin
Babb, vice president of the
National Cancer
Information Center.
“These services can be
obtained through one easy
toll-free call to the
American Cancer Society
at 1-800-227-2345.”
manage all requests through to
completion. No one will be left
to navigate a cancer experience
alone when they reach out to
us.”

Through the process of probing
and clarifying, NCIC specialists
often discover that a person’s
needs may go beyond their ini-
tial question. For example, a
woman asking about the side
effects of chemotherapy treat-
ment actually may be concerned
about losing her hair and how to
prepare her children for this
journey.

Road To Recovery is an in-
demand service that provides
free transportation for a patient
to and from cancer-related
appointments. The American
Cancer Society offers this pro-
gram because many cancer
patients aren’t able to find con-
sistent or dependable transporta-
tion to their appointments, keep-
ing them from getting the life-
saving treatment they need.

“Transportation is the number
one barrier to cancer treatment
for many patients,” says Babb.

“Some patients don’t have a car,
can’t afford the gas, or have
friends and family that live too
far away and can’t help out.
Road To Recovery matches each
patient with a volunteer driver
from their area who comes to
their home, takes them to their
appointments, and gets them
back safely. It’s convenient and
totally free.”

Look Good Feel Better is a free
program for women who are
undergoing cancer treatment.
Volunteer facilitators teach
women to improve their appear-
ance and self-image through
beauty techniques designed to
overcome the side effects of
chemotherapy and radiation.
During the sessions, licensed
beauty professionals present
makeup, skin and nail care tips.

They also demonstrate how to
disguise hair loss using wigs,
turbans and scarves. Each
woman leaves the session with a
free goodie bag of makeup,
donated by major manufactur-
ers, to help maintain her new

“Transportation is the
number one barrier to
cancer treatment for many
patients,” says Babb.
“Some patients don’t have
a car, can’t afford the gas,
or have friends and family
that live too far away and
can’t help out. Road To
Recovery matches each
patient with a volunteer
driver from their area who
comes to their home, takes
them to their appoint-
ments, and gets them back
safely. It’s convenient and
totally free.”

look. This program is a collabo-
ration between the American
Cancer Society, Personal Care
Products Council Foundation,
and the Professional Beauty
Association.

“Women who battle with cancer
fight more than just the disease,”
Babb explains. “Many women
feel a loss of identity from the
side effects of cancer treatments,
such as hair loss or skin issues.
Look Good Feel Better gives
women a chance to feel like
themselves again and enjoy
camaraderie with other women
who are facing the same issues.”

The National Cancer
Information Center can provide
information on smoking cessa-
tion, clinical trials, and emotion-
al and financial support. They
have access to thousands of
resources and can help cancer
patients and their caregivers in
both English and Spanish with
more than 200 other languages
available via a translation serv-
ice.

“Whatever their needs might be,
no matter how big or small, we
always try to help,” Babb says.
“Even if a person is just lonely
or scared and needs to talk,
we’re here. We are dedicated to
serving the needs of all cancer
patients. Our entire structure
revolves around helping them
get well.”

For more information about the
many free American Cancer
Society patient programs and
services, or to learn how you can
become a volunteer or donate,
call 1-800-227-2345 or visit
cancer.org.

WASHINGTON, Dec. 7, 2016
– U.S. Senator Bob Corker (R-
Tenn.) released  the following
statement regarding Senate pas-
sage of the 21st Century Cures
Act, which will advance medical
research, implement mental

health reforms, and provide state
grants to fight opioid abuse.
The legislation will now be sent

to the president’s desk to be
signed into law.

“Passage of this legislation is a

testament to Senator
Alexander’s leadership and will
help countless Tennesseans who
are directly impacted by cancer,
Alzheimer’s, mental illness and
opioid abuse,” said Corker. “By
streamlining the FDA review

process and advancing biomed-
ical research, this bill will
encourage innovation and pro-
vide quicker access to the life-
saving medications and treat-
ments that so many families
need.”

U.S. Senator Corker applauds
passage of 21st Century Cures 

Read more Dr. Scott’s columns on the Health lane on
The Mid-South Tribune and the Black  Information Highway at 

www.blackinformation highway.com

To advertise in

The Mid-South
Tribune’s

2017 Black
History 

special edition,
email

to 
MSTbusiness
@prodigy.net

***

Email your
Black History Month
events and news to

MSTnews@prodigy.net
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 Chief DD, the Philosopher of
Hip Hop. Travel on the Chief
DD lane on the Music lane on
the Black Information
Highway or purchase his
music at http://www.reverbna-
tion.com/chiefdd

Hear Chief DD’s
“Underground

Railroad” on the
Black Information
Highway at www.
blackinformation

highway.com

Welcome, Travelers!

Disney’s timeless tale classic ‘Pinocchio’
joins the Walt Disney Signature Collection

BURBANK, Calif., , 2016 —
This weekend at D23’s
Destination D: Amazing
Adventures event at Walt Disney
World Resort, Tyler Slater and
Nicole Nalty announced the
addition of Disney’s triumphant
animated classic “Pinocchio” to
the celebrated Walt Disney
Signature Collection and gave
members of D23: The Official
Disney Fan Club the first look at
the film’s all-new trailer.
“Pinocchio,” which inspired the
world to wish upon a star,
arrives for the first time on
Digital HD and Disney Movies
Anywhere on Jan. 10, and on
Blu-ray and DVD on Jan. 31
with hours of new and classic
bonus features.

“Pinocchio” is considered one of
the greatest animated films ever
made, with two Academy
Awards® -- for best original
score and best original song
"When You Wish Upon a Star" –
and a rare 100% rating on

on your back, use a thin pillow
that keeps the curvature of your
neck the same as it usually is
when you’re standing. If you
sleep on your side, use a thicker
pillow that keeps your head
positioned in the middle of your
shoulders. And if you sleep on
your stomach, Macek says, con-
sider changing your habits
because that position creates the
most stress on the neck.
• The lower back is an injury
waiting to happen. If your moth-
er told you not to slump, she was
right. Poor posture contributes
to lower-back pain, so sit up
straight. Lifting heavy objects
correctly can also help you
avoid back problems, which is
worth keeping in mind if Santa
is delivering anything with a lit-
tle heft this year. People often
bend over to lift things and that’s
a mistake, Macek says. Instead,
keep your chest forward and
bend at the knees.
• Try to keep stress to a mini-
mum. Ambitious revelers can
create an intimidating to-do list
at holiday time, but the stress
that comes with hosting parties
and standing in long retail-store
lines can take its toll. Anyone
dealing with chronic pain
already feels stressed, so it’s best
to reduce as much of that stress
as possible, Macek says. To
accomplish that: Get a good
night’s sleep. Exercise regularly.
Make sure you eat a balanced
diet, including whole grains,
lean meats, fresh vegetables, and
fresh fruit. (Admittedly, that
could be a tall order when the
chocolate-covered cherries and
sugar cookies beckon, he says.)
“Sometimes just a few easy
steps can help alleviate at least
some of your pain and then you
can enjoy your holiday activi-
ties,” Macek says. “But if pain
won’t go away and is more than
you can bear, it’s time to visit a
physician.”

About Tom Macek, M.D.
Dr. Tom Macek is an anesthesi-

ologist and partner at American
Pain Experts
(www.Americanpainexperts.co
m), a practice that specializes in
pain management and therapy.
Macek has served on the anes-
thesia faculty at the University
of Florida and received his med-
ical degree from the Zagreb
Medical School in Croatia.

How to
enjoy 

holidays
in spite of

chronic pain
from page 9

Rotten Tomatoes. Now, it will
delight a whole new generation
of dreamers with its masterful
animation, unforgettable charac-
ters and award-winning music. 

The Walt Disney Signature
Collection release includes
hours of classic bonus material
and exclusive features including
a reinvented rendition of “When
You Wish Upon a Star” created
and performed by music influ-
encers from Disney’s Maker
Studios; never-before-seen art-
work from the film’s Pleasure
Island sequence; archival
recordings of Walt himself dur-
ing “Pinocchio” production; and
a recently restored and scored
1927 short featuring Oswald the
Lucky Rabbit.

“Pinocchio” tells the tale of
wood-carver Geppetto's beloved
puppet who embarks on a
thrilling quest – with faithful
friend Jiminy Cricket – that tests
his bravery, loyalty and honesty,

all virtues he must learn to fulfill
his heart’s desire: to become a
real boy.
D23 is the official Disney fan

club named in honor of the year
1923, when Walt left Kansas
City, headed for Hollywood and
founded what would become the
Disney Studios. D23 celebrates
Disney’s stories, characters,
songs, and experiences that have
captured imaginations the world
over, offering members behind-
the-scenes exclusives, member
events, discounts and special
offers.

Bonus Features:
BLU-RAY, DIGITAL HD* &
DISNEY MOVIES ANY-
WHERE:
•Walt’s Story Meetings:
Pleasure Island – The Pleasure
Island scene in “Pinocchio” had
much more development than
what is seen in the film. Join
Pixar’s Pete Docter and Disney
historian and author J.B.
Kaufman as they explore art-

work recently discovered in
Disney’s animation research
library revealing some of the
attractions, gags and games,
which Disney animators created
for this iconic location of the
film, that never made it on
screen. 

•In Walt’s Words – “Pinocchio”
– Hear Walt himself discuss the
making of “Pinocchio” through
archival recordings and inter-
views.

•The Pinocchio Project: “When
You Wish Upon a Star” – Music
influencers Alex G, Tanner
Patrick and JR Aquino from
Disney’s Maker Studios, a glob-
al leader in short-form videos,
gather in a creative workspace to
create their rendition of the
film’s signature song, “When
You Wish Upon a Star,” and pro-
duce a fresh new music video. 

•Oswald the Lucky Rabbit in
“Poor Papa” – This recently

restored and scored 1927 short
features Oswald the Lucky
Rabbit who gets multiple visits
from the stork and is forced to
attempt various methods to help
stop the onslaught of baby deliv-
eries.

•Classic Bonus Features – These
offerings from prior home enter-
tainment releases include hours
of bonus material, such as the
making of “Pinocchio,” deleted
scenes, sing-alongs, storyboards
and theatrical trailers.

Bonus features may vary by
retailer

ABOUT THE WALT DISNEY
SIGNATURE COLLECTION:
The Walt Disney Signature
Collection includes ground-
breaking films created or
inspired by the imagination and
legacy of Walt Disney, featuring
timeless stories and characters

Please see ent. page 12

Travel on the Health and
Health Videos lane on The Mid-
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Presenting
the Education Quilt

Honoring the History of
HBCUs

The Education Quilt 
Presented by 

The Mid-South Tribune, 
Black Information Highway 

For more information, 
travel on the Education Quilt lane

on the 
Black Information Highway at

www.
blackinformationhighway.com

“Welcome, Travelers!”

The Education Quilt has
the patches of the 
Freedom Colors of 

Red, Black, and Green

Historical Black Colleges and Universities
served when others did not. Enhance these
schools to educate all who thirst for knowledge!
See the entire issue on the Education and HBCU
lanes on the Black Information Highway.com

  

Email news and photos to
MSTnews@prodigy.net
or MSTentertainment@

prodigy.net
or

BlackInfoHwy@prodigy.net

Email news and photos to MSTnews@prodigy.net

Memphis in May wins 11
Pinnacle awards ... from page 2

Bronze
•Memphis in May International
Festival: Grand Pinnacle
•Memphis in May: Best
Organizational Website
•Memphis in May International
Festival: Best Event Invitation
•World Championship Barbecue
Cooking Contest: Best
Commemorative Poster
•Great American River Run:
Best Promotional Poster

Some highlights of the 2017
Memphis in May International

Festival Dates are:
Beale Street Music Festival:
May 5-7, 2017
International Week: May 8–14,
2017
World Championship Barbecue
Cooking Contest: May 17-20,
2017
901Fest: May 27, 2017
Great American River Run: May
28, 2017

About Memphis in May 
Memphis in May International
Festival is a not for profit, com-
munity-based organization,
whose programs contribute
more than $88 million annually
in economic impact to the com-
munity, foster civic pride, pro-
mote awareness of Memphis
heritage, and build international
relationships and understanding
through education. 

Memphis in May International is
the official Festival of the City
of Memphis, and the recipient of
195 prestigious Pinnacle Awards
from the International Festival
and Events Association.
Memphis in May International
Festival was recently named to
Travel+Leisure’s international
list of Festivals Worth Traveling
For.

Memphis Pink Palace and other museums’
2017 Calendar... from page 3
38111
Hours: Museum open Monday –
Saturday, 9am-5pm and Sunday,
12noon to 5pm
Price: $12.75 Adults, $12.25
Seniors, $7.50 Children, Under
3 free
Description: EXTREME
DEEP: Mission to the Abyss
offers opportunities for hands-on
exploration of life at the bottom
of the sea.
Phone number for general infor-
mation: 901.636.2362
Website: www.memphismuse-
ums.org

SHARPE PLANETARIUM
Name of Event: Back to the
Moon for Good 
Dates: January 2 – June 2, 2017
Location: AutoZone Dome at the
Sharpe Planetarium in the Pink
Palace Museum, 3050 Central
Ave. Memphis, TN
38111;Time(s): Call the box
office or check the website for
days, dates and times.
Appropriate Ages: All ages
Description: – Fifty years ago
the US was in a heated race to
the moon. This program reflects
on that legacy and looks to the
future, motivated by the Google
X-Prize.  
Price: $6-Child, $6-Senior, $7-
Adult
Phone Number: Information,
901.636.2362
Website: http://www.memphis-
museums.org

Name of Event: Black Holes
Dates: Now – March 31, 2017
Location: AutoZone Dome at
the Sharpe Planetarium in the
Pink Palace Museum, 3050
Central Ave. Memphis, TN
38111
Time(s): Call the box office or
check the website for more
information.
Appropriate Ages: All ages
Description: Black Holes takes
you on a fully immersive jour-
ney through one of the most
mystifying, awe-inspiring phe-
nomena in the universe: a black
hole. Where do they come from?
Where do they go? How do we
find them? Is there one on
Earth’s horizon? What was
Einstein’s connection to them?
Price: $6-Child, $6-Senior, $7-
Adult
Phone Number for Information:
901.636.2362
Website: http://www.memphis-
museums.org

Name of Event: Winter
Seasonal Stargazing:
Dates: Winter 12/21/16-3/19/17)

Location: AutoZone Dome at
the Sharpe Planetarium in the
Pink Palace Museum, 3050
Central Ave. Memphis, TN
38111
Time(s): Call the box office or
check our website for more
information.
Appropriate Ages: All ages
Description: In Seasonal
Stargazing will help visitors find
out more about “what’s up
tonight” in just a few minutes
than some people do in a life-
time! Hop through constella-
tions, learn cool star names, and
groove to planetarium space
music in this full-dome audiovi-
sual experience. 
Price: $6-Child, $6-Senior, $7-
Adult
Phone Number for Information:
901.636.2362
Website: http://www.memphis-
museums.org

Name of Event: One World,
One Sky: Big Bird’s
Adventure
Dates: January 30, 2016 –
September 2, 2017
Location: AutoZone Dome at
the Sharpe Planetarium in the
Pink Palace Museum, 3050
Central Ave. Memphis, TN
38111; Time(s): Call the box
office or check our website for
more information. Appropriate
Ages: All ages
Description: One World, One
Sky: Big Bird’s Adventure,
you can join Big Bird and Elmo
as they explore the night sky
with Hu Hu Zhu. Together they
take an imaginary trip from
Sesame Street to the moon,
where they discover how differ-
ent it is from Earth.
Price: $6-Child, $6-Senior, $7-
Adult
Phone Number for Information:
901.636.2362
Website: http://www.memphis-
museums.org

CTI 3D GIANT THEATER
Name of Event: Wild Africa 3D
Dates: January 7 – March 3,
2017
Location: CTI 3D Giant Theater
in the Pink Palace Museum,
3050 Central Ave. Memphis, TN
38111
Time(s): Call the box office or
check our website for days,
dates and times. 
Appropriate Ages: All ages
Description: Audiences will be
plunged into fantastic places and
meet amazing creatures while
exploring the most dramatic
continent on earth, “Africa!
Price: $9.00 Adults, $8.00

Seniors, $7.00 Children, Under
3 free.
Phone Number: Information,
901.636.2362
Website: http://www.memphis-
museums.org

Name of Event: The Hobbit:
An Unexpected Journey (2D
repertory film) 
Dates and Time: 4:00 pm Jan. 7-
8, 2017
Location: CTI Giant 3D
Theater in the Pink Palace
Museum 3050 Central Avenue,
Memphis TN 38111
Cost for Admission: $9.00
Adults, $8.00 Seniors, $7.00
Children, Under 3 free.
Description: A reluctant Hobbit,
Bilbo Baggins, sets out to the
Lonely Mountain with a spirited
group of dwarves to reclaim
their mountain home from the
dragon Smaug. 
Phone number for general infor-
mation: 901.636.2362 
Website: www.memphismuse-
ums.org

Name of Event: The Hobbit:
The Desolation Of Smaug (2D
repertory film)
Dates and Time: 4:00 pm Jan.
14-15, 2017
Location: CTI Giant 3D Theater
in the Pink Palace Museum 3050
Central Avenue, Memphis TN
38111
Cost for Admission: $9.00
Adults, $8.00 Seniors, $7.00
Children, Under 3 free.
Description: The dwarves, along
with Bilbo Baggins, continue
their quest to reclaim their
homeland from the dragon,
Smaug.
Phone number for general infor-
mation: 901.636.2362 
Website: www.memphismuse-
ums.org
Name of Event: The Hobbit:
The Battle Of The Five Armies
(2D repertory film)
Dates and Time: 4:00 pm Jan.
21-22, 2017
Location: CTI Giant 3D Theater
in the Pink Palace Museum 3050
Central Avenue, Memphis TN
38111
Cost for Admission: $9.00
Adults, $8.00 Seniors, $7.00
Children, Under 3 free.
Description: Bilbo & company
are forced to engage in a war to
keep the Lonely Mountain from
falling into the hands of dark-
ness. for general information:
901.636.2362 
Website: www.memphismuse-
ums.org
Name of Event: The Lord Of
The Rings: Fellowship Of The
Ring (2D repertory film)
Dates and Time: 4:00 pm Jan.
28-29, 2017
Location: CTI Giant 3D Theater
in the Pink Palace Museum 3050
Central Avenue, Memphis TN
38111
Cost for Admission: $9.00
Adults, $8.00 Seniors, $7.00
Children, Under 3 free.
Description: A meek Hobbit and
eight companions set out on a
journey to destroy the One Ring
and the Dark Lord Sauron.
Phone number for general infor-
mation: 901.636.2362 
Website: www.memphismuse-
ums.org

Name of Event: Jean-Michel
Cousteau’s Secret Ocean 3D
Dates: June 25, 2016 – March 3,
2017
Location: CTI Giant Theater in
the Pink Palace Museum, 3050
Central Ave. Memphis, TN
38111
Time(s): Call the box office or
check our website for more
information.
Appropriate Ages: All ages
Description: Cousteau offers a
breakthrough look at the secret
world within the ocean depths.
Price: $7-Child, $8-Senior, $9-
Adult Phone Number:
Information, 901.636.2362
Website: http://www.memphis-
museums.org
Name of Event: National Parks
Adventure 3D Dates: March 5,
2016 – March 3, 2017
Location: CTI Giant Theater in
the Pink Palace Museum, 3050
Central Ave. Memphis, TN
38111 Time(s): Call the box
office or check owebsite for
more information.

‘Disney’s
Pinocchio’

from page 11
that have touched generations.
Each release will offer special
features for every member of
your family.

ABOUT DISNEY MOVIES
ANYWHERE (DMA): 
Disney Movies Anywhere
(DMA) is an engaging and fam-
ily-friendly cloud-based digital
movie service that makes it easy
to buy Disney, Pixar, Marvel and
Star Wars movies once and
watch them anywhere. Viewers
can enjoy their digital movies
from the comfort of their living
room and across multiple mobile
platforms by simply adding the
free DMA app or channel to
their devices, such as iPhone,
iPad, iPod Touch, Android
mobile phones and tablets,
Android TV, Amazon’s Fire
tablets, Fire TV and Fire TV
Stick, Roku, and Xbox 360, and
connecting to their DMA
account with participating
providers including iTunes,
Amazon Video, VUDU, Google
Play, Microsoft Movies & TV
and Fios by Verizon. DMA users
can explore Disney’s library of
over 450 digital movies, discov-
er hours of new and exclusive
short-form content, redeem
Digital Movie codes found in
eligible Disney, Pixar, Marvel,
and Star Wars product, and earn
Disney Movie Rewards points
with every digital purchase.

ABOUT THE WALT DISNEY
STUDIOS:
For over 90 years, The Walt
Disney Studios has been the
foundation on which The Walt
Disney Company was built.
Today, the Studio brings quality
movies, music and stage plays to
consumers throughout the
world. Feature films are released
under the following banners:
Disney, including Walt Disney
Animation Studios and Pixar
Animation Studios;
Disneynature; Marvel Studios;
Lucasfilm; and Touchstone
Pictures. The Disney Music
Group encompasses the Walt
Disney Records and Hollywood
Records labels, as well as
Disney Music Publishing. The
Disney Theatrical Group pro-
duces and licenses live events,
including Disney on Broadway,
Disney On Ice and Disney Live!.
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