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Detour to  the States lane
on The Mid-South Tribune
and the Black Information
Highway. Submit news and
photos for all 50 states to
MSTnews@prodigy.net

Welcome, Travelers!

 

 

Travel on the 
Black History Lane 
on The Mid-South

Tribune 
and the

Black Information
Highway

at www.
Black 

Information 
Highway.com

See the
22nd Annual 

Black History Month
Special Edition

on the
Black History Lane

See the 2017
Juneteenth Special

Edition

Welcome, Travelers!

Fishing
schedule

from 
thefishingwire.com
Got an event? Send it to

frank@thefishingwire.com.
www.amff.org

Jan. 31 - Feb. 2: International
Marina & Boatyard (IMBC)
Conference, New Orleans;
www.imbc@marinaassocia-
tion.com. 

Feb. 3 - Feb. 11: 2018 Great
American Outdoor Show.
Pennsylvania Farm Show
Complex, Harrisburg,
Pennsylvania. www.greatameri-
canoutdoorshow.org 

DETOUR
to the 

Sports and Movie lanes 
on 

The Mid-South Tribune 
and the 
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Welcome, Travelers!

E-mail sports news and
photos for all 50 states 

to

MSTsports@prodigy.net

Watch for upcoming

F.Y.H. = 
For. 

Your. 
Health.

special edition

24 HOURS A DAY, 
7 DAYS A WEEK,
WE ARE HERE.

We’re here to help you through every step of your cancer experience.
Visit www.cancer.org or call 1-800-227-2345 anytime, day or night.

The American Cancer Society can help you with everyday needs
like transportation and lodging during treatment.

To advertise in The Mid-South Tribune 
Black History Month edition, 

email to MSTbusiness@prodigy.net

***
Also, watch for the Grizzlies MLK Game on 

January 15, 2018

Email sports news to MSTsports@prodigy.net

Watch for The Mid-South
Tribune’s 50th  Anniversary
Remembrance of Dr. Martin
Luther King Special Edition

in April 2018

NFL and FedEx player air and ground player
candidates ... from sports page 1
nfl.com/fedex or on Twitter by
tweeting @FedEx using the
hashtag #AirandGround and list-
ing their nominee's last name to
determine the FedEx Air &
Ground NFL Players of the Year. 
As part of the FedEx Air &
Ground NFL Players of the Year
program, FedEx will donate
$100,000 to the USO - $50,000
in each player's name. The dona-
tion will be used to support the
USO, a military support organi-
zation dedicated to connecting
service members and their fami-
lies to family, home and country
throughout their service to the
nation.
Throughout the 2017-18 season,
FedEx supported its commit-
ment to serving the community
by making weekly $2,000 dona-
tions to the USO in each of the
weekly winning players' names.
The total contribution will
amount to $168,000 this season. 
New this year, 2017 Pro
Football Hall of Fame inductee,
2006 FedEx Ground NFL Player
of the Year and former San
Diego Chargers running back
LaDainian Tomlinson served as
the primary voice for the pro-
gram. 
FedEx will announce the 2017

FedEx Air & Ground NFL
Players of the Year winners at
NFL Honors, a two-hour prime-
time awards special to air
nationally on Feb. 3, the night
before Super Bowl LII, from 8-
10 PM (ET and PT) on NBC.
A closer look at the FedEx Air

NFL Player of the Year finalists: 
•Kansas City Chiefs QB Alex
Smith led the NFL with a 104.7
passer rating. Smith threw for
4,042 yards with five intercep-
tions and became the first player
in league history to record five
consecutive seasons with at least
3,000 passing yards and fewer
than 10 interceptions. Smith
ranked 3rd in the NFL with a
67.5% completion percentage,

completing 341 of 505 passes.
Philadelphia Eagles QB Carson
Wentz's 33 touchdown passes
were the second-most in the
NFL despite missing the final
three games of the season due to
injury. Wentz threw for 3,296
yards and had the league's fourth
best passer rating at 101.9. A
2018 Pro Bowl selection, Wentz
led the Eagles to a 13-3 record
and the NFC's number one seed
in the playoffs.
New England Patriots QB Tom
Brady was selected to his 13th
Pro Bowl. Brady led the NFL
with 4,577 passing yards and
ranked third in touchdown pass-
es with 32 and passer rating with
a 102.8 rating. With eight inter-
ceptions this season, Brady
joined Alex Smith as the only
players in NFL history to have
four consecutive seasons with at
least 3,000 passing yards and
fewer than 10 interceptions.
A closer look at the FedEx
Ground NFL Player of the Year
finalists: 
Kansas City Chiefs RB Kareem

Hunt led the league with 1,327
rushing yards and ranked third
in scrimmage yards with 1,782.
Hunt is the second rookie not
selected in the first round to lead
the league in rushing yards in
the common draft era, since

United Soccer League coming to city; USL
Memphis set to play at AutoZone Park in 2019
MEMPHIS, TN – Downtown

Memphis’ newest professional
sports team was unveiled
Monday by Major League
Soccer star, United States
National Team goalkeeper, and
Memphian Tim Howard, with
the ownership group led by
Principal Owner Peter Freund,
President Craig Unger, and the
St. Louis Cardinals organization
revealing plans to bring a United
Soccer League team to
AutoZone Park.

The yet-to-be-named USL
Memphis team will play its
inaugural season in 2019 at the
downtown home of the
Memphis Redbirds, which will
be converted from a soccer
venue to a baseball stadium
throughout the season. The sta-
dium will take on a soccer-spe-
cific atmosphere with the trans-
formation to an authentic soccer
experience, including food and
beverage options, unique seating
areas, and more to highlight the
joy of the game and passion of
its supporters.
“When I first visited AutoZone

Park before purchasing the
Redbirds, I immediately recog-
nized the potential for it to be
home to more than one profes-
sional sports team," said Freund.
“We will build an entirely sepa-
rate organization focused on
providing an authentic soccer
experience similar to what
Yankee Stadium, home to the
New York City Football Club,
has been able to achieve at the
MLS level."
“AutoZone Park is a big part of

the fabric of the city and is the
setting for so many memories
for people each year, and now,
we are going to be able to invite
even more people to experience
the excitement,” said Unger.
“The stadium will now be
buzzing every weekend from
March through September.”

“Memphis is my home in the
offseason, and I cannot express
how excited I am to support pro-
fessional soccer downtown,”
Howard said. “We will have a
chance to see some of the bright-
est talent in the game playing in
our city, and I look forward to
helping the USL Memphis
organization on any and every
level I can to ensure its success."

In 2018, the 34 USL teams will
play 34 matches over 31 weeks
in the regular season running
from late March through mid-
Oct., with Louisville City FC the
defending USL Cup champion.
The nationally-spread league is
divided into Eastern and
Western Conferences and focus-

“AutoZone Park is a big part
of the fabric of the city and is
the setting for so many mem-
ories for people each year,
and now, we are going to be
able to invite even more peo-
ple to experience the excite-
ment,” said Unger. “The sta-
dium will now be buzzing
every weekend from March
through September.”

es on regional rivalries in sched-
uling.

Memphis will join the league
alongside Austin and
Birmingham in 2019. Upon
arrival, Memphis will be part of
a group of 10 current teams
within a 500-mile radius of each
other, including Louisville City
FC, the Charleston Battery, the
Charlotte Independence, Saint
Louis FC, and the Swope Park
Rangers.

For more information, visit
www.usl2memphis.com and fol-
low the franchise on Facebook,
Twitter, and Instagram at USL
Memphis. The team name and
colors are scheduled to be
unveiled at a later date.

Deposits for priority access to
season tickets are available now
and include a gift of a USL
Memphis scarf or one of three
USL Memphis t-shirts. Deposits
can be made at www.usl2mem-
phis.com/tickets.

About the USL:
The USL, headquartered in
Tampa, Fla., is one of the most
prominent Division II profes-
sional soccer leagues in the
world, reaching a population of
more than 75 million people to
fuel the growth of professional
soccer across North America.

In 2016, more than $100 mil-
lion were invested league-wide
into stadium infrastructure to
create venues that deliver an
unforgettable fan and competitor
experience. The USL has nation-
al media partnerships with
ESPN and SiriusXM, and

recently invested $10 million to
create USL Productions – which
includes a state-of-the-art facili-
ty that will produce and distrib-
ute nearly 500 league matches
and more than 1,000 hours of
original content to national part-
ners, local affiliates, USL’s
Match Center and international
markets.
A growing league, the USL has
more than doubled in size since
2014, with Ottawa Fury FC,
Reno 1868 FC and the Tampa
Bay Rowdies debuting in 2017.
Nashville SC, Fresno FC, Las
Vegas Lights FC, North
Carolina FC and a new club
operated by Atlanta United of
Major League Soccer are set to
join the league for 2018, with
Birmingham, Alabama, Austin,
Texas and Memphis, Tennessee,
set to join the league in 2019.
Beyond league play, the USL
regularly features international
exhibitions against leading
Premier League, Liga MX, and
Bundesliga clubs, among others.

USL History:
The USL was formed when two
existing professional leagues
were combined into a single
league property before the 2011
season. The league was designed
to help ensure the long-term sta-
bility of professional soccer in
North America, and featured 12
teams in a pair of six-team divi-
sions during its initial campaign.
Among the league’s founding
members are five longtime USL
clubs with more than 100 years
of operation among them – the

Charleston Battery, Harrisburg
City Islanders, Pittsburgh
Riverhounds, Richmond
Kickers and Rochester Rhinos.
In January of 2017, after a thor-
ough application review
process, the U.S. Soccer
Federation granted the USL
Division II status beginning in
the 2017 season, recognizing the
significant investment and high
level of operating excellence of
the USL and its member clubs.

MLS Partnership:
Major League Soccer and the
USL announced a multi-year
partnership in early 2013
designed to enhance the devel-
opment of professional players
in North America.

Four years later, the partnership
between the two leagues has
proven to be a resounding suc-
cess. The LA Galaxy II, the first
team in league history to be
owned and operated by an MLS
club, entered competition in the
USL in 2014, opening the door
for additional teams to either
launch a USL affiliate or partner
with an independent USL club.

In 2017, expansion side Reno
1868 FC, led by Indiana Pacers
owner Herb Simon, partnered
with the MLS’s San Jose
Earthquakes to bring profession-
al soccer to Nevada.
Overall, there are 10 USL teams
owned and operated by MLS
clubs and 11 USL-MLS affilia-
tions among the USL clubs set to
compete in 2018. 

1967. The 2018 Pro Bowl selec-
tion is the only rookie to have
two games in a single season
with at least 200 scrimmage
yards, a rushing touchdown and
a receiving touchdown. 
Pittsburgh Steelers RB Le'Veon

Bell led the AFC with 1,946
scrimmage yards and finished
tied for the AFC lead with nine
rushing touchdowns. Bell was
selected to his third Pro Bowl
and led all players in Pro Bowl
fan voting with 855,539 total
votes. Bell's 1,946 scrimmage
yards and 1,291 rushing yards

are both the second-most in his
five-year career.   

Los Angeles Rams RB Todd
Gurley led the NFL with 2,093
scrimmage yards and 19 total
touchdowns. The 2018 Pro Bowl
selection set career highs in
rushing yards, 1,305, and rush-
ing touchdowns, 13. Gurley is
the third different player in NFL
history to have at least 2,000
scrimmage yards, 10 rushing
touchdowns and more than five
touchdown catches in a single
season.  
As the Official Delivery Service

Sponsor of the NFL, Super Bowl
and Pro Bowl, FedEx is proud to
sponsor the 15th annual FedEx
Air & Ground NFL Players of
the Year awards. The awards
highlight the league's leaders at
the quarterback and running
back positions, recognizing the
players that consistently deliv-
ered the best results throughout
the season. 
The $100,000 donation is part

of the company's FedEx Cares
global giving platform, in which
FedEx will invest $200 million
in more than 200 communities
by 2020 to create opportunities
and deliver solutions around the
world. 
For more information, visit
nfl.com/fedex or follow the con-
versation on Twitter at @NFL.
About FedEx Corp.

Throughout the 2017-18
season, FedEx supported its
commitment to serving the
community by making weekly
$2,000 donations to the USO
in each of the weekly winning
players' names.    The total
contribution will amount to
$168,000 this season. 

New this year, 2017 Pro
Football Hall of Fame
inductee, 2006 FedEx
Ground NFL Player of the
Year and former San Diego
Chargers running back
LaDainian Tomlinson served
as the primary voice for the
program. 


