
Jan. 26 -Feb. 2, 2018 The Mid-South Tribune Page 2 Sports 

Sports ... www.blackinformationhighway.com

Detour to  the States lane
on The Mid-South Tribune
and the Black Information
Highway. Submit news and
photos for all 50 states to
MSTnews@prodigy.net

Welcome, Travelers!

 

 

Travel on the 
Black History Lane 
on The Mid-South

Tribune 
and the

Black Information
Highway

at www.
Black 

Information 
Highway.com

See the
22nd Annual 

Black History Month
Special Edition

on the
Black History Lane

See the 2017
Juneteenth Special

Edition

Welcome, Travelers!

Fishing
schedule

from 
thefishingwire.com

Got an event? Send it to
frank@thefishingwire.com.
www.amff.org

Jan. 31 - Feb. 2: International
Marina & Boatyard (IMBC)
Conference, New Orleans;
www.imbc@marinaassocia-
tion.com. 

Feb. 3 - Feb. 11: 2018 Great
American Outdoor Show.
Pennsylvania Farm Show
Complex, Harrisburg,
Pennsylvania. www.greatameri-
canoutdoorshow.org 
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24 HOURS A DAY, 
7 DAYS A WEEK,
WE ARE HERE.

We’re here to help you through every step of your cancer experience.
Visit www.cancer.org or call 1-800-227-2345 anytime, day or night.

The American Cancer Society can help you with everyday needs
like transportation and lodging during treatment.
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Watch for 
The Mid-South Tribune’s

50th  Anniversary
Remembrance of 

Dr. Martin Luther King
Special Edition in

April 2018

"Rush2Recycle" Will Intercept
Waste at U.S. Bank Stadium,
Home of the Minnesota Vikings
Project Aims to Set New Stan-
dard for Recycling and Waste
Management at Future Large-
Scale Events
The NFL, in partnership with

PepsiCo, Aramark, U.S. Bank
Stadium and the Minnesota
Sports Facilities Authority,
announced Rush2Recycle, a
game plan to recover more than
90% - more than 40 tons - of sta-
dium waste at Super Bowl LII
on Sunday, Feb. 4. After months
of preparation to eradicate trash
materials from the stadium, the
90%+ gameday goal will maxi-
mize recycling and composting.
This zero waste effort aims to
leave a positive green legacy at
U.S. Bank Stadium and in the
Super Bowl host city, and create
a playbook for other leagues,
teams, site operators and fans to
intercept waste in their commu-
nities.
On gameday, every chef, custo-

dian and fan will be part of the
team working to recover at least
90% of stadium waste by recy-
cling bottles and cans, compost-
ing organic materials like food
waste and service ware, and
repurposing items like discarded
handbags, signage and construc-
tion materials through local
community organizations.
Rush2Recyle staff will encour-
age stadium fans to recycle and
compost. Through this process,
stadium partners introduced a
tri-bin waste collection system,
invested in a dedicated organics
compactor and implemented a
detailed post-game waste sort to
insure each waste stream is con-
taminant-free. This work will
leave a lasting impact after the
final whistle, as the stadium's
waste diversion infrastructure
will be permanent installations
at U.S. Bank Stadium, helping
protect the environment and

MEMPHIS, TN - The Rose
Family Foundation has made a
$1 million commitment to the
University of Memphis
Natatorium Renovation Project.
The Foundation is partnering
with the UofM to secure $10
million to renovate the natatori-
um, which is used by Memphis
Tiger Swimming, Splash Mid-
South and the UofM community.
Drowning is a leading cause of

death among children ages 1-4.
African-American children ages
5-19 drown in pools at a rate 5.5
times higher than that of white
children. Since the closing of the
YMCA on Walker Avenue in
2011, there have been few
options available in the
University area for swim lessons
and drowning prevention train-
ing. In addition, Memphis does
not have a swimming facility
that can accommodate swim-
ming and diving competitions.
“Prior to his passing, I spoke

with Mike Rose about his desire
to have a natatorium that truly
meets the needs of our commu-
nity,” said UofM President M.
David Rudd. “I am committed to
achieving this goal, and am
excited that The Rose Family
Foundation has made it their
mission to work with key organ-
izations in Memphis to make

NFL, PepsiCo and U.S. Bank Stadium
Partners team up to score big First Zero
Waste Legacy Project at Super Bowl LII

On gameday, every chef,
custodian and fan will be
part of the team working
to recover at least 90% of
stadium waste by recy-
cling bottles and cans,
composting organic mate-
rials like food waste and
service ware, and repur-
posing items like discard-
ed handbags, signage and
construction materials
through local community
organizations. 
reduce waste hauling costs. 
"The NFL is a responsible stew-
ard of the environment in all
areas of our business," said NFL
Commissioner ROGER
GOODELL. "For 25 years, the
NFL has strived to reduce the
environmental impact of its
events and leave a positive green
legacy in host communities.
Through this project, the League
and its partners hope to set a new
standard of environmental sus-
tainability at the Super Bowl."
The effort will also engage fans
nationwide, inviting them to join
the Rush2Recycle team and pro-
viding tips to recycle more and
intercept waste at Super Bowl
parties and year-round. PepsiCo
and the Rush2Recycle ambassa-
dor - Super Bowl XL MVP and
Pittsburgh Steelers Legend
HINES WARD - are launching a
social media campaign to show-
case recycling MVPs across the
country, and inspire fans to tack-
le waste in their communities.
Ward will be sharing his own
recycling end zone dance, the
Rush2Recyle Shuffle, which
will be made available at
www.Rush2Recycle.com, along
with tips and other resources.
"At PepsiCo, we know that
developing more sustainable
packaging and reusing and recy-
cling materials are key to sus-

taining our success in the long-
term, both as a company and as
a society," said PepsiCo Chair-
man & CEO, INDRA NOOYI.
"And we could not be more
thrilled to join this groundbreak-
ing effort. There's no grander
stage in all of American sports
than the Super Bowl, and we
look forward to working with
our partners at the NFL, Ara-
mark, and U.S. Bank Stadium to
shine a spotlight on the critical
importance of recycling and
waste reduction."
"The Minnesota Sports Facili-

ties Authority is proud of the
hard work and dedication put
forth by all stadium partners to
build a sustainable, zero-waste
program for U.S. Bank Stadium.
This dedication echoes the State
of Minnesota's commitment to
reducing our carbon footprint
and building an operation that is
friendly to our environment,"
said MICHAEL VEKICH, Chair
of the Minnesota Sports Facili-
ties Authority, owner of U.S.
Bank Stadium. "We're excited to
be working with the NFL and
PepsiCo to officially kickoff our
zero-waste initiative, an opera-
tional program that will leave a
lasting impact on our facility for
years to come." 
"Aramark takes great pride in

championing innovations that
positively impact the communi-
ties we serve while inspiring
others to make a difference,"
said ERIC J. FOSS, Chairman,
President & CEO of Aramark.
"As U.S. Bank Stadium's food
and beverage partner, we are
excited to be at the forefront of
collaborating with the NFL and
its partners to implement our
industry-leading waste mini-
mization practices and create a
sustainable game day environ-
ment that will also benefit Min-
neapolis far beyond Super Bowl
LII."

This project brought all key

stakeholders in the Minneapolis
community together with one
goal in mind – a dramatic reduc-
tion in waste on an ongoing
basis leading up to and follow-
ing Super Bowl LII. The Min-
nesota Sports Facilities Authori-
ty, the stadium's operator SMG,
and Aramark have worked dili-
gently to create and implement a
robust set of waste initiatives
aimed at reducing the overall
amount of landfill waste. In
addition to the partners listed
above, Minnesota Vikings lead-
ership teams, recycling officials
from Hennepin County, execu-
tives from waste hauler Repub-
lic Services and community out-
reach staff from the Minnesota
Super Bowl LII Host Committee
provided support for this initia-
tive. Since June 2017, U.S. Bank
Stadium partners have increased
the stadium's diversion rate by
roughly 55%, reaching a high of
83% by January 2018. Achiev-
ing zero-waste (90% waste
diversion) at Super Bowl LII
will be an accomplishment that
all partners have worked togeth-
er to achieve.

For more than 25 years, the
NFL has been the leader in
sports event sustainability; cre-
ating the first significant stadi-
um solid waste recycling project
in America at Super Bowl
XXVIII in Atlanta in 1994. The
NFL and the Minnesota Super
Bowl LII Host Committee
developed a series of initiatives
to reduce the environmental
impact of Super Bowl LII activ-
ities and leave a "green" legacy
throughout the area. Through the
NFL Environmental Program,
solid waste from Super Bowl
events is being recycled and left-
over décor and construction
materials will be donated to
local organizations for reuse and
repurposing. Tens of thousands
of pounds of unserved, prepared
food from Super Bowl events

UofM renovated natatorium adds
expanded swimming instruction,
recreation and huge training space

Mike’s vision a reality.” 
The pool will be named for the

late Rose, a successful business-
man and philanthropist.
“The renovated natatorium will

prove a wonderful complement
to the new Center for Wellness
and Fitness, which will offer
recreational swimming among
other health and fitness that are
integrated into the University’s
core academic mission,” added
Rudd.  

“Created to enrich the commu-
nity through increased opportu-
nity in education, health and the
pursuits of happiness, The Rose
Foundation is eager to see the
natatorium serve as a center for
children's water safety and
enrich the lives of underserved
youth in our community,” said
Gabrielle Rose, executive direc-
tor. “Mike Rose was also a long-
time supporter of UofM athletics
and Memphis Tiger Swimming
because of his belief in sports’
ability to shape character and
develop leaders. The Rose
Foundation is proud to stand
behind this project and work on
behalf of making Mike Rose’s
last philanthropic wish for
Memphis a reality.”

Among the project’s goals are:
providing free or low-cost swim
lessons to 300 underprivileged

children, led by Splash Mid-
South; introducing swimming to
low-income and minority youth
to improve the diversity of
Memphis Tiger Swimming;
offering free CPR classes to
UofM students so they can share
their skills with the community;
generating revenue for the local
economy from visitors who
attend swimming competitions;
and enhancing community rela-
tionships through research on

drowning prevention.
Planned renovations include

increasing the pool length,
improved mechanical and water
handling systems, handicap
access, upgraded locker rooms
and expanded seating. The
increased seating will make the
facility appropriate for training
and for regional swimming com-
petitions. Renovations are
expected to take about 18
months to complete. 

will be distributed to local shel-
ters and community kitchens.
U.S. Bank Stadium, the site of
Super Bowl LII, and several
other major NFL Super Bowl
event venues will be powered
using "green energy" to reduce
the climate impact of Super
Bowl events. A Super Bowl E-
waste event was held in October
and diverted 42,081 pounds of
E-waste from the landfill for
responsible recycling. The
NFL's Super Bowl urban
forestry program planted more
than 12,000 trees, 4,000 native
plants and 8 pollinator gardens
in Minnesota. On Thursday, Jan.
18, more than 100 local schools
joined in a community initiative
called Super Kids-Super Sharing
which put books, sports equip-
ment and school supplies into
the hands of local children in
need.
As a leader in the community,

the NFL is a responsible steward
of the environment in all busi-
ness areas, using resources effi-
ciently and minimizing waste.
The NFL Environmental Pro-
gram focuses on greening NFL
tentpole events and facilities and
provides resources for NFL
clubs to help them operate their
business in sustainable, eco-
friendly ways. The NFL was the
first professional sports organi-
zation to take on full program-
ming for environmental impact
at large-scale sporting events
such as Super Bowl.
PepsiCo products are enjoyed

by consumers more than one bil-
lion times a day in more than
200 countries and territories
around the world. PepsiCo gen-
erated approximately $63 billion
in net revenue in 2016,  U.S.
Bank Stadium, owned by the
Minnesota Sports Facilities
Authority, is a multi-purpose
stadium and home to the Min-
nesota Vikings.  or More Infor-
m a t i o n :
www.usbankstadium.com. 

Aramark (NYSE: ARMK)
proudly serves Fortune 500
companies, world champion
sports teams, state-of-the-art
healthcare providers, the world's
leading educational institutions,
iconic destinations and cultural
attractions, and numerous
municipalities in 19 countries
around the world. 


