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Detour to the States lane
on The Mid-South Tribune
and the Black Information
Highway. Submit news and
photos for all 50 states to:

MSTnews@prodigy.net

MST sports@prodigy.net

MSTentertainment
@prodigy.net

MSTbusiness@prodigy.net

BlackInfoHwy@
prodigy.net

Welcome, Travelers!

 

Travel on the
Black History Lane
on The Mid-South

Tribune
and the

Black Information
Highway
at www.
Black

Information
Highway.com
See the

23rd Annual
Black History 2018
Special Edition
on the

Black History Lane
See the 2017

Juneteenth Special
Edition

Welcome, Travelers!

From 
The Fishing
Wire

Got an event? Send it to
frank@thefishingwire.com.

July 6-8 - Tennessee Valley
Hunting & Fishing Expo 
Von Braun Center, Huntsville,
A l a b a m a ,
http://www.tvhfe.com/index.ph-

July 6-8 - Pirate's Cove Billfish
Tournament Manteo, NC
pcbgt.com

July 10-15- Blue Marlin Grand
Championship Orange Beach,
AL bluemarlingrandchampi-
onship.com
August 12-18 -Pirate's Cove
Billfish Tournament Manteo,
N.C.; pcbgt.co

August 13-17 -  Pirate’s Cove
Billfish Tournament  Manteo,
NC pcbgt.comEmail sports news and photos to 

MSTsports@ prodigy.net

T.D. Jakes Presents

‘Woman Thou Art
Loosed’ 

Master Class

Oct. 18-20
Dallas, TX

Register now at 
WTAL.Org

MEMPHIS, TN – Memphis
Grizzlies General Manager Chris
Wallace  announced that the
Grizzlies selected Michigan State
University freshman
forward/center Jaren Jackson Jr.
with the fourth overall pick in the
first round and West Virginia
University senior guard Jevon
Carter with the 32nd overall pick
in the second round of the 2018
NBA Draft.

Jackson (6-11, 242) became the
second player in Big Ten history
to win both Freshman and Defen-
sive Player of the Year honors in
the same season after leading the
conference and ranking seventh
in the nation in blocks per game
(3.03) in 2017-18. The 18-year-
old set an MSU single-season

Here are some reasons why Memphis  Grizzlies
selected Jaren Jackson, Jr. in  NBA  first round

record with 106 blocks, and he
tied the program’s single-game
record with eight rejections in a
win on Dec. 5, 2017 over Rut-
gers.
An All-Big Ten Third-Team and

All-Freshman Team selection,

Jackson started 34 of his 35
games with the Spartans and av-
eraged 10.9 points, 5.8 rebounds
and 1.1 assists in 21.8 minutes
while shooting 51.3 percent from
the field, 39.6 percent from
three-point range and 79.7 per-
cent from the free throw line.

The Carmel, Indiana native, who
was named a 2017 McDonald’s
and Jordan Brand All-American
at La Lumiere High School, is
the highest-drafted Michigan
State product since 1979, when
Magic Johnson was selected first
overall and Greg Kelser was
taken fourth. Jackson’s father,
Jaren Sr., enjoyed a 12-year NBA
career with nine different teams,
winning the 1999 NBA Champi-
onship as a member of the San

Antonio Spurs.

Carter (6-2, 205) was named the
2017-18 Naismith Defensive
Player of the Year and selected
the Big 12 Defensive Player of
the Year for a second straight
season after starting all 37 games
and averaging 17.3 points, 4.6
rebounds, 6.6 assists and 3.03
steals in 35.5 minutes for the
Mountaineers. A 2017-18 Asso-
ciated Press Second Team All-
American, Carter ranked second
in the nation in steals per game
and was the only Division I
player to average at least 17.0
points, 6.0 rebounds and 3.00
steals.

A native of Oak Park, Illinois,
Carter is the fourth Big 12 player
and first guard to win conference

Defensive Player of the Year
honors twice. The 22-year-old is
West Virginia’s career steals
leader (330) and set single-sea-
son school records last year for
assists (246) and steals (112).

In addition, Carter was named
the 2017-18 Arthur Ashe Men’s
Basketball Scholar-Athlete of the
Year, CoSIDA Academic All-
American of the Year and the Di-
vision I Senior CLASS Award
winner.

For more information on the
Grizzlies, visit grizzlies.com,
‘like’ Memphis Grizzlies on
Facebook or follow @memgrizz
on Twitter.

An All-Big Ten Third-Team
and All-Freshman Team se-
lection, Jackson started 34 of
his 35 games with the Spar-
tans and averaged 10.9
points, 5.8 rebounds and 1.1
assists in 21.8 minutes while
shooting 51.3 percent from
the field, 39.6 percent from
three-point range and 79.7
percent from the free throw
line.

Created in partnership with
Nike to chronicle three runners’
journey to break the two hour
marathon, the documentary took
first place in the “Sports: Film,
Series & Audio” category
CANNES, FRANCE (June 26,
2018) — National Geographic
Partners took home nine awards
at the 2018 Cannes Lions 2018
International Festival of Creativ-
ity, including a Gold Cannes
Lion for “Breaking2,” a branded
content documentary created in
partnership with Nike that
chronicles the journey of three
elite runners in their attempt to
run a marathon in under two
hours. The award is the first-ever
Gold Cannes Lion that the or-
ganization has received, winning
in the “Sports: Film, Series &
Audio” category of the Enter-
tainment Lions. National Geo-
graphic Partners also received a
Bronze Cannes Lion for “Break-
ing2” in the “TV & VOD Non-
Fiction” category.
“From our first meeting with
Nike, both teams knew we had
the potential to create something
remarkable — but the end result
was even better than we
could’ve imagined,” said Bren-
dan Ripp, executive vice presi-
dent of Partnerships for National
Geographic Partners. “We’re
thrilled to have our work recog-
nized by such an internationally-
revered organization, and to
have shared this inspiring story
about pushing limits and going
further on a global stage.”
Featuring breathtaking cine-
matography, the film chronicles
the journey of three world-class
runners and their teams as they
try to defy the unthinkable —
breaking the two hour marathon
barrier. Breaking2 is about the
intersection of technology and
the human spirit. From testing in
wind tunnels and running labs in
the United States, to balancing
training with their day-to-day
lives in eastern Africa, to the
final heart-pounding race in

Italy, the film follows these pio-
neers on their global trek to
break the two-hour barrier. Na-
tional Geographic Studios, in as-
sociation with Dirty Robber, an
Academy Award-nominated pro-
duction and entertainment com-
pany, produced the film that
broadcast globally last Septem-
ber.
“In terms of both partnership and
storytelling, ‘Breaking2’ has
reset the bar,” said Claudia Mal-
ley, Executive Vice President of
Partner Solutions for National
Geographic Partners. “It’s a story
that speaks to Nike’s core philos-
ophy and values — inspiring
everyday people to push their
limits. And it’s a film that speaks
to National Geographic’s core
DNA — resolving to go further,
even when faced with the un-
known or the impossible. The
documentary broke through with
consumers globally and we are
thrilled to be recognized with

this prestigious award”
Broadcast in 67 countries and in
34 languages, audiences around
the world found themselves root-
ing for each runner as their
unique stories and personalities
came to life. The documentary
had a global reach of 231 million
across all platforms, and gar-
nered more than 4 million mixed-
media documentary views.
“By capitalizing on our collec-
tive strengths, we were able to
create something so much more
impactful than a sports documen-
tary, telling a story that enter-
tained audiences across the world
— emotionally, intellectually and
physiologically,” said Ripp. “If
this award stands as a testament
to anything, it’s that there’s no
limit to what National Geo-
graphic can do when we partner
with brands who share our vision
and values.“
These wins for Breaking2 were
bolstered by an additional Silver
Cannes Lion, as well as four
Bronze Cannes Lions, for Na-
tional Geographic Partners’ “As-
tronaut Reality Helmet,” a
wearable immersive experience
housed within a replica space
helmet inspired by their series,
“One Strange Rock.” 
The organization’s Latin Amer-

ica division was also awarded a
Silver Cannes Lion for their
“Green Definition” initiative,

which made National Geo-
graphic Latin America the first
television channel capable of
saving energy by lowering the
amount of pixels used to broad-
cast content. And “Camelpower,”
a Nissan campaign produced by
National Geographic Partners
Abu Dhabi, which featured the
first-ever unit to measure auto-
motive performance in the desert,
received a Bronze Cannes Lion
as well.
Breaking2 was produced by Na-

tional Geographic Studios in
partnership with Nike and in as-
sociation with Dirty Robber.
Credits include:  Brian Lovett,
Executive Producer (National
Geographic Studios); Martin
Desmond Roe, Director (Dirty
Robber); Betsy Forhan, Execu-
tive Producer (National Geo-
graphic Channel); Mark
McCambridge, Executive Pro-
ducer (Nike); Chris Uettwiller,
Executive Producer (Dirty Rob-
ber); Jason Puris, Executive Pro-
ducer (Dirty Robber); Kevin T.
Mohs, Vice President of Produc-
tion (National Geographic Chan-
nel); and Kathlyn Horan,
Producer (Dirty Robber). 
About National Geographic

Partners LLC
National Geographic Partners

LLC (NGP), a joint venture be-
tween National Geographic and
21st Century Fox, is committed

to bringing the world premium
science, adventure and explo-
ration content across an unri-
valed portfolio of media assets.
NGP combines the global Na-
tional Geographic television
channels (National Geographic
Channel, Nat Geo WILD, Nat
Geo MUNDO, Nat Geo PEO-
PLE) with National Geo-
graphic’s media and
consumer-oriented assets, in-
cluding National Geographic
magazines; National Geographic
studios; related digital and social
media platforms; books; maps;
children’s media; and ancillary
activities that include travel,
global experiences and events,
archival sales, licensing and e-
commerce businesses. Further-
ing knowledge and
understanding of the world has
been the core purpose of Na-
tional Geographic for 130 years,
reaching millions of people  in
172 countries and 43 languages
every month. . NGP returns 27
percent of its  proceeds to the
nonprofit National Geographic
Society to fund work in the areas
of science, exploration, conser-
vation and education. For more in-
formation visit natgeotv.com or
nationalgeographic.com, or find Na-
tional Geographic  on Facebook,
Twitter, Instagram, Google+,
YouTube, LinkedIn and Pinterest.

National Geographic takes home nine awards in
Cannes Lion 2018, including in ‘Sports: Film, Series
& Audio’ for ‘Breaking2’ docu in Nike partnership

Have a safe 
and 

Happy Fourth of July!

From our first meeting with
Nike, both teams knew we had
the potential to create some-
thing remarkable — but the
end result was even better
than we could’ve imagined,”
said Brendan Ripp, executive
vice president of Partnerships
for National Geographic
Partners.


