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A gifted high school football
player must learn to boldly
embrace his talent and his faith
as he battles racial tensions on
and off the field in WOOD-
LAWN, a moving and inspira-
tional new film based on the true
story of how love and unity
overcame hate and division in
early 1970s Birmingham, Ala.
Tony Nathan (newcomer Caleb

Castille) lands in a powder keg
of anger and violence when he
joins fellow African-American
students at Woodlawn High
School after its government-
mandated desegregation in
1973. The Woodlawn Colonels
football team is a microcosm of
the problems at the school and in
the city, which erupts in cross
burnings and riots, and Coach
Tandy Geralds (Nic Bishop) is at
a loss to solve these unprece-
dented challenges with his disci-
plinarian ways.

It’s only when Hank (Sean
Astin), an outsider who has been
radically affected by the mes-

Faith-based movie
‘Woodlawn’ tells
true football story  

Travel on the Movie lane on The Mid-South Tribune and Black Information Highway at Black Information Highway.com

sage of hope and love he experi-
enced at a Christian revival
meeting, convinces Coach
Geralds to let him speak to the
team that something truly
remarkable begins to happen.
More than 40 players, nearly the
entire team, black and white,
give their lives over to the “bet-
ter way” Hank tells them is pos-
sible through following Jesus,
and the change is so profound in
them it affects their coach, their
school and their community in
ways no one could have imag-
ined.

“Tony Nathan (newcomer
Caleb Castille) lands in a
powder keg of anger and
violence when he joins fel-
low African-American stu-
dents at Woodlawn High
School after its govern-
ment-mandated desegre-
gation in 1973.”

Watch for the fall edition of our sister publication, 

The Mid-South GOSPEL Tribune
And travel on the Religion lane on the

Black Information Highway
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Welcome, Travelers!

Nielsen presents Christian Book
Summit in Nashville on October 23
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The Nielsen Company will
present leading experts and fel-
low decision-makers in
Christian publishing and media
at the inaugural 2015 Nielsen
Christian Book Summit Friday,
October 23 at The Sheraton
Downtown in Nashville, TN. 
A statement in the company’s
literature points out:  “Christian
is an important market with
great customers, but business is
changing fast. We can’t just
work harder—we need to work
smarter to find our opportuni-
ties, re-orient our strategies and
meet our customers where they
live.”
The summit will look beyond
the numbers and address ques-
tions such as: What are the best
opportunities for business
growth? Who are my customers,
and how can I reach them in new
ways? What emerging trends
should I be anticipating? How
can I use data to market more
effectively? 
The summit will present com-
bine insightful reporting, live
focus groups, hands-on demon-
strations and brand new
research.  Attendees from all
parts of the Christian content
market will walk away with
actionable insights To register
and for more information, visit
http://www.nielsen.com/us/en/e
vents/2015/christian-book-sum-
mit.html or www.nielsen.com .

The agenda will include:
Past, Present, and Future: A

Roadmap for Opportunity.
Presenter is Gretchen
Goldsmith, President and CEO
of Rose Publishing, Inc.:

The Christian Book Market:
The State of the Industry Our

business is changing rapidly—
conventional wisdom is not
enough to meet the evolving
needs of  customers. In order to
understand how to face this
challenge, smart publishers
know  need the deepest, most
timely insight they can get about
their customers. This presenta-
tion is one of the most compre-
hensive rundown of the
Christian market available from
the experts at Nielsen Book.
From top-level data on which
territories, categories and genres
present emerging opportunities,
to consumer data about shifting
buying habits, strengthening
channels and key markets, this
session is packed with analysis
for publishers looking for an
edge in today’s quickly moving
market. Presenter is Conference
Co-Chair Kristen McLean,
Director of New Business
Development, Nielsen Book 
Focus on the US Bible Market.
No subset of the Christian mar-
ket is more unique and impor-
tant than the Bible segment, and
the core customer for Bibles
looks significantly different than
other areas of Christian
Publishing.  This session will
take a closer look at Bibles
specifically, including consumer
demographics, trends in transla-
tion sales, best-selling formats,
and emerging channels. This is
an essential session that will be
useful no matter what area of
Christian Publishing the person
is working in. Presenter:
Conference co-chair, Jeannette
Taylor, Owner, JET Marketing
& Partner, Somersault 
Christian Reading in the
Digital Age: Insights about
Engagement In the wider mar-

ket, it is often difficult to get a
good view into the behavior of
our readers on digital platforms.
Faithlife, the company behavior
of our readers on digital plat-
forms. Faithlife, the company
behind Logos Bible Software,
has pioneered a direct-to-con-
sumer market for its software
and for the thousands of books
sold through its ecosystem. The
direct data provided from the
Logos platform helps Faithlife
drive relevant marketing and the
development of new features, as
well as informing Faithlife’s
publishing program from acqui-
sition thru release. In this inno-
vative session, Faithlife’s Bill
Nienhuis and Jesse Meyer pull
back the curtain on Logos to
share some new unique views of
our market, and what they have
to tell us about the future of
Christian publishing. Presenters:
Bill Nienhuis, VP of Production
Services, Faithlife Jesse Meyers,
Marketing Manager, Lexham
Press, and Product Manager,
Logos Bible Software 

Insights on the Christian
Consumer from Nielsen Home
Entertainment These days, it’s
not enough to only think about
our consumer in the moments
when they are engaging in our
own content. This session pres-
ents  a 360-degree view of  cus-
tomer to truly understand what
drives  customers, and how busi-
nesses can engage them in new
ways through new platforms,
partnerships, emerging content
and consumption patterns. In
this informative presentation,
Graham Gee, VP / General
Manager at Nielsen Home
Entertainment will round up the
latest in research from a variety

of Nielsen verticals to give
attendees new insights into the
richness of the customers’ day-
today experiences. Presenter is
Graham Gee, VP / General
Manager, Nielsen Home
Entertainment Executive Panel – 
Meeting the Core Challenges

of Today’s Christian Market.
The Christian Market has been
under intense pressure, with pro-
found changes in methods of
engagement, consumer behav-
ior, technology, channels, and
content all at the same time. In
addition, the publishing market
itself has gone through a series
of consolidations which bring
new economies of scale, but also
other internal challenges. How
are leaders approaching these
new realities and laying a frame-
work for the next chapter in
Christian Publishing? Four
industry leaders from four dif-
ferent publishing houses who
are tasked with doing just that
every day, and explore the future
of the Christian publishing busi-
ness now and for years to come.
Moderator is Kempton Mooney,
Director of Insights & Analytics,
Nielsen Book 

Engaged Christians and the
Evolving Book Market.
Nielsen Book’s brand new seg-
mentation study of Christian
book consumers is the first com-
prehensive segmentation of
Christian Consumers since
2007. This session presents an
in-depth view of the Christian
Market driven by the core values
and behaviors that the Christian
Market driven by the core values
and behaviors that identify the
most active customers in our
market. 
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