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Ford HBCU Drive 2Greatness
from sports page 3
Friday: Alumni welcome recep-
tion with ride-and-drives 
Saturday: The latest lineup of
Ford vehicles will participate in
the homecoming parade for
game day, plus Ford will feature
a Spelman and Morehouse tail-
gate experience
"As the Drive2Greatness con-

test nears the finish line, this
inaugural Ford Ultimate
Homecoming Takeover is
intended to serve as a preview of
the excitement, fun and festivi-
ties that this year's winning
HBCU will receive for 2018,"
said Edwards.
Ford's HBCU Drive2Greatness
program kicked off September
6, encouraging HBCU's nation-
wide to compete against each
other by earning points through

online voting, including via
social media platforms, using a
Ford-dedicated hashtag for each
school.
The contest ends Oct. 27. In

addition to year-long bragging
rights, the grand prize winner
will earn Ford's Ultimate
Homecoming Takeover award
for 2018. As well, three winning
runner-up schools will receive
funding to support their campus-
es STEAM programming.
To find a school's hashtag and
cast a vote, visit the Tom Joyner
Morning Show or Rickey
Smiley Morning Show
Facebook page before Oct. 27.
Be sure to "Rep Your HBCU"
and join the program's online
conversation by following
#FordHBCU on Twitter and

Instagram.
Ford Motor Company is a glob-

al company based in Dearborn,
Michigan. The company
designs, manufactures, markets
and services a full line of Ford
cars, trucks, SUVs, electrified
vehicles and Lincoln luxury
vehicles, provides financial
services through Ford Motor
Credit Company and is pursuing
leadership positions in electrifi-
cation, autonomous vehicles and
mobility solutions. Ford
employs approximately 203,000
people worldwide. For more
information regarding Ford, its
products and Ford Motor Credit
Company, visit
www.corporate.ford.com . 

Youth and Sports

MEMPHIS, TN. – The
Memphis Grizzlies today
announced a new multi-year
partnership with Nike that aims
to grow youth basketball and
create fun and healthy experi-
ences on the court for kids
throughout Grind City. The
alliance names Nike as the pre-
senting partner of the Grizzlies
Youth Basketball and GrizzFit
platforms and the official athlet-
ic apparel and athletic footwear
partner of the team.
“We are extraordinarily excited

to enter into a partnership with
Nike particularly given Nike’s
remarkable business investment
in Memphis and their stature in
our community,” said Jason
Wexler, Grizzlies President of
Business Operations. “Our rela-
tionship with Nike came natural-
ly as we share a common goal to
encourage youth sports activities
and promote wellness through
our Grizzlies programs. Through
the partnership with Nike, we
hope to expand our youth and
fitness platforms to reach more
fans throughout Grind City and

the Mid-South.”
The partnership includes a com-
prehensive integration of Nike
product, programming and
employee engagement into
Memphis Grizzlies youth bas-
ketball programs and Grizzfit,
including:
•Nike integration throughout all
youth basketball programming,
including Grizzlies Camps and
Clinics, Junior Grizzlies
Basketball Leagues and the
“Play Like the Pros” platform.
•Nike branded uniforms and
gear for participants and coach-
es.
•Nike will present all coverage
of Grizzlies youth basketball ini-
tiatives.
•Nike will be the presenting
partner for GrizzFit, the health
and fitness platform of the
Memphis Grizzlies Foundation.
•The Grizzlies will work with
Nike partners, including
Marathon Kids, to implement a
running program as part of the
GrizzFit Kids Boot Camp cur-
riculum.
•Nike employees will work

alongside GrizzFit coach-men-
tors to present multiple pop-up
GrizzFit activities across the
Memphis area.
•Nike will also make a contribu-
tion to the Grizzlies Foundation
to support the growth and
expansion of GrizzFit youth
sports programs in Memphis.

“This partnership reflects our
shared commitment not only to
create a culture of health and fit-
ness in underserved communi-
ties, but to youth mentorship as
well,” said Diane Terrell, vice
president of Social
Responsibility for the Grizzlies
and Executive Director of the
Grizzlies Foundation. “The
GrizzFit platform combines the
two by deploying coach-mentors
trained to leverage the power of

sport to build transformative
relationships with young peo-
ple.”  

“Together, Nike and the
Grizzlies have an incredible
opportunity to impact the choic-
es of young people to lead more
active, healthier and successful
lives,” said Willie Gregory, Nike
Senior Director of Global
Community Impact. “We
believe kids are made to play
and be physically active, and our
partnership not only creates the
enthusiasm and momentum
needed to sustain this healthier
lifestyle, but provides more
opportunities for young people
to access quality programming
in our community.”

Fans who want to support the
Memphis Grizzlies and purchase
2017/18 Season Tickets, 6-, 12-
and 22-Game Packs can do so
now by calling (901) 888-HOOP
or going online to grizzlies.com.
Single Game Tickets are avail-
able for purchase at the
FedExForum Box Office, all
Ticketmaster locations,
Ticketmaster.com, online at
grizzlies.com or by calling 1-
800-4NBA-TIX.  For more
information on the Grizzlies,
‘like’ Memphis Grizzlies on
Facebook or follow on Twitter
(@memgrizz).

According to its literature,
“Nike believes in the power of

sport to unleash human potential
and build community. We fuel
this belief through Made to Play,
our commitment to getting kids
moving through play and sport
so that they can lead healthier,
happier and more successful
lives. Together with community
partners and our employees
around the world, we’re design-
ing innovative solutions to get
more than 14 million kids play-
ing, running and jumping their
way to a brighter future.”  To
learn more about Nike's commit-
ment to getting   kids moving
and providing opportunities for
equal playing fields for all at
communityimpact.nike.com. 

Grizzlies announce partnership with Nike to present
Grizzlies youth basketball platforms and GrizzFit

“The GrizzFit platform
combines the two by
deploying coach-mentors
trained to leverage the
power of sport to build
transformative relation-
ships with young people.”

NFL Commissioner Roger Goodell’s Fall Meeting press conf. ... from sports page 4
six or seven players that are
involved with the protest at this
point and what we try to do is
deal with the underlying issue
and understand what it is they
are protesting and what we can
do to address that. The important
thing for us is to be able to do
that and take that opportunity to
make real differences in our
communities. That is really what
will ultimately be the important
aspect for us long-term. This is a
long-term issue and we need to
be sure that we do that in the
right way. 
Is the NFL image suffering?
RG: I understand the way our
fans feel about this issue and we
feel the same way – about the

importance of our flag and the
importance of patriotism. I also
think our players feel the same
way, they will state to you and
they will state it to everyone
publicly – they are not doing this
in any way to be disrespectful to
the flag. However, they also
understand how it is being inter-
preted and we are trying to deal
with those underlying issues.
On the league's response if a
team disciplines a player for tak-
ing a knee:
RG: We just had two days of
conversations with our owners
and this was a fair amount of the
conversation. I think our clubs
all see this the same way – we
want our players to stand and we

are going to continue to encour-
age them to stand and we are
going to continue to work on
these issues in the communities.
I can't deal with hypotheticals
right now, we will deal with
those issues if they come up. But
right now, that is our focus. 
On the effect this is having on
your sponsors and networks:
RG: We know how important
this is to our sponsors, our part-
ners and our licensees. It's
important to us also, so we all
share that and we certainly are in
great contact with them. They
understand the issues. We want
to make sure they understand
what we are doing and if they
can help us, we want them to

help us in those issues. All of
this is part of the ongoing effort
and the understanding of one
another, and making sure that
we do the right thing in our com-
munities and the right thing to
support our players, but also do
the right thing to make sure we
get back to football. In the
meantime, we hope people
understand how important our
country is and how important it
is to make sure that we are doing
things the right way to honor our
country. 
On your reaction to the law-
suit filed by Aaron Hernandez'
legal team and the accusation
that the NFL is not informing
its players about the risks of
concussions:
RG: This is a matter of litiga-
tion, so that is something that is
going to work its way through
the litigation. There has been a
great deal of focus on this issue
of brain trauma. We've been
through a great deal of litigation
on this issue, and settled a major
case on concussions. We will let
the lawyers handle that. 
When you talk about supporting
your players, what form will that
take? Some people think that if
players really felt that the league
is behind them, they would not
take a knee. How is this going to
manifest itself going forward,
because you are putting the
shield on the line when you get
into sticky political and social
debates?
RG: We are not afraid of the
tough conversations. That is
what we are having with our
players. That's what we had yes-
terday to make sure we under-
stand one another and under-
stand where they are coming
from. Out of those discussions,
they understand that the owners
and the NFL really do care about
their issues and what we can do

to make their communities bet-
ter. That is what dialogue is all
about, listening and understand-
ing so we can get that kind of
understanding between different
parties. That is what is complex
about this, but that is why it's
really important to do because
that is where real change hap-
pens. That is the opportunity for
us in our communities. 
Did players ask for anything
in these meetings from league
or ownership?
RG: We have had discussions
with them for over a year. We
have a very good understanding
of the types of things they are
interested in and how they can
get support from the NFL to do
that, and we want to do that.
That could be in legislative mat-
ters, that could be in the commu-
nity participating in ride-alongs
to try to make sure we under-
stand what is going on in differ-
ent communities across the
nation. The problems in one
market are different than the
problems in another market.
That involves clubs and players
getting together to make sure we
truly understand what is going
on in those markets. That is
where we see a real impact.  One
thing we have seen in the polling
this week is that there is a big
political divide: Republicans
identifying as pro football fans
are down 50%, Democrats only
3%. What is your reaction to
that? 
RG: We believe doing the right
thing is what you ultimately
have to do. Listening to our
players and understanding our
players, trying to address those
underlying issues, and making
our communities better is where
the real opportunity is. That,
long-term, is going to benefit us.
That is what our focus is, and
that is how we will deal with

that. 
What about that split between
parties? 
RG: I don't think that surprises
anybody. We are trying to stay
out of politics. We are not look-
ing to get into politics. What we
are looking to do is continue to
keep people focused on football. 
You've been in discussion for
over a year, more over the last
two days – can you tell us how
closer you are to resolving this
today? 
RG: The fact is, we have about
half a dozen players that are
protesting. We are hoping to
continue to try and work and get
that to zero. That is what we'd
like to do. We want to make sure
we are understanding what the
players are talking about, and
that is complex. I have personal-
ly taken the time to go on those
ride-alongs, to go and figure out
what are the things in our com-
munities that our players are
expressing. Our clubs have a
much better understanding of
that from the meetings over the
last several weeks. To hear direct-
ly from those players and do the
tough work, to try to understand
what it is we need to accomplish
together, that is where I think the
real opportunity is with what is hap-
pening. 
Did you come out of the meetings
with an understanding that teams
that have disciplined their players
for not standing will not discipline
them?
RG: No. We did not discuss that. It
was not necessary. We had a real
focus on making sure that all of our
teams understood the kind of dia-
logue that took place, the kind of
things that they were interested in
getting support on, and there was
complete support from the NFL,
each club supporting their players,
and continuing the dialogue we've
had on the club level...


