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Jason Christie defeats ghosts from the past and earns his first
Bassmaster Classic victory on Lake Hartwell after years of agony
GREENVILLE, S.C. — For
years, Jason Christie has had to
live with the crushing weight of
leading pro fishing’s biggest
event twice on the final day, only
to fall short.
But no more.
The 48-year-old pro from Park
Hill, Okla., led once again going
into Championship Sunday and
this time sealed the deal in dramatic fashion with a final-day
limit of 17 pounds, 9 ounces that
made him the champion of the
52nd Academy Sports + Outdoors Bassmaster Classic presented by Huk at Lake Hartwell.
His three-day total of 54-0 was
only 5 ounces better than that of
second-place finisher Kyle
Welcher, who shared the lead
with Christie going into the final
day.
The event drew a Classic-record
154,932 fans.

“Honestly, when I was sitting
at the door waiting to come
in and weigh my fish, I
thought I had given it away
again,” said Christie, who
pushed his career earnings
with B.A.S.S. to $1,668,011
with the $300,000 victory.
“Stetson Blaylock had just
weighed in a big bag, and
Kyle Welcher used to be a
professional poker player, so
I knew he had more than
what he was saying...”
“Honestly, when I was sitting at
the door waiting to come in and
weigh my fish, I thought I had
given it away again,” said Christie, who pushed his career earnings with B.A.S.S. to $1,668,011
with the $300,000 victory. “Stetson Blaylock had just weighed in

Jason Christie of Park Hill, Okla., has won the 2022 Academy Sports + Outdoors Bassmaster Classic presented by Huk with a three-day total of 54 pounds. (Photo by Seigo
Saito/B.A.S.S.)
a big bag, and Kyle Welcher
used to be a professional poker
player, so I knew he had more
than what he was saying.
“I knew it was gonna be close.
I honestly thought there could be
a tie, and that was scary for me
because I didn’t have any fish
left.”
Christie certainly found plenty
of fish throughout the week as he
alternated between deep- and
shallow-water patterns that were
about as different as two techniques can be.
He caught half of his weight targeting bass on Garmin LiveScope in a 15- to 30-foot drain that
he said held “hundreds of fish”
the first two days. He used a
spinning rod with a 3/16-ounce
jighead and a prototype lure
from Yum that only this week
earned an official name, the FF

Sonar Minnow, which stands for
“Forward Facing Sonar Minnow.”
“It’s a bait that I can cast to the
fish and work the rod and keep it
on him; the bait does not move
forward,” Christie said. “It’s a
technique that I’ve been working
on for about five years now.
“A lot of times you throw a
swimbait over the top of them
and they’ll just trail it. But you
can drop this bait right to the fish
and keep it on top of him.”
The drain was good to Christie
the first two days. But when he
arrived there early on Sunday, he
found what he described as a
“ghost town.” A spot that had
produced half of his weigh-in
fish during the week produced

only one on the final day — and
even though it was his biggest
bass of the day, a 4-11 largemouth, he admittedly started
thinking, “Here we go again.”
Luckily, his shallow-water technique paid off big-time.
Known as one of the best powerfishermen in the world, Christie
utilized a 5/8-ounce War Eagle
Jiu-Jigsu Jig with a Yum Craw
Chunk in green pumpkin/purple.
He used a green pumpkin/orange
jig until the final day when he
switched to straight green pumpkin because he “banged all of the
other ones off docks” until they
were unusable.
“It’s just a heavier jig,” Christie
said. “I was fishing a foot to 3
feet and people think you need a
smaller jig in that situation. But
when the water is clear, I want it

to go fast.”
He fished the setup on a 7-4 Falcon Rods Jason Christie Flipping
Stick with a Lew’s Pro SP reel
spooled with 20-pound Sunline
Shooter. He keyed on the shallowest parts of boat docks where
bass were likely preparing to
spawn.
“If it was touching the bank, it
was high-percentage,” he said.
“That’s what they usually do
right before they spawn. They’ll
get up there as close to the bank
as they can, and then they’ll build
their bed out in the sunlight a
couple of feet away.”
Besides carrying the weight of
past near misses in the Classic,
Christie said he also had to fight
the urge to rely on the lure he’s
known most for — the spinnerbait. Despite some limited success with it during practice, he
said the small amount of stained
water that was available wasn’t
dark enough for his liking.
He also knew the areas would
likely be crowded all week.
“I fought the demons here as far
as where I’ve won in the past,”
said Christie, an Xpress Boats
pro who became the first angler
to win the Classic in an aluminum boat. “I wanted to go into a
pocket with dirty water and
throw a spinnerbait, and I caught
a 6-pounder doing that in practice. That fish was trying to lure
me in, but I put the spinnerbait
away and said, ‘This tournament
can’t be won on a spinnerbait.’
“Too many people have watched
too many shows. I knew I could
go into clear water and not see a
boat. I could go into dirty water
and see not only our guys, but locals doing circles around each
other.”
Good decisions like that mean
he’ll no longer have to hear the

questions that have dogged him
since he finished second at
Grand Lake in the 2016 Classic
and third at Hartwell in 2018.
“No mas,” Christie said with a
grin. “Every event that I’ve ever
won came when I least expected
it. I cannot believe I won with
the amount of fish I had found.
“I honestly felt like this might be
my last best chance — and I got
it done.”
Welcher earned $50,000 for finishing second with 53-11, and
Blaylock earned $47,000 in third
place with 53-5, which includes
a $7,000 bonus for his Sunday
catch of 20-9 that ranked as the
Rapala Monster Bag of the
Week.
As a member of the Yamaha
Power Pay program, Christie is
bringing home an additional
$20,000.
South Carolina pro Brandon
Cobb earned $2,500 for overall
Berkley Big Bass of the Week
with the 6-12 largemouth he
caught on Day 2.
Christie also took home an additional $7,500 for being the
highest-placing entrant in the
Toyota Bonus Bucks program,
while North Carolina’s Hank
Cherry earned $2,500 for being
the second-highest placing entrant.
South Carolina pro Bryan New
earned the $1,000 BassTrakk
contingency for the closest estimate of his weight throughout
the first two days of the event.
The Bassmaster Classic was
hosted by Visit Anderson and
VisitGreenvilleSC.
For more information, visit
Bassmaster.com.

Memphis Grizzlies to raise funds and awareness with Hoops for St. Jude
campaign; Team takes on Indiana Pacers for St. Jude Day on March 24
-- Online Silent Auction Featuring Grizzlies Memorabilia and
Experiences Live Now --- Hoops for St. Jude Day set for
Thursday, March 24 –
MEMPHIS, TN– The Memphis
Grizzlies announced their Hoops
for St. Jude campaign throughout
the month of March, designed to
raise awareness of the lifesaving
work done by St. Jude Children’s
Research Hospital The campaign
features a Grizzlies online silent
auction throughout March and
will continue with Hoops for St.
Jude Day on Thursday, March
24. Fans can purchase tickets for
the March 24 Hoops for St. Jude

game against the Indiana Pacers
by calling (901) 888-HOOP or
by
going
online
to
grizzlies.com/tickets.
The Grizzlies’ online silent auction is open now and features
one-of-a-kind
memorabilia,
autographed jerseys, basketballs,
exclusive experiences and more.
To learn how to place your bid or
to make a donation, visit
grizzlies.com/StJude. The silent
auction will run through Monday, March 28.
The celebration continues
Thursday, March 24, when the
Grizzlies and St. Jude Children’s
Research Hospital team up for
Hoops For St. Jude Day, a full
day of hoops, heart and heroism.

Ukraine is a teachable
moment for patriotism
from sports-military page 2
men and women.” There is no
place in the world today where
this is more evident than in Ukraine. My sincere hope is that the
sacrifices being made by the
people of Ukraine inspire all of
us to have the moral courage to
recommit ourselves to the ideals
we share as Americans and to put
aside our petty arguments to find
a way to show our families we
love them and our country.
***
Joseph Reagan is the Director of
Military and Veterans Outreach

for Wreaths Across America. He
has almost 20 years’ experience
working with leaders within
Government, non-profit, and
Fortune 500 companies to develop sustainable strategies supporting National Security, and
Veterans Health. He served 8
years on active duty as an officer
in the U.S. Army including two
tours to Afghanistan with the
10th Mountain Division. He is
the recipient of multiple awards
and decorations including the
Bronze Star and the Purple Heart.

Memphis and Ole Miss postponed,
rescheduled for Wed., March 23
MEMPHIS, Tenn. – Inclement
weather in the forecast has postponed Tuesday night’s midweek
rivalry matchup between Memphis and #2 Ole Miss. The game
has been rescheduled for Wednesday, March 23 at 6:30 p.m. in

Oxford in what will now be a
home-and-home
midweek
series. The Tigers and Rebels
will match up at AutoZone Park
in Memphis Tuesday, March 22
and then the next night at the
home of the Rebels.

Email sports news and photos to
MSTsports@prodigy.net

Throughout March 24 Grizz Nation will want to tune-in to their
favorite Grind City Media shows
and Grizzlies radio affiliate 92.9
ESPN for a full day of celebrating Hoops For St. Jude, featuring
fan-favorite Grizzlies personalities and special guests. Fans will
be encouraged to donate to St.
Jude in exchange for unique
During the 7-8 p.m. bid time,
fans who donate or bid during
the hour will have their name
entered in the drawing to win a
$1,000 gift card to use at a Hibbett or City Gear store.
hourly incentives. To have a
chance to win one of the incentive prizes, all fans need to do is
visit grizzlies.com/StJude, make
a donation and their name will
be entered into a drawing to win
one of the below prizes. During
the 7-8 p.m. bid time, fans who
donate or bid during the hour
will have their name entered in
the drawing to win a $1,000 gift

card to use at a Hibbett or City
Gear store.
Also on March 24, FedEx will do
a matching hour for Hoops for
St. Jude Day donations, dollarfor-dollar, up to $5,000. And for
every $25 donation on Hoops for
St. Jude Day, fans will be entered
to win a signed Ja Morant jersey
courtesy of FanDuel. All donations can be made on
grizzlies.com/StJude.
Grizzlies broadcast partners 92.9
ESPN and Bally Sports Southeast, as well as FedEx, FanDuel,
Hibbett and City Gear, are supporting Hoops for St. Jude to
help amplify the Grizzlies effort
to support the life-saving work of
St. Jude Children’s Research
Hospital. Because of generous
donations through programs like
Hoops for St. Jude, families
never receive a bill from St. Jude
for treatment, travel, housing or
food, so they can focus on helping their child live.

Fans who want to support the
Memphis Grizzlies and purchase
tickets to the Grizzlies’ remaining contests may do so now by
calling (901) 888-HOOP or
going
online
to
grizzlies.com/tickets. Grizz Nation can purchase Season Tickets
for the 2022-23 season now. Season Tickets are the best way to
guarantee seats to the top
matchups and the 2022 playoffs.
For more information on the
Grizzlies, ‘like’ Memphis
Grizzlies on Facebook or follow
on Twitter (@memgrizz).
About St. Jude Children’s Research Hospital
St. Jude Children’s Research
Hospital is leading the way the
world understands, treats and defeats childhood cancer and other
life-threatening diseases. Its purpose is clear: Finding cures. Saving children. It is the only
National Cancer Institute-designated Comprehensive Cancer

Center devoted solely to children.
Treatments invented at St. Jude
have helped push the overall
childhood cancer survival rate
from 20% to more than 80%
since the hospital opened in 1962.
St. Jude won’t stop until no child
dies from cancer. St. Jude shares
the breakthroughs it makes, and
every child saved at St. Jude
means doctors and scientists
worldwide can use that knowledge to save thousands more children.Because of generous donors,
families never receive a bill from
St. Jude for treatment, travel,
housing or food, so they can
focus on helping their child live.
Visit St. Jude Inspire to discover
powerful St. Jude stories of hope,
strength, love and kindness.
Join the St. Jude mission by visiting stjude.org, liking St. Jude on
Facebook, following St. Jude on
Twitter, Instagram, LinkedIn and
TikTok, and subscribing to its YouTube channel.

