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The Chrisleys: Back to
Reality series debuts on
Lifetime, September 9

Lifetime omeimaL serics

CHRISLEY

BACK TO REALITY

Lifetime

The Chrisleys: Back to Reality
will premiere as a two-night
event September 1st and 2nd at
8/7¢c with two-hour blocks. The
remaining episodes will air back-
to-back Tuesdays beginning at
8/7¢ on September 9th and finale
on September 16th. The series-

The new series exposes the|
raw truth of the Chrisley S|
lives—past and present—
and the reality is far differ-
ent from what audiences|
have seen before. Thel
family faces a criticall
point that will either make|
their bond stronger or
leave it shattered forever.

begins during the wake of the
family’s controversy and up-
heaval with Todd and Julie in fed-
eral prison and follows the family
as their parents are eventually
pardoned, released from prison
and return home. The series
shows a side of the Chrisleys that
has never been seen before with
exclusive access to the family—

Julie and Todd from prison and
upon their release, Savannah,
Chase, Grayson, Chloe, Nanny
Faye, and for the first time,
Julie’s parents Harvey and Pam.
The new series exposes the raw
truth of the Chrisley’s lives—
past and present—and the reality
is far different from what au-
diences have seen before. The
family faces a critical point that
will either make their bond
stronger or leave it shattered
forever. This series delivers an
unfiltered, deeply personal look
at their journey and introduces
the real Chrisleys as they navi-
gate this new chapter.

The Chrisleys: Back to Reality
is produced by Bunim/Murray
Productions (The Challenge,
Vanderpump Villa), a part of Ba-
nijay Americas, with Julie Pizzi,
Farnaz Farjam, Jesse Daniels,
Rit Saraswat, Nicole Blais, Sa-
vannah Chrisley and Chase
Chrisley serving as executive
producers. Brie Miranda Bryant
and Nicole Vogel executive pro-
duce for Lifetime.

HBCU Invitational at Disney
World ... from sports-Ent. page 5

vitational are on sale now at
www.hbcuhoops.org.

ESPN Wide World of Sports
Complex

ESPN Wide World of Sports
Complex, located at Walt Disney
World Resort in Florida, is the
home of Disney Soccer and Dis-
ney Spring Training and one of
the premier sites for amateur
sports in the nation. Designed to
provide professional, amateur
and youth athletes with cham-
pionship-level experiences, the
complex has accommodated 70
different sports featuring athletes
from 70 different countries. The
220-acre facility features a
9,500-seat stadium; a state-of-
the-art indoor arena in addition to
two field houses for competitive
cheerleading, gymnastics, dance,
basketball, volleyball, eSports

and other indoor sports; plus 12
baseball/softball  fields and
17multi-purpose outdoor fields
for soccer, football and field
hockey. An on-site professional
production center also produces
content for the Disney family of
networks for global distribution.
For more information, visit
www.disneysportsnews.com for
news releases, photos and videos
and www.espnwwos.com for up-
coming events.

HBCU Hoops Global Inc.
(HBCU HG) is a Tampa, Florida
based 501(c)(3) that serves as an
educational and philanthropic
arm of the HBCU Hoops Invita-
tional Tournament. The organi-
zation 1is committed to the
elevation of HBCU sports, fos-
tering educational aspirations
through scholarships

Coach Ryan Silvertfield TV

Presented by AutoZone
from sports page 1

program.

Memphis football fans can see
the Tigers at Simmons Bank Lib-
erty Stadium in the team’s sea-
son opener on Saturday, Aug. 30
with single-game tickets starting
at just $20. The team’s season
opener against Chattanooga is
the annual “901 Game” with
tickets available by visiting go-
tigersgo.com
New this year, fans are encour-
aged to purchase early and save.
Ticket prices will increase by $5
during game week ($10 for Ar-
kansas) and again by an ad-
ditional $5 on game day ($10 for
Arkansas) at the Box Office.
This change helps support en-
hanced planning for security,
concessions, and staffing. His-
torically, over 90% of single-
game tickets are purchased
during game week.

Season ticket prices remain un-

changed from 2024, following a
perfect 7-0 home campaign.
With prices averaging under $25
per game, season tickets remain
the best value for Tiger fans.
Tickets can be purchased online
at GoTigersGo.com or by calling
the Memphis Ticket Office at
(901) 678-2331.
For fans seeking more flexibility,
the Memphis Football Mini Plan
offers access to three premier
matchups — Arkansas, Tulsa,
and South Florida — starting at
just $85.

For complete information on
Memphis Tigers Football, visit
www.GoTigersGo.com and fol-
low the team's social media
channels on Twitter, Instagram
and Facebook.

NFL and Microsoft expand partnership to
‘COpilOt’ with Al innovation... from sports page 1

Enhancing game day
decisions with Copilot

The NFL’s Sideline Viewing
System for every club has been
upgraded with more than 2,500
Microsoft Surface Copilot+ PCs
to empower 32 clubs, roughly
1,800 players, and more than
1,000 coaches and club football
staff with real-time game data
and analysis tools. Coaches and
players have access to a new fea-
ture built with GitHub Copilot to
filter plays based on criteria such
as down and distance, scoring
plays, and penalties to quickly
analyze formations, decipher
coverages and make more data-
driven and strategic decisions.
“Making sound decisions and
putting players in the best spots
on the field is a coach’s ultimate
responsibility,”  said  Sean
McVay, Los Angeles Rams head
coach. “Microsoft Copilot en-
hances our efficiency and accu-
racy by breaking down complex
data into digestible insights that
can be quickly communicated to
our players and help them realize
their highest potential.”

A Microsoft 365 Copilot-pow-
ered dashboard helps club ana-
lysts in the coaching booth
identify actionable insights faster
to influence game strategies —
such as personnel groupings and
snap counts.

“The NFL and Microsofi
partnership is entering a new
era, and we’re proud the|
league is once again putting]
its trust in Microsoft to bring]
Al to the NFL,” said Bryson
Gordon, corporate vice pres-
ident of global marketing af
Microsoft. “Extending oun
work together is more than
just a football story, it’s q
blueprint for transformation.
Whether you re preparing fon
the championship or running]
a global enterprise, the prin-
ciples are the same: insights|
matter, preparation is essen-
tial and the ability to acf
quickly is critical.”

The road to game day starts
with Microsoft Al

The NFL and Microsoft are also
working to use Al beyond the
sidelines to support roles like
game operations managers. On-
going research and development
efforts through the partnership
include a Copilot-powered game
day operations dashboard to
track and categorize key game
day incidents year such as
weather delays or technical
equipment issues, that can impact
overall operations each week, in
order to improve future decision
making.

Separately, Microsoft is also
working to infuse Azure Al video
tools during individual clubs’
practice sessions to aid in re-
viewing coaching, evaluations
and player injury assessments.
And most recently, during the
2025 NFL Scouting Combine,
coaches and scouts from clubs
across the league used a Micro-
soft Azure Al Foundry-powered
app for more intelligent and real-
time insights on more than 300
prospects.

“The NFL and Microsoft part-
nership is entering a new era, and
we’re proud the league is once
again putting its trust in Micro-
soft to bring Al to the NFL,” said
Bryson Gordon, corporate vice
president of global marketing at
Microsoft. “Extending our work
together is more than just a foot-
ball story; it’s a blueprint for
transformation. Whether you’re
preparing for the championship
or running a global enterprise,
the principles are the same: in-
sights matter, preparation is es-
sential and the ability to act
quickly is critical.”

Beyond the sidelines, into the
front and back office

Soon, individual clubs will be
able to apply Al across several
other scenarios, including ana-
lyzing draft prospect perform-
ance outside the NFL Combine,
providing data-driven business

and football operations insights
to clubs, and driving productivity
across all business functions, in-
cluding finance, human re-
sources and events. Working
across the 32 NFL clubs, staff
will soon be able to use Al agents
to support and improve various
workstreams, including use cases
like player scouting and salary
cap management.

Some clubs, such as the Tampa
Bay Buccaneers, are already
using Copilot to help with mar-
keting, promotion efforts and fan
engagement. The NFL Players
Association is also using Micro-
soft Al solutions as part of its
video review process to help im-
prove efficiency for staff and
safety for players.

For more information about how
the NFL and Microsoft have

partnered together, visit
aka.ms/nfl.
About Microsoft

Microsoft (Nasdaq “MSFT”
(@microsoft) creates platforms
and tools powered by Al to de-
liver innovative solutions that
meet the evolving needs of cus-
tomers. The company says that it
is a technology company com-
mitted to making Al available
broadly and doing so respon-
sibly, with a mission to empower
every person and every organiza-
tion on the planet to achieve
more.

Country newcomer Tommy Acker releases

lovestruck anthem “10 & 2”... from sports-Ent. 5

across platforms. Since then,
he’s released a steady stream of
singles, increasing his fanbase
with each one and collecting
over 5 million global streams.
Naming him one of their Artists
You Need to Know, Holler
called him “an old soul with a

big heart singing the kind of
seemingly simple country songs
that belie their emotional depth.”
Meanwhile, LEO Weekly said he
is “a force to be reckoned with.”

Born and raised in Tyler, TX, the
25-year-old started playing guitar

in high school and spent years
honing and refining his craft.
Eventually, he was discovered by
legendary songwriter Jessi Al-
exander, best known for hits such
as Miley Cyrus’ “The Climb”
and Luke Combs’ “Ain’t No
Love in Oklahoma,” who signed

him to his first publishing deal
under Warner Chappell. With
millions of streams and attention
from other major artists already
under his belt, Acker is ready to
step into the spotlight as an artist
in his own right.

Email sports and entertainment news to MS1sports@prodigy.net
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