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‘Single Black Female’ scores big for Lifetime
with over 5.1 million across linear and digital
platforms, producing social trending fever

Shoot Like A Girl hosts free
event at National Wild Turkey

FILM WAS TV’S #1 ENTERTAINMENT TELECAST ACROSS
ALL KEY DEMOS AND
STANDS AS THE #1 ORIGINAL MOVIE OF 2022

involved in the shooting sports.
Inside the mobile range, using a
military-grade firearm simulator
which provides immediate recoil,
impact and sound feedback,
guests who are 16 years of age or
older will gain confidence
through handling and shooting
handguns and long guns through
this immersive event. Guests will
also be supported by archery
coaches through a live archery
demonstration, allowing attendees to experience archery firsthand and learn more about the
sport through hands-on instruction.
Shoot Like A Girl strives to empower women through shooting
sports demonstrations and events
while opening a discussion surrounding sports and outdoors.
Attendees are encouraged to
bring their families and children
to discuss and learn more about
firearm safety in a comfortable
and controlled environment. No
experience is necessary to participate in this free event, and all
equipment is provided to guests
upon their arrival.
At the Shoot Like A Girl gun
counter outside the mobile range,
visitors of all ages are welcome
to compare a variety of disassem-

MOVIE WAS TOP SOCIAL
TREND ACROSS ALL TV ON
ITS PREMIERE NIGHT
LOS ANGLES, CA (February
11, 2022) – The original movie
premiere of Single Black Female
did “crazy good” for Lifetime,
luring in 1.8 million total viewers
for Live +3. The movie ranked as
TV’s top entertainment telecast
across all key demos on premiere
night and marks Lifetime’s best
movie premiere since last year’s
Wendy Williams: The Movie
debut, garnering 730K A25-54,
551K W25-54, 598K A18-49
and 447K W18-49 in Live +3.
The movie also accrued 116k
video starts across Lifetime’s Ev-

erywhere On-Domain platforms.
With all the telecasts on linear
and video starts on digital, the
movie was seen by over 5.1 million total viewers.
On social media, #SingleBlackFemale ranked as the #1 most socially buzzed about program
compared on broadcast and cable
television on during its February

Do You Know This About Black History?

Sara Jo Walker promoted to
Sr. Director of Public Relations

for Comcast’s South region
Commission.
Ms. Walker is a graduate of the
Mass Communications Department at Middle Tennessee State
University.

Sara Jo Walker
NASHVILLE, Tenn. - Comcast
recently announced the promotion of Sara Jo Walker to Senior
Director of Public Relations for
Comcast’s South Region, which
operates throughout South Carolina, Georgia, Alabama, Tennessee, Mississippi, Arkansas and
Louisiana. Based in Nashville,
Ms. Walker has been at Comcast
since 2011.
With more than 14 years of industry experience in both the
public and private sector, she has

Prior to her role at Comcast,
Walker was the Director of
Communications for the Tennessee Department of Revenue and a liaison to the
Tennessee Film Commission.
supported a wide range of functions including media relations,
legislative affairs, community
outreach, communications and
social media.
Prior to her role at Comcast,
Walker was the Director of Communications for the Tennessee
Department of Revenue and a
liaison to the Tennessee Film

About Internet Essentials
Internet Essentials is Comcast’s
signature digital equity initiative
and the nation’s largest and most
comprehensive broadband adoption program. In 10 years, it has
helped connect 10 million lowincome Americans to broadband
Internet at home, most for the
very first time. It has a comprehensive design that addresses
each of the three major barriers
to broadband adoption. This includes multiple options to access
free digital literacy training in
print, online, and in person; the
option to purchase a heavily subsidized, low-cost Internet-ready
computer; and low-cost, highspeed Internet service for $9.95 a
month, plus tax. The program is
structured as a partnership between Comcast and tens of thousands of school districts,
libraries, elected officials and
nonprofit community partners.
For more information about Internet Essentials and Comcast’s
commitment to education and
digital equity, please visit
https://corporate.comcast.com/ed
ucation. To apply, visit www.internetessentials.com or call 1855-846-8376 for English or
1-855-765-6995 for Spanish.
About Comcast
Comcast Corporation (Nasdaq:
CMCSA) is a global media and
technology company with two
primary businesses, Comcast
Cable and NBCUniversal. Visit
www.comcastcorporation.com
for more information.

Tigers top Cincinnati
from sports page 4
Cincinnati pulled within four
points in with just over eight minutes to play, 60-56, but Duren
scored six-straight points to put
the Tigers back up by 10 at 6656. The Bearcats got no closer
than five points down the stretch.
Memphis ended the game hitting six of its last seven shots.
Cincinnati (16-9, 6-6 AAC) was
led by Jeremiah Davenport’s 20
points.
Memphis’ three-game road trip

5 premiere night (excluding
sports and news). The program
also garnered 134K interactions
and is Lifetime’s #1 most socially buzzed about feature film
since Wendy Williams: The
Movie.
Reeling from the death of her
beloved father and a difficult
breakup, Monica (Raven Good-

win), is ready to move forward
with her life as she tries to land
the new hosting job for an afternoon talk show. When she hires
a new assistant, Simone (Amber
Riley), the two quickly become
close friends as Simone moves in
next door and completely immerses herself in Monica’s life.
But underneath her sweet exterior, Simone harbors a dark secret
and as time goes on cracks in her
façade begin to appear. Monica
decides to sever ties once and for
all with Simone, but Simone has
other plans and is determined to
take over Monica’s life for good.
K. Michelle also starred as Monica’s best friend Bebe. Single
Black Female was directed by
Shari Carpenter and written by
Tessa Evelyn Scott and Sa’Rah
L. Jones.

concludes at RV/RV SMU Sunday at 2 p.m. on ESPN. The
Tigers return to FedExForum to
face Temple on Thursday, Feb.
24 and Wichita State on Sunday,
Feb. 27. After that, the regular
season finishes at South Florida
on March 3 and at home against
Houston on March 6.
Tickets and mini plans for
2021-22 are available online at
www.GoTigersGoTix.com or by
phone at (901) 678-2331.

1. Edward G. Walker and Charles L. Mitchell, both from
Massachusetts, became the first African Americans elected to
a Northern state legislature in 1866.
2. There are 50 recorded lynchings in 1884.
3. African American filmmaker Oscar Michaeux is born on
Jan. 22, 1884.

Federation Conv. & Sport Show
from sports page 1

bled firearms, including revolvers, semi-automatic pistols,
shotguns and rifles. Additional
products form corporate partners
will be on display, including optics, conceal carry bags, holsters,
TrueTimber
camouflage,
SABRE pepper spray products
and much more. A full list of
partners is available online.
About Shoot Like A Girl
As a leader in the industry, Shoot
Like A Girl is an events marketing company committed to
growing the number of women
and families who participate
in the shooting sports by empowering them with confidence. The
Shoot Like A Girl semi-tractor
trailer travels to cities all across
the United States that gives attendees an opportunity to shoot
pistols, rifles and bows in a fun,
safe and comfortable atmosphere. These events utilize
InVeris Training Solutions’ stateof-the-art military grade firearm simulator and Shoot Like A
Girl diligently promotes firearms
safety and ethical hunting to
women and their families, creating new outdoor enthusiasts for
generations to come.

Email entertainment news and photos to MSTentertainment@prodigy.net

