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National Football League announces partnership with StatusPRO
to develop NFL-licensed game on Sony PlayStation and Meta Quest
New York, NY and Miami, FL –
March 23, 2022 – The National
Football League (NFL) and StatusPRO, Inc., a sports technology
and gaming company that uses
real-time player data to create
authentic extended reality experiences, announced today a
partnership to bring an NFL-licensed virtual reality (VR) simulation gaming title to fans
globally. Available on Meta
Quest and PlayStation VR, this
title will bring fans closer to the
gridiron than ever before, allowing them to play like a professional football player through a
first-person 3D immersive experience.
"Virtual reality gaming is rap-

“Today marks an important
milestone for StatusPRO and
the VR industry. By partnering with the NFL, we will
offer a new form of engagement between athletes and
fans unlike anything in the
marketplace. NFL football
fans and gamers alike will be
able to connect with the world
of sports through authentic,
immersive gaming products
that democratize the experience of the professional athlete," said Troy Jones,
co-founder and Chief Executive Officer of StatusPRO.

idly expanding and our partnership with StatusPRO allows us to
explore a new immersive version
of NFL gaming with support of
the two largest VR platforms
within this emerging space," said
Joe Ruggiero, SVP, Consumer
Products at the NFL. "We are
seeing a growing number of fans
engaging with VR and we're excited to launch the first-ever VR
gaming title that complements
our existing offerings in the market today."
"Today marks an important
milestone for StatusPRO and the
VR industry. By partnering with
the NFL, we will offer a new
form of engagement between
athletes and fans unlike anything

in the marketplace. NFL football
fans and gamers alike will be
able to connect with the world of
sports through authentic, immersive gaming products that democratize the experience of the
professional athlete," said Troy
Jones, co-founder and Chief Executive Officer of StatusPRO.
The NFL and StatusPRO will
leverage StatusPRO's athlete-led
technology and work alongside
their experienced team of developers to change sports gaming as
fans get a first-person experience
similar to their favorite football
players.
"We are grateful to the NFL and
our community of investors and
stakeholders who share our vi-

sion to create an entirely new
standard in sports and gaming,"
said Andrew "Hawk" Hawkins,
StatusPRO co-founder and President. "We keep the athlete first
in everything we do, and as
former football players it means
even more to be able to recreate
what it actually feels like to step
out on the field. Through our proprietary technology at StatusPRO, we can deliver an
immersive experience that helps
NFL fans transform into pro athletes."
Release dates and additional information about the NFL's and
StatusPRO's new gaming title
will be announced at a later date.
To learn more, click here.

Average Hunter presents Bids for Kids to benefit St. Jude Children’s
Research Hospital ... from sports page 1
to run multiple raffles at the site
on behalf of St. Jude’s at the
newly designed website. It’s easy
to navigate between the auction
and current raffles, and bidders
will find a much easier process
than in past years for bidding –
including being notified when
outbid. To date, Matt’s fundraising efforts have raised more than
$52,700 for the hospital.
Matt is optimistic that this new
approach to the auction and ongoing raffles will continue to
grow and pique the interest of the
outdoor industry, which is filled
with people who want to help
this worthy mission.
Sponsors include 5.11 Tactical,
Alaska Guide Creations, Ardisam Inc., Arizona Archery Enterprises Inc., Bass Pro Shops,
Bass Reaper Baits, Best Wingshooting, Bex Sunglasses, Big
Jim's Bows, Browning Trail
Cameras, BulletProof Communications, Bushveld Hunting Ad-

ventures, Captain Segull's Sportfishing Charts, Inc.., CarbonTV,
Catchin Deers, Clearshot Outdoors, Clinger Holsters, Danco
Sports, Dansons - Pit Boss Grills,
Dead Center Archery Products,
Domo's Custom Tackle, DoskoPhoto, drybags.com, DSG Outerwear, Favorite Rods, FeraDyne
Outdoors LLC, Fishiding, Gear
America Brand, Gobbler Knob
Longrifles, Harrod Outdoors
LLC, Hawks Hill Knives, HECS
Suits, Honeycutt Creative LLC,
Hunter Safety System, Jacks's
Lures, Jana Waller, Kupt Up,
Larry Weishuhn, Last Chance

Adam Warner is Catchin’
Hell in new fishing season
from sports page 3
Adam Warner’s music
mimics the philosophy in
which he lives his life by. “Do
what you love and love what
you do,” he asserts, “there’s
no restart button. One of the
greatest things about music is
that it lives forever, my songs
will be around long after I’m
gone. But while I’m here, I
want to help people live in the
moment. At the end of the day,
if I can play a part in one person’s good day, if I can make
some laugh, cry or feel something, I know I’ve done my
job as an artist.”
chance to do the same.
Despite his rowdy bravado,
Adam Warner still honors the
best of country’s time honored
traditions with songs like “Someone God Can Use,” which he
humbly performed at the legendary Grand Ole Opry House.
With influences extending across
decades of musical icons, Warner
has shared the stage with some of
his biggest heroes, including Lee
Brice, Jamey Johnson, Jerrod
Niemann, American Young, Mid-

land, Trace Adkins, Neil McCoy,
Rhonda Vincent and Darrell Singletary. Having already celebrated a multitude of career
highs, Warner has become ingrained in the country music
community with releases like
“Semper Fi” featuring Trace Adkins, which pays homage to active and former military, along
with the 2018 Tennessee Titans
anthem “Welcome to the
South”–played at every home
game at Nissan Stadium.
Adam Warner’s music mimics
the philosophy in which he lives
his life by. “Do what you love
and love what you do,” he asserts, “there’s no restart button.
One of the greatest things about
music is that it lives forever, my
songs will be around long after
I’m gone. But while I’m here, I
want to help people live in the
moment. At the end of the day, if
I can play a part in one person’s
good day, if I can make some
laugh, cry or feel something, I
know I’ve done my job as an artist.” The best of Adam Warner is
yet to come–stay tuned for upcoming tour dates and high-octane releases that’ll set the
soundtrack for 2022.

Watch for The Mid-South Tribune’s Coffee, Books,
& Cocktails special edition,
featuring book reviews, interviews,
and other views!
Oh yes, and cocktails!

Archery, Lazyman Hooks, Limit
Creek Fishing Rod Company,
LIPPERT, LockDown Outdoors,
Mahco Outdoors, MASKALL
HUNTERS, LLC, Mathews,
Maui Jim Sunglasses, MDT Tac,
MiaAnstine.com, Modern Spartan
Systems,
Mountain
Dew/Pepsi, Mr. Heater, Newnan
Shooting & Outdoor Sports, No
Sweat Lotions, NSSF’s Gun

Owners Care, Initiative, On-Target Indoor Shooting Range, LLC,
Paul Brits Safaris, Pitman Creek
Wholesale, Postfly, Realtree, Red
Arrow TV, Rheos Gear, Rocky
Boots, Roost'em Hunting Products LLC, Ross Reels, RZ
Masks, Salt Life, SEAL1 LLC,
Sharkbanz, Sports Products,
Streamlight, The Cabin at Wardlow's Pocket, The Candleberry

Candle Company, The Sourcing
Department, Thundermist Lure
Company, Tuffy Security, Vortex,
Walton's Inc.., Widener's, Wiebe
Knives, Worldwide Adventures
and “Women’s Outdoor News,”
Barbara Baird.
To sign up for the auction, visit
Bids for the Kids. Sponsorships
are available.
https://bidsforthekids.com

ABOUT STATUSPRO
StatusPRO, Inc. is a sports technology company that combines
data with augmented, mixed, and
virtual reality to provide a suite
of training and gaming products
that revolutionize the way
coaches, players, and fans experience their favorite sport.
Headquartered in Miami, FL,
StatusPRO is minority-owned
and led where almost half of its
employees in the United States
are former athletes. StatusPRO's
ties to the NFL and the NFLPA
began in its club locker rooms
when co-founders and former
elite football players Troy Jones
and Andrew (Hawk) Hawkins
had a vision to develop Pre Game
Prep, a tool that would bring the
brand's proprietary technology to
NFL teams with the goal of improving the athlete training experience, which is now being
utilized by NFL teams.
The company's investors include
notables such as Naomi Osaka,
LeBron James, Maverick Carter,
Paul Wachter, Drake, Jimmy Iovine, along with investment
groups Greycroft, TitleTown
Tech, Verizon Ventures, Haslam
Sports Group, 49ers Enterprises
and SC Holdings.
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